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ABSTRACT

The study “Concept of ‘Home’ in Housing Advertisements on Television” aims to
study how visual and verbal techniques are used to present housing advertisements on
television and to examine the meanings of “home” implied in the ads. The study is based on
discourse analysis theory by Guy Cook as well as advertising theory.

The data is collected from fifteen housing advertisements by six property companies
which are Lands & Houses, Sansiri, AP, Property Perfect, Quinn condominium and IDEO
MOBI from year 2009-2013.

It is found that there are eight meanings of home implied in these advertisements.
The techniques of the camera convention effectively imply these meanings in the ads.
Close-up and extreme close-up shots are mostly used to express the dramatic expression of
the main character in the storyline of the ads. Long shot, extreme long shot and crane shot
are frequently employed to present the location of the housing project to show how large
the house is. The framing technique of mise-en scene is constructed by the frame of a
window or the door of the houses to imply the hidden meaning which is the sense of being
surrounded by luxurious lifestyle. For verbal techniques, the use of the pronouns “you” and

“I” creates familiarity between the presenter and the viewers.



The housing advertisements by these companies promote ideas of happiness,
success and love through visual and verbal techniques and establish the materialist ideology
among the viewers. From these ads, happiness means owning a beautiful, large and
luxurious home such as presented in these housing advertisements. Home means a
representation of success, the best thing for parents to give to their children, the real life’s
fulfillment, to be surrounded by loved ones, to make people superior than others. In

addition, home brings happiness and pride. Finally, home gives meaning to human life.



