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GLOSSARY

In Thailand, there are terms and slang terms used to describe or specify sexual

identities of Thai homosexual men. Although some of the following terms are drawn

from English sources, they have been reformulated within the Thai linguistic and

sex/gender systems to express differentiations of male gender and sexuality. To be

comprehensible, the frequent used terms in this study are defined as follows.

Homosexual

Gay

Kathoey

Ape-jit

E-ape

refers to all forms of same-sex desire and eroticism

is used for universal understanding referring to ‘homosexual’ or
sometimes used in Thai context referring to ‘masculine-

identified homosexual.”

is used for its local sense referring to “feminine-identified
homosexual”. The nearest English term is “drag queen”. In
aThai context, it is understood as all varieties of homosexual

identity.

is used as a slang term to call a closeted gay man. It literally

means “hidden mind.”

is used as a slang term to call a closeted gay man with an

offensive sense. It literally means “Miss hidden.”



