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ABSTRACT

The objectives of this study were to explore: 1) learning condition through the
communication process on the philosophy of sufficiency economy of farmers in
Chiang Mai; 2) level of knowledge, attitude, and the adoption of the philosophy of
economy of the farmers; 3) factors effecting the adoption of the philosophy of
sufficiency economy of the farmers; and 4) synthesis of a guideline for the facilitation
of an appropriate communication process effecting the adoption of the philosophy of
sufficiency economy of the farmers. A set of questionnaires and focus group
discussion were used for data collection administered with 375 farmers.

Based on the focus group discussion, it was found that the informants had a
moderate level of the information perception through the four aspects; personnel,
message content, communication channel, and massage receiver. For personnel
media, it was found that the informants perceived information through community
leaders most and followed by neighbors. For message content, it was found that the
informants perceived virtue (ethics) most and followed by reasonableness and
moderation, respectively. For communication channel, the informants perceived the

information through mass media (television) most. This was followed by group
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media (meeting) and individuals (home visit). For message receiver, the informants
considered themselves as in the “early adopter” group most.

Regarding knowledge, attitude, and the adoption of the philosophy of
sufficiency economy, it was found that the informants agreed to the philosophy and
they had knowledge on ethics most. This was followed by reasonableness, general
knowledge, immunity, and moderation, respectively. The informants had a positive
attitude towards the concept of the philosophy; that was, they strongly agreed with the
consciousness — almost all of the informants were in the stage of ‘evaluation’ to adopt
the philosophy. They informants made a decision to adopt the philosophy which
focused on an increase of incomes and a decrease of expenses. That was, to produce
production factors such as organic fertilizer and liquid bio-compost. Besides, the
decided to do mixed farming in order to reduce fluctuated price risks of their
agricultural yields. For social aspects, the informants were generous, helpful and they
exchanged agricultural workforce.

Based on an analysis of the relationships between the communicative
components and the adoption of the philosophy of sufficiency economy of the
farmers, there was a statistically significant relationship between the adoption of the
philosophy of sufficiency economy of the farmers and the following factors: 1)
farming experience in accordance with the philosophy sufficiency economy; 2) mass
communication channel; 3) frequency of news or information perception on
sufficiency economy; and 4) attitude toward the philosophy of sufficiency economy.
Besides, the said factors had a positive relationship with the context of the adoption of
the philosophy of sufficiency economy, except the factor on type of the message
receiver having a negative relationship. That was, the farmers who considered
themselves as an early majority type had a lower level of the adoption of the
sufficiency economy philosophy than that of others.

Regarding an analysis of the cause relationships appeared in the model
designed by the researcher, it was found that causes of the adoption of the philosophy
of sufficiency economy were consistent with the empirical data at a very high level
(NF1 = 0.985). The adoption of the philosophy by the farmers was directly and

positively influenced by the following: farming experience in accordance with the
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philosophy of sufficiency economy; attitude toward the concept of the philosophy;
and condition of the news or information perception (message content).

Results of the study indicated that a guideline for the development of the
communication process to make the informants adopt the philosophy of sufficiency
economy could be applicable. This could be done by developing the message content
focusing on the occurrence of body of knowledge and positive attitude of the
informants towards the philosophy of sufficiency economy. However, it should be
mainly presented through mass media.



