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APPENDIX A

DRUG ADVERTISEMENT SCENARIOS

Paranol drug advertisement scenario
Campaign: relationship of love (family pattern)
Duration: 50 seconds

Advertising concept

This scenario emphasize on the relationship of love in family because this kind of

love implies the love can not easily find another thing to be substituted. It is the warmest

kind of love holding the security sensation for the producing of an excellent impression

towards every member in each family.

Story board
Visual Audio
Shot 1: A couple of young mother and her little boy are | Music
walking by hand in hand beside the road with an
enjoyable emotion. .
Shot 2: Dissolve shot 1, an healthy adult man growing Music

from a little kids in shot 1 is carrying his mother
who turns to be the old sick woman, they are

alternately standing in position from the Shot 1
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Visual Audio

Shot 3: The camera is arched around the food table, Music
appearing the picture of a same couple of
mother and son in Shot 1 has been eating the
food with each other since her boy was a kid
until he becomes to be a young man at this

moment.

Shot 4: Truck light, appearing the image that his mother | Music
covering the blanket to her son, continue to
truck this picture for a while and smoothly
change it to another picture showing a man is

covering a blanket to his mothers instead.

Shot 5: Behind the back of an old mother who sitting Music
alone at balcony of their home in the evening,
suddenly his son carrying the blanket for
covering her body again, gradually zoom out
this picture, this couple of mother and son
happily kiss the cheeks and finally sit backside

of each other.

Shot6: Showed background of advertisement as shot 5 Man said: “Paranol, caring on

and focused on the strip of drug you”

“Paranol, relief pain and

fever”.

Shot 7: Warning presentation (showed each condition)
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Parachlor drug advertisement scenario

Campaign: Endearment

Duration: 60 seconds

Advertising concept

This scenario is created by employing the love from a couple teenage to transfer

the main intent message of the advertisement to the viewers. This section emphasizes on
the love and care feeling of a young people. The advertisement involving this feeling is
popular to the consumers and also creates the positive attitude to the target groups for the
making of their good impression essential for the production recalling, finally with the

leading of purchasing decision towards the product they remember.

Story board
Visual Audio
Shot 1: A young man opened the door from his Music + Thunder and rainy
apartment. sound

Shot 2: He turned on the light and went to drink a glass | Music

of water in the refrigerator.

Shot 3: While he was going to the refrigerator, he found | Music
a note patched on the refrigerator. The note
stated as “Today, | do not want to stay alone so,

I went to have a dinner with my friends.”

Shot 4: The young man looked out form a window of his | Music + Thunder and rainy

apartment with thoughtful emotion. sound
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Visual Audio

Shot 5: He returned the note on the refrigerator. The Music
note stated as “Please forgive me for no
providing a free time to you. I still loved you so

much.”

Shot6: Focused on the strip of drug and picture frame of | Man said: “Parachlor, due to
their photos. the endearment giving

together forever”

“Parachlor is the ready

packed drug for relief cold,

headache and fever.”

Shot 7: Warning presentation (showed each condition)
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APPENDIX B

TELEVISION PROGRAM

] - ca— -

First commercial break Drama
(At the 2" mins of the program)) program

Drama
program

v
Second commercial break
At the 10™ mins of the program

s

Third commercial break
(At the 18" mins of the program)

Drama
program

Drama
program

A Test advertisement

A Other advertisements
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APPENDIX C

WARNING CONDITIONS

The seven warning conditions for Paranol and Parachlor drug advertisements in

experiment 1 are shown as follows.

Condition 1: control, no warning in advertisement

Paranol drug advertisement

Parachlor drug advertisement
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Condition 2: Audio only with low conspicuous warnings
Warnings were announced at fast rate and no warning messages showed on

advertisement background which used background the same as in control condition.

Condition 3: Audio only with high conspicuous warnings
Warnings were announced at normal rate and no warning messages showed on

advertisement background which used background the same as in control condition.
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Condition 4: Visual only with low conspicuous warnings
Warnings used plain, white, small print on the ad background and were placed at

the bottom of the screen. They were shown in a silent form.

Paranol drug advertisement

Parachlor drug advertisement

- L -_._H-ﬁiunnin-‘l-ﬂ?uh“-
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Condition 5: Visual only with high conspicuous warnings
Warnings used bold, black, large print on the white background and were placed

in the middle of the screen. They were shown in a silent form.

| = = %
SR S EUYNTAT- YU STHT

Paranol drug advertisement
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Wi M TMETE TEAE BT NG

¥ I FmAu T mn s eesilheduanieasdn Parachlor drug advertisement
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Condition 6: Dual modality with low conspicuous warnings
Warnings used plain, white, small print on the ad background and were placed at

the bottom of the screen. They were announced at fast rate.

Paranol drug advertisement

Parachlor drug advertisement
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Condition 7: Dual modality with high conspicuous warnings
Warnings used bold, black, large print on the white background and were placed

in the middle of the screen. They were announced at normal rate.

) = = 5.
SR W EUYINTAT WIS STET

Paranol drug advertisement

B N B - - - -
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¥ I FmAu T mn s eesilheduanieasdn Parachlor drug advertisement
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The seven warning conditions for Paranol and Parachlor drug advertisements in

experiment 2 are shown as follows.

Condition 1: control, no warning in advertisement

Paranol drug advertisement

Parachlor drug advertisement
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Condition 2: low conspicuousness, 1 general warning

Paranol drug advertisement

Parachlor drug advertisement
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Condition 3: high conspicuousness, 1 general warning

U R BUN AT ST BT

Paranol drug advertisement

Parachlor drug advertisement

sWA AR ATan su e
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Condition 4: low conspicuousness, 2 specific warnings

Paranol drug advertisement

Parachlor drug advertisement
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Condition 5: high conspicuousness, 2 specific warnings

SR ﬁﬁuﬂﬂn?m U ETE
Paranol drug advertisement
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wie M NATEINLEAS DT ENA .
w1 lFmnunen s zeailuduanisasdn Parachlor drug advertisement




149

Condition 6: low conspicuousness, 4 specific warnings

$ S .

o

Paranol drug advertisement

Parachlor drug advertisement
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Condition 7: high conspicuousness, 4 specific warnings
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Note:

Paranol drug advertisement

Parachlor drug advertisement

Low conspicuous warnings used plain, white, small print on the ad background

and were placed at the bottom of the screen. Warnings were also announced at fast rate.

High conspicuous warnings used bold, black, large print on the white background

and were placed in the middle of the screen. Warnings were announced at normal rate.
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APPENDIX D
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