
CHAPTE,R 5

Being Vietnamese in a Cosmopolitan World

5.1 Introduction

In this chapter, I will deal with how contcnrporary Vietnamese strr,rggle to define

themselves in the days of globalization" n'hat it is like having both a Vietnamese

national and cultural identitl,, and what role K-pop covers plays in this process. I will

consider the reasons why Korean popular culturc has beeu able to penetrate the

Vietnamese music market, and look at varior,rs identity issues related to the reasons

behind the popularity of Korean popular ci-rlture in Vietnam. This chapter is primarily

based on interviews with rny Vietnamese responclents. ancl it covers Vietnamese views

on the characteristics of Korean popr-rlar nrusic. ancl zrlso the level o1'competitiveness

among Vietnamese fans. Then, I will ans\\,er the cluestion as to how the groups'

performances signify a change in the identity o1'Vietnar.ncse young people in Vietnam

today, and investigate the process of change within Vietnamcse youth culture. as

identified by the consumption of K-pop music and dancing.

5.2 Youth Culture Studies

According to the laws: "Law of CJaling tbr and Protecting Clhildren". "Vietnam's

Labor Law" and "the Law of Criminal Ailairs o1' Vietntrm". the category 'young

Vietnamese people' refers to those who zrre between l5 and 34 ycars-olci. and this group

comprises over one-third of the total populatior.r (Ml' 2005: 25c)).

In this section, I will argue that youth culturc in rny study is neitl'rer: seen as a

subordinate, nor a threat to the establishecl social n()l ms. Among youth researches in the

UK dating back to the early 1970s. "subcultures" sr-rch as "hippies". "skinheads",

"punks", were seen as resisting or oppusir-rg the agency'of thc parent culture through

f-ashion, dance, music and other cultural lornrs (Iluckinghartr 2008: 4). ln my case study,

I look at K-pop cover acts as representative of many ),olurg gl'ollps w'ho are trying to do
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something new for themselves. anci also contribLrtc to a societl,ir-r nhich they have

more choices and better opportunities than tl-ie olclcr generatior-i: to clo what they want

with the rise of technolosies.

Dating back to studies on Vietnanrese vouth anci -vouth culture in Vietnam after

Doi Moi in 1986, which fbcusecl on urban alcas sr-rch as Ila Noi ancl Ho Chi Minh City

regarding the consumption o1' cultural proclucts. elcctronic goods. mobile phones,

motorbikes, brand-name apparel. and ideologies fi'om both the globai rnedia ancl new

education (young people rvith an overseas cdr-rcatiorr). scholars on Vietnamese studies

have argued that today's Vietnamese yolrng people in urban lzrnclscapes such as Ha Noi

and Ho Chi Minh cityno longerrespc.rncl to emotir.,e political appeals tiorr the leaders of
the C'ommunist Party and the state (Marr 199(r. IIuvcn l9t)8. Nilan 1999.'lhornas 2002a

and Phuong-An 2005) Instead, yolrng people cxprcss a grcater interest in matters

directiy related to their daily lives. such as incliviclr.ralism. an aspiration to act

independently and take responsibility firr thcir oun nctions. as well as conspicuous

consumption and a c'lesire to emhrace socio-ccor-tonric:rncl cultural changes in the

processes of globalization as a result o1'gcncrational shili in iclcntity-forrnation towards

global economy integration (Nilarr 1999. NgLrl,en 200,5).

Practically, recognizing that globalization and cconor.nic liberalization are

becoming driving lbrces among yollng pcople. thc l)artr ancl statc have relaxed the level

of political indoctrination in recent years and given nrorc space lbr 1,oung people to

fullill their own desires, interests zrnd icieals (PhLrong-An 2005). While Western

individual values are becoming more widcly acceptccl nmong Vietnamese young people.

they also show a sense of community. an interest in politics. and a youthlut idealism

(Marr. 1996; Nguyen, 2003). Moreover. the clLralities ancl values of their parents'

generation in difllcult times. those displa,u-ecl dr-u'ing thcir voungcr years. are still present

within them (Nilan 1999). Gen Y is situated in a transition period o1'contesting spaces.

As such, while embracing moden-iity ancl cLrlturll gltrL-ralizatior-r. 1,'oung Vietnamese

(Gen Y of Vietnam) do not totally re.ject all valucs inhcrited by their parents and

promoted by the Party and srate (Phuong-An 2005).
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Based on the above literature revier,vs. ars wcll as m),irrtcnsive and in-depth

fleldobservations in Ha Noi betu,,cen 20il ancl 2014. fi'om the perspective of a

Vietnamese researcher. I sitr-rate m1, stuclv on voutlt cullurc in Vietnam after Doi Moi in

terms of the variety of identical perfbrmanccs volu-]g pcople perlornt o1'K-pop dance.

Besides K-pop dance covers, young people have bccn able to perfbrm lvith their bodies

and minds; to develop ideas of u'ho tl-rey want to becclnie. and to do so have made use of

the internet and YouTube. T['rer:e arc many groLrps o1'r,oLrng pcoplc around the countr,v,

especially in Ha Noi and I{o Chi Minli cit1. w'hich act iis vcr'1 netire nct-citizens. For

instance, there are many groups w'l-io make subtitlcs [br lcircigr-r music and nrovies they

Iike, and share their work with others w'ho havc the sanre tastes on n,ebsites. including

Kites We Flyl and Siam movies Channel'. 'fl,cv arc all rrarcle b1, \1oung students of

around 20Io 22. Other activities include ntakir.tg V-l.ogs (Vidco blogs) and short frlms

such as on a youth channel called "l-Ie alw,a,,'s sniilcs'"r. w'hich is run by a group of

young people born after the 19c)0s. 
-[he ma.ior topics cliscLrssecl are about their emotions.

opinions about iove and IiI-e. and about societl, altcl currcnt social issucs" ancl this type of

fbrum has become a popular trend al-norrg thc )/oLlng. C.'oincidentally. the most

prominent V-loggers (Vicleo bloggers) arc .INelcrrnincl'l. 'l'ounSIrino.la 5. rluhocsinhmy6

and An Ngry', anci they all come 1r'onr IIa Noi ancl stLrcliccl abroad in thc LISA."l'hese

groups are representative of the active yoLlng pcoplc lir.ing in r,rlban areas and making

use of technology today in Vietnam.

Anthony Giddens (1991) cliscusses tlie changins natlrrc of identitl,. in what he

terms "iate modernity". Giddens argLles that rnanr r,alues ancl custonts \\'erc uscd to

define traditional identities, but that tirese arc now less inflr-rential in "post-traditional"

societies. Giddens sees identity as lluicl rather than {ixcci. Pcroplc have to make a whole

range of choices, not .iust about aspects such as ilppearance and liI'estyle. but more

broadly about their Iif'e destinations ancl rclationships. fhel,receive gr-riclance on such

matters by being experts ol various kinds ancl tlrrougl.i the popr-rlar media, although

' http://kitesvn.com/fbrurr (Accessed 20 JLrly 20 I,l)
' l:t-tp111ryr"l1.SrqUa,yrel-v-d (Accesseci 20 July' 20 1.1)
i http://www.),itutube.cont/useriHeAlwa),sSnriles (Acce ssecl 20 Jrr11,'20I4)
a http:i/www.),outube.com/useriJVevenr i nd (Accessed 20 .l ir Iy 20 I 4 )
5 http://wwrv.),outube.corr/useribnnkhardcore (Accesscd 20 .ltrl1' 20 1,1)

I bttuttl*wruro-utulc-caulug{&rh oqsidr tr;, ( A c c e s sc d 2 0 .l u l r, 2 0 I .t )
' http://www.l/outube.conr/userr'thiena4l,-l 8 (Accesscd 20 JLrlr ?01 1)
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ultimately individuals are required to make thesc choiccs on their own behalf. As a

result, Giddens suggests that modern indivicluals l-iavc to be constantl,v "self--reflexive",

making decisions about what they should clo ancl r,i,,ho tlte1, should bc.

Cultural concerns are ol grcat inrporlance in the evcrr.,cla), lives of young

Vietnamese people nowadays. as evidcnt in the consnnrption belrar,,ior"s o['such people.

Young Vietnamese. like those in other advanced countries. tencl to consume in order to

acquire social distinction and identity (l-ec 2004). 'l'hct, are the ma.ior consumers of

cultural products w'hicl"r show-o1f their socizil ancl crultumI status (]iwang 2004). K-pop

in Vietnam is exemplifieci as nriddle-class" urbiur ancl sLrbr:rlran. involvirrg college-

aspiring youths and parents who liveci in a socialist-inllr-rcrrced worlc1. but also in

poverty and with little entertainment to clrau' orr K-po1t in tl-ris ser-ise satisfles the

emergent regional taste and sensibility. though it u,oulcl bc rerniss to fbcus only on the

Asianregion, as its appeal easily extencls Lrcloncl it (l-ic l(ll2: 355). As such. in my oase

study I argue that K-pop brings to young Victnanrcsc (both nialc and I'cmale) a sense of'

"individuality" and oi being "trendy".

The young's consumption behavior thror-rgh nreclia is not only passive by

consuming cultural products through nredia" bLrt iilso acts to creatc their own products

by and through media; f'or examplc" Lrsirrg Yor-r'lubc (TlLrckingham 2008). "As

individuals express their lit'e, so they are. What tlrcv arc" thcrclirrc. coincrdes with their

production, both with what they prodr"rce ancl with how'the1' produrce" (Marx 1970: 42).

"Without social networking. there is nothing to share: without social
networking, dancers cor:ld not mccl. coulcl not lbrrl a dancc group. We
wouid not be able to sharc u'hat u'e know" our knou,lecigc. tct others.
Actually, social networks are a goocl irtvcntion lbr everyone. If social
networks didn't exist. all of the nrovenrcr-rts now'r,viiuld nol exist" YT ar-rd

FB have helped develop ever.vthing. You can shale your opinions. what
you have done and r.l,hat ycru know. II'lou have clips. yoLl can share with
others and share your passionl r,r,'hat yoll're cloing. lvhat yout havc had to
sweat fbr, make ef'fort to do. lrveryone will knou,,about tl"rat" (lnterview'
u,ith Minh. male. born in 1995. a mcnrber of'Y(il-C 2013).

The emergence ol a teenage audicnce has cxpanclccl the sizc of tl-re n-iarket, and

young people now have the greatest purchasing po\vcr in the music ir-idustry. For this

reason, the industry first began rr-raking changes to sltit their tastes irr Sourth Korea in
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around the early 1980s (Lee 2013). More rcccnllv in Victnam. dLrring the early 2000s,

the lif'estyles of young people also began to be inflr-re nceci bv popnlar music. As well as

the music itself-, there are also but the st,vlistic irnascs asscicizitccl u,.ith the artists,

including their tashion and distinctive erprcssions: al'f'ects ancl attitr-rclcs. It is not new

fbr music and style to be important as cultr-rral resoLrrcest it is conrrnon lor young peopie

across the world. However. the relationsl'rip betu,ecn l,oLrth culture ancl popular music

has become much more visible and intercicpcnclcnt. As the consLrr-nption o1'K-pop has

increased among Vietnamese teenagers. so their cr-rlturnl tastes have bccome more

important than ever.

I-ike rock music. which w,as producccl r,rsing digital technology and which was

new, trendy and cool among the "Baby lloomcr"'gcnclation ll'orn the 1960s. K-pop and

V-pop has also developed as a global mLrsical gcnrc. I)ue to it being seen as part of a

global trend for peripheral social landscapes. it is cor.rsiderecl highbro\\'. as clistinguished

from traditional music and culture (Lee 201 3 ) l krwevcr. irr lhe eyes of many

Vietnamese adults. K-pop is unpatriotic ancl rellects a nriitcrialistic r.r'orld. Also,

Vietnamese society has criticized it as an agcnt o1'cultural imperialisrn tiorn South

Korea. In fact, Vietnamese yolrng people have cnrLrracccl global music trcncls in general,

and this has allowed them to think of themselvcs as highbrolr, when compared to older

audiences in Vietnam, which listen to out-of'-clatc" orclinary pop ballads" or old patriotic

"red music" songs.

Young Vietnamese people yearn to be a part ol'global culture, on the basis of

economics and information clevelopment: the1, want to consLure new. modern and

global cultural products. those significantlf inf'luencecl b1'Western pop rnusic and K-

pop. In South Korea, the key change that took placc in thc Sor,rth Korcan nrusic indLrstry

in the early 1990s was that electronic cliurce music becamc thc most popular and

influential genre (Lee 2013). Musicaily. tiic vcrses anci choruses o1'such songs consisted

of simple, catchy ancl beat-inspired mclodics. anrl ricrc inf'lr-renced by contemporary

British and European electronic dance mnsic and thc latesl trencls in LiS dance music^

such as hip-hop (Lee 2013). As well as these elcrlents. K-pop tencls to add rap during

the songs. in the pre-chorus sections (Lec 201 3).
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.Tust as with V-pop music nou'aclavs. manv I(-pop gcneration songw,riters in

thepast were accused of serious plagiarisnr. zrnd as ar result- such rnusic in Korea can be

seen as the musjc of a transition periocl; a periocl uhen thc Korean music industry and

its audiences tried to become a part o1'the global nrusic scene (l.ec 2013).'fhis can alscr

be ieveled at the K-pop dance cover music scenc in Vietnanr nor,vaclays. which is also in

a transition. It has succeeded in becoming "saturatcd" b_t'globalization in some ways.

but has not yet reachecl "maturation" (lJannerz- 1989). A lot o{'rtrusic groups and songs

have also been influenced.by K-pop bancis and artists. and K-pop clance cover music is

.just one of many fbrms that have been intlr-rencccl.

Vietnamese government policy plal's an irnportant role in controlling pop

culture among the youtl-r. Ol1icially ancl on thc sr.rrfircc. thc government has tried to

protect Vietnamese popular culture bl,cuntrolling cr-rltural intports tiom lbreign

countries. Moreover, there is a I'ear of' consurrerisnr ancl Westcrn-style trends to

Vietnamese culture, and in line with Conrnrlnist iclcology. the Part1, launched a

campaign in early 1996, identilying a numbcr o1'phenonrena thrcatening Vietnamese

traditional culture, such as superstition. thc sprcacl cil'"poisonolrs" cultural products.

tendencies towards anti-revolution ancl anti-heroisnr. thc con-imercialisation o1'culture.

and the lejection of party leadership in cr-rltural nlanagcntcltt (Vasar,'akul 19c)7:350)" At

the same time, Vietnamese authorities lbr-rncl. like govcrnments everywhere. that the

internet was notoriously difTicult, time-consuming ancl expensive to monitor and control

(Pam Nilan 1999). Therelbre. Lrnof'ficialll'and on a cleepcr level. tJre government has

connived to leave it to tl're undergrour-rcl 1,outh cultr-rlc to clccide. Moreol,er. there are t'ew

rules or punishments in piace fbr music products uhich plagiarize tbreign music, those

which have melodies similar to Hong Kong songs or styles sirlilzrr to K-pop. The

Vieinamese government's regulations. whicl'r have bccr-r strong in terms of political

spheres, are quite loose in terms of pop r-r-rr-rsic u,hich is clonrinatecl by'1,'oung audiences

and musicians.

5.3 K-pop Cover Dance as a Young Vietnamcse [i:rn Culture

In this section, I will argue that r.r,e cannot cqLrate clance reproduction - which is

one of the new. emerging cultures among thc Lrrtran Vietnamese youth (in I{a Noi) -
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with the original products liom South Korea. While the mernbers of the group are doing
covers, they are at the same time proclucing sonrething new, out of the original element"
They have also created their own tan clubs. their own auciiences and fans.

5.3.1 Online Fans of St.3l9 antl yGLC

Here I will show the viewers' perspectives on clance cover MVs made by

Vietnamese teenagers. The positive responsc generally made was that young
Vietnamese consumers ard now recognizeci as one o1'the garne chzrngers on the pop

culture map. They are not only seen as "cool" and ''lalentecl" amclng the Vietnamese,

but in other countries also.

Both the study groups have hacl hit dance covcr MVs on youTube, receiving
comments from viewers. one popuia' covcr MV b1, st.i lc). .,I_ovcy Dovey _ T_Ara,,

lrlol-e|)8, received 2.g78.672 views. while "l.ike l-his - wonder Girls,,(gtrJrJ:\), a

dance cover flashmob by St.319 fiom Vietnal rcceivcd 1.182.551 viewse. The most
popular MVs by YGLC are Olhcal MV ,,Fantastic 

balr1, _ Big Bang,,_w,hich received
933.326 viewsl0, and "Gangnam Style - Psy" whiclr reccivecl 82.317 viewsrl (accessed

in 2013). The common comments fiom the vicwcrs inclr-rclecl thzrt they were proud of
Vietnam as Vietnamese teenagers. Sonre vcrbatim cxernrples ol.comments made by

Vjetnamese viewers on YouTube ar"e given be low.:

"the best cover dance of this song by far. I likec'l it better ti-ran the original.
I watched it all the way through...w,hich I've never clone to any cover, or
the real one"

"Vietnamese but dancing so well"

"And wear tight jeans without looking lanky"

"VietNam No.1"

"I am Viet Nam style! Sexy Nick-v \(>\ <)/"

I (Accessecl )zl Dece mber 2013)

0ltlls:/1)vww.yout (Accessed 1,1 Decenrber 20 13)' buprzlluuu+putlbs._satr/wa&b?v_xt*U*iy*ep LBg (Accessed t,1 Decerrrber 2013)
(Accessecl l4 Decernber 20 I 3)
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"l love you Vietnam"

"i feel so proud ! Vietnam is the best !-><'"

"it's so gooddddddddddll!!!l!!v-i'm fiom VN and i'm so proudl"

"l love viet nam"

"St.319 always got a better dance thiin any other groups. Why Vietnam
So MUCH talent at dancing'/"

"St.319 fiom Vietname??'? Oh, so pror,rcl!l! Dace so beautifully! Like
strongly!! !!l !"

"pround to be a Vietnamese''

"so proud to be vietnamese!"

"you are the best.. . I can see the future of'Viet Nam. . ."

"Viet Nam is proud of having St.319. haha"

..YEAH YEAH VIETNAMESE^^! SO I)ROUD OF HEHEHHBE.
CONGRATZ U GUYS"

"Viet Pride :D"

"VIETNAM HAS A LOT OF ]'Ai.lrN'l'S FITEL PROIID OF IT
FRIENDSM !!!! Like"

As can be seen, the viewers I-eel proucl and excitecl when they see Vietnamese

teenagers and the Vietnamese landscape on the covcr i,'iclcos. as conrparecl to watching

the original MVs. Here are some more exantples:

"THIS MV BELONGS TO VIET NAM. ITRIITNDS. '|FIIS PARKSON IS
IN KEANG NAM TOWER. TI-IE FIIGIIIIST I]i]II,DING IN VIETNAM
IN MY DINI'I..."

"Very good. VN also can do like this so nothing is impossible...!"

"looks better than the originall"

"i can't stop watching this,it's too cool ancl w'ow ll love it vbetter then the

original :P"
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Moreover, viewers of St,319 seem to f-eel nrore positive afier watching St.3l9
clips, sharing their feelings on having Vietnanrese grolrps u,ho can make music as

"cool" and "modern" as K-pop, or sharing their wishes tlrat V-pop could become as

competitive, popular and maybe even more attractive than K-pop in the future:

"Imagine that st.3l9 with a v-pop sorg in English & dance. it's
amazing."

"damn good dancing u guys can stanc'l Lrp agai.st koreans i think";

The viewers of St.319 also express their desire to become group members of
St.319. To have a good image, good clothes ancl talent like thern is a dream among some

young Vietnamese:

"l wish I was a member in this group.'.

"oh my god this is fi**ing AWESOML.. I w,ish I could clance. A,d speak
korean and vietnarnese. "

"You guys have a lot of money to gct these clothing o.o"

"wow how did you get that clothes'll!!!''

"what will i do if i want to be one of'them?llGo to vietnam #Change
name # Take a dance class #Register to be 51-.39 ll Be lamous #aw,esorne
!";

"amazing how they could speak three languages (vietnamese, Korea,
English)"

They even have fans from oversea countries ancl in the case of'St.319. they have

fans not only fbr their cover dance clips but also 1br their own new song debuts in

Vietnamese.

..I AM UR FANS FROM I-IONCJ KONG.'SLJPPORT AI,I, OF LT!II ST.
3l9-REALLY LOVE UR DANCE AND AC"I'ING-ESPECIAI,I,Y
LOVEY DOVEY-":

"l love your covers Hello I'm from Mexico".

"I can see why you guys won. Y,u.ir-rst hacl to w,ir-r. cheers fiom Korea"
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"amazing reall,v guys yoLt arc amazing inr uoing tL) ()pcn a channel
viki,com for you soon all the arabian peoplc w,ill know yor-r . B'T'W
Arabian"

want a dance academ.v in nty countr) as tltis anci lcarn K-pop dance ^,^
please visit PER[J"

"St.319 Love you so much.l'm your's ['an Il'onr'l'hailand.'"

"I am starting to really like Vietnanrese nrusic. I clon't recall hearing this
type of music a t-ew' years back Lut nou things arc rcallv looking up fbr
Vietnam since ST.319 got into thc nrr-rsic inciLrslrl,. Irealil, like what
you're doing ST. 319 and I see the arrt tlriit is involved w'itl'i all of your
video with the Cl-roreograph, Acting" (lanrcra. Settings etc. I am very
impressed how super prof.essional cverything that yolr glrys do look,
especially with yoLrr own budgct! Antazing. )iou gu),s are truly
amazinglYour handwor:k is paving o11'! YoLr Itave uver 400,000 Ians and
growing! I hope you gu-vs will approach nrotion picture drama fleld
because (just like) the lovev,v clovcr,\,ancl icc crcanr r,,iclco you girys had
lans that came.iust to w'atch that. Keepr Lrp thc good r.r'orkl Keep growingl
Support as always tiom Clanada!"

Online fans of St.319 and YGL.C are cluitc ciiverse in terr.ns of their countries of

origin, ages, sexes and ethnicities. I{owever. because it is c:irrie-cl ou1 online. th"e actual

identities of the f-an gror-rps are invisiblc ancl bevonci control. Here. I give two examples

of online fans of St.319 who are rly 1r'iencls ancl not tccniigers an\/more: both are in fact

26 years-old (born in 1988)

Nguyen Vu Phuong Th:ro: F'emale, 2(r, a tcn-r'car loval K-pt,p fan, a new fan

of St.319 and keen on gender equalitv

Thao has been a big fan o1'both K-pop ancl Wcstcrn Rock 1br more than 14

years. She has good culturarl capital in lcrnr o1'knou,lcclgc or1 K-pop. artists and acts.

She got to know about St.319 due to their popLrlaritl,on You -l-ube, where they have a

channel. Thao graduated from a universitl,in IIa Noi. thcn n'orked firr an I--,nglish center

in Ha Noi as an academic assistant. Afier a u'hile. shc nrovecl to Finlancl to w"ork as a

cook, ttren moved back to FIo Chi Minh citt,to lcarn firrrlalll,,to bect>me a chel. Her

tamily's story is not a happy one. She u,as living w,ith her nrother and twcl younger

brothers,a nd only fbund happiness by listening to nrusic suclr as Western rock and K-

pop. She has been a fan o1'both K-pop and Westerrr rock lbr more than 14 years. The

on
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first reason sJre likes St.319 (fbr rnore than one 1,car') is l-rccalrse the1, invest a lot in their

cljps, in the costumes. photography, storl,lines ancl clip angles. rvhicl-r are ver,v beautitul.

Unlike other cover MVs on Yor,r l-ube. w'hich arc only lbcusccl on dance ancl do not pay

much attention to backgrounds. clothing or storvlrncs. St. 319 inclr"rcle a difl-erent story

lbr each video clip, and do not complctcllr cop)'thc original rlusic viclco.-fhe group c1o

not simply mirror the original dancing. but pav attcr.rtion to the clistir.rctions. They build

iconic characters, and thesc characters'persorralitics contc thror:gh on the video clips

and in the songs. In short, everything lits together to crcate sonretl'iing new.

Secondly. St.319 attracts a lot o1'yolrng cl:lrce cnthusiasts. and they are not

awkward in front of the carxera: all the bancl nrerlbe rs arc vcr)' conflclcnt. She can see

the passion in them; the real passior-r 1or dancc ancl especially lbr K-pop dance. Another

reason why she likes St.3 19 is because they havc becorne larrge and highly organized.

Behind the group are not only dancers. but irlso choreographers ancl costume artists, as

well as business managers, directors o{'photoglaphl ancl lllnr-nrakcr"s.'l-his makes them

a very prof'essional crew. Also. they unclertakc K-pop dirncc activitics. not only on the

network but also in real life. They play, lalge ancl sntzrll sltow,s. and open shows so thai

they can earn more to fbster their passion ancl opcrate like a prof'essional organization.

Initially, there were only twcl people in the grolrp. but as thcy'put their: clips on the

network. more people paicl attention to them and startcd participating in their group.

Gradually, they have been able to reach a celtiiir-r level. ancl hzrve ongoing contracts fbr

advertising and perfbrming. They also har,'e a wicler ambition to become an important

part of show busjness in Vietnam and firrthe'r' aIlelcl. Irrom stalting as a normal dance

cover group, they have become a kel,part of thc local shor,r,busincss scene; a

prof'essional dance team knou,n across the u,orlcl" rather thcn .just backup dancers fbr

other singers. As a result. they can appear as thc mirin characters onslage. She said she

thinks this highlights the unique identitl,ot'St.ll9. as ucll as their talent. ambition,

passion and youth. She said she is unliappy nith the critical reaction from Vietnamese

society towards K-pop fans, aclciir-rg that Vietnarncsc pcoplc arc too conservative. and

especially the way men look at K-pop wonren in a ncgativc light.Whilst Vietnamese

men can love fbotball aggressivell'. \\omcn cannol lovc tl'reir rnr-rsic (K-pop) as

passionately. When a K-pop event takes place. nren olicn criticize it in an offbnsive,

sarcastic \/ay. saying that Vietnamese girls likc SoLrth Koretrn nrcn. She thinks the main
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problem is the conservative thinking ancl fcuclal" palriarchal approach of- Vietnamese

men, who do not want to change their nrinclset.

Lien,26,afan of Sf.3I9 ancl a ynung-heartcd girl

Like Thao, Lien also has cultural capital bascd on music taste and through

consuming a variety of cultr-rral products. l.icn has been zr lan of K-pop fbr a long time

As well as listening to K-pop" LJS/LJK-pop ancl V-pop. she also natches films fiom
difTerent countries, including Korean fihns. Hollr,r,r'ood nrovies and rccently Thai fllms.

She came across dance cover videos on You I'ubc by acciclent, and thor-rght they were

great covers and beautitul, especially those corning out of Victnan.r. At f-rrst, St.319 only

had two metnbers, Aider-r and Zoie. She reall-r,'likecl aricl regr-rlarly observecl their videos,

and they grew in terms of members. The reason shc likcs St.jl9 is because they are

professional. serious, disciplined ancl passionate: dare to think, work and express

themselves., perseverance and aiways keep proclr-rcing and improving their prociucts,

gradually. Her opinion also rei'ects hor,v audiences belrave; they neeci entertainers and

new things, new images, to alwal,s keep moving on t() intprovccl proc'lucts. This is the

harsh reality of the entertainment worlcl.

However, there is a lot of cornpetition amons the K-pop cover groups.

Comparing St.319's and YGLC's vieners on Youl'ube ancl lbllower:s on Facebook.

there are aiways more St.3l9 supporters than fbr YCil.('. irclr example. 1ar the cover clip
"Gangnatn Style". St.3l9 receivcd 1.411.874 r.,icu,s on You-fubc. while yGLC onJy

received 82.311 views fbr the same clip. l/1-5rr'that o1'St.3l9 (on the same day: 5th

January 2013). For Facebook, St. 319 on 6'l' I.cbluar1, 201.1 received 269.511 likes,

while YGLC, on 5'r'April 2013, receivecl onll'8.97ti likes. 1/30'r'that of'St.319. These

viewers also posted critical comments on yur-r-l-ubc:

"Fans of St.3l9 come here to con-uncnt stupid things. no one care. yG has
its own identity not like red unclenveiir sLrpcn-nan... ..)) And about cover
Gangnam Style, St is low'er thztngL)(\., cxccpt vicn. color:, light is so light,
irrelevant storyline, here they can see color ol clil'ltrent yG members.
quality js difl-erent O"

"skills, actions are not as gctocl as a part ol-st. j lglllllll!1"
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"Please don't compare St.319 and YCI-c rin),rlore wlr1,.1on', support ibr
both two groups to develop if' viernarr is lhmous with both si ancl yg
lovers creu' is better than peoplc know oirlv abolrl St.3lc). Lovc botl-r two
groups."

While the cover

from Korea, YGLC only

Hop and R&8.

dance style of St.3 19 is l.crl, pop. covering al1 the hit songs

fbcus on some YG Ilnteitainntcnt hits. mostil,iocused on Hip

"There is also a competition arlong dil'lbrent clance teams...ln Vietnam
there is onll,one group. St.319 zrnd thev have their orvn 1an clLrb. They
hold oflline meetings sometimes. when fln clr-rb nrenrbers can meet the
dancers" (Interview with Torrn-rv. malc. born in 1991. a clancc menrber ol
YG Lovers Crew 2014).

"The style of YGLC is more IIip [-lop clancc. I anr not really interested in
K-pop dancing anymore. but I ani into Y(i e'ntcrtainn-ient. 'l'hey are like
Americans living in Korea. T'hc st1,lc. rlusic: cvcrl,tl-ring does not look
like K-pop at all. It is K-pop becausc thcl sing in l(orearr. but their st1,le
is not because they don't sing po;r. they.jLrsl sing Ilip Iiop. R&8. -lazzand
other kinds of reaily artistic music'' (lntervicu, u'ith Nhat-Aph. rnale. born
in 1991, the leacier of- YC I..overs (lrcw, 20 I 4).

What they consume r:eflects w.ho thcv arc ancl what the1, reproduce. For

example, people consume the Apple brancl becausc thel like thc creativc. stl,lish and

trendy image of Appie. The clance stylcs ol'Y(i[.C are vcr1,'llip I-lop" r,ery American, so

not very pop like typical K-pop. YCLC like K-pop bccause they likc arrisric and Hip

Hop music. and have strong personality traits. such irs being cool. real. r-rnique, and a

string sense of sell'-identification. -f'hey also r,var-rt to be clifl'erent in terms of their

characteristics. For Doan Nhat Anh anc'l Ziu. lcaclcrs ol'Y(ll.(1. thcir idols are l,ady

Gaga (fiom the US) ancl Big Bang (from Korea): both ol'w,honr have unusual styles. and

try to achieve outstanding images. For exanrple. lrhen the1,cl1,'e their hair it should be in

very colorful colors such strong yellow. pink or grecn. but never neutral.'l'he leacler

Doan Nhat Anh posted this message on l.iis ou,n lracebook page on 12 February 2011,

saying that he would not be happy i1'u Y(it-('rlancer r,,ncre brou,,r'r I'iair. instead

encouraging them to dye theil hair in a varict), ol'br:igltt colors. I)1,' consurning these

music styles and lashions, thel'want to show thcv arc di['lcront liorn other teenagers ancl

are trying to develop their own style. The hiclclcn message is tl-rat the music they ar:e

listening to and idols thev lbllow reflecl who tlrcv arc. '1-lie1, r,r,ant to be as unique as
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their idols and music. This represents morc

adopting any critical ideas about themselves.

own right.

than thosc Iollo'uvcrs who fbllow'without

it is thcir atternpt at being l'amous in their

l'-igurt: 5 I Doon Nhul Anh (on thc lc/i1- tlta latrLlcr ol \'G {,rn,cr.s'('rav,. und Ziu

(on lhe rightl - a dancer v,ith l'L] lovar'.s'('r'c'rr..

Due to having difl-erent strategies. ambitions (thc cntertrrinmcnt gloLrp and the

prol-essional dancers), as well as cultural capital investnrents (aclopting difterent K-pop

cover styles) ancl varying production cprantitics ancl clLralities (cnltural and economic

capital). the groups' clevotion to and opirrions aboLrt K-pop var)'. St.3 1t) has become

successful because they are stich to the pop st1'lc ancl realll' tbllou' the marketing and

management model set by SIVI Entertainnrcnt (Ii'orn South Ktirea). 'fhey even aim to

become an entertainment company whosc lielc'ls o1- r,vork inclr,rde anl,thing reiated to

entertainment, based on tireir solicl f-oundation in K-pop clance covers.'fhe1, liequently

develop new products and release clips evclv nronth. irncl their on'n MVs ol ever

improving quality, to sustain and assert their brancl. Whilc in thc beginning both St.3lt)

and YGLC were very competitive in the K-pup darr.rcc nrarket in Vietnam" YGLC has

left the field fbr St.319 to take over with its aggrcssivc new visual proc'luctiori styles.

This also reflects the consumptive nature ot'toclay"s iludiencrrs. u,ho cannot n'ait too

long fbr new proc'lucts. even though ther,are rccy,clccl. Nlorcover. it also shows the

increasing competitiveness ol the Victnlnrcsc cnlcltaiunrcnt nrarket and thc nature of

capitalism. While in the beginning phasc o1'prir,'atc con.rpanies' cstablisl-rment, high

Ievels of competitiveness exist, this tun-is ir-rto Li nrorc monopolizecl lbrm o1'capitalism
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over the longer term. When being asked vrlrcthcr thcl,havc bccomc I'amours onlr,',

because of the Korean artists they tbllow'. St.319 answcrecl:

"So-called fbliowers of the lamous Korean artists are not very true,
because if we do not spend our tinrc ancl encrgv practicing. if'we do not
invest in our products (cover dirnce MVs). thcn actuallv nobocly rvill care

about us and let us becorne lirmons. OLrr goal is not to become thrnous but
to express what we like. If we beconre f'anrous it is not becanse o1'Korean
artists, but due to the appreciation o1'our r,'ier,r,'ers: if'they think the videos
are beautiful, they will slrpport us ancl \l,'e w'ill achieve success"
(Intervieu'with Zoie, f'emale. born in 1992. a clance leac'ler of'St.3lc)
20t4).

"When they produce dance clips thci,' becon'ic special. because each might
have a difl-erent; thel'' clo not completell' copy' the original viclco. The
group does not merely irnitate thc clancing. bLrt makcs it distinct: they
build iconic characters with personalitf inlo the viclco clips anci songs

based on it. Everything lits together. so tlre grollps r.nake their own
version of it" (Intervien,with fhao" ltnralc. born in 19iifl, a fan of St.319
20t4).

"For me the main reason lbr lbllow'ing St.3l9 ancl inr.,est in their clips is
their passion; it has driven thcm to spcnd a lot of tirnc ar.id e1' rt to
achieve what they u,,ant. I think their w'ish is not onl1, to becor"ne popular
but to devote themselves to the Victnanrcse entertainment industry"
(Interview with Kevin, male, born in 19t)6. thc leader of St.3l9 1an club
2014).

Therefbre, it can be said that YGL('ancl St.ll9 hale not onll,sr,rcccssfully re-

appropriated the scenes of the original music viclcos. but have also been sr:ccessfll in

creating something more out of tl-re original clerncnts. '['l-re1, have created the sense of a

modern Vietnam; with a new Vietnamesc lanclscapc" and this has crcated a sense of

pride in being Vietnamese among the K-pop 1an con.rrnr-rnit1'. More than that. they have

crerited a new image of- Vietnamese K-pop lhns anrong the international K-pop fan

community; whjch now knows that young Vielnanrese peoplc are good reproducers, not

just reactive consumers. There are no K-pop barnds in tl-ie rrusic videos" but this does not

matter since there is nothing missing; YGL(I ancl St.31t) lrave risen to the status of

"cool" and "talented".

Why does it matter - the Vietnamcse covcr K-pop bancls and "l love Vietnam"

quotation? The reason it matters is L-recausc in Victnanrcsc sr)eict). y()ung peopie are
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of st.3i9)12 and Kangnam town in FIa Noi (cover "l(angntrn.r Style'' by'yGLC)''. n.*.

buildings in the cover "Blue*Bad Boy'^ by,.YGL(ll*. a,-,cl milnlr stylish cot-fee shops fbr

teenagers in many of the clips by St.319. One can c\,'en sce daity ofticc lif'e in the clip

"Kangnam styie" by St.319. or Vietnanresc po1'r nrusie in tl-re clips. "lce Clream" an{

"Lovey Dove1"'by St.319. One can also see attractii,e Victnamese girls, boys and

singers, such as Chipu and Cuong Seven (attractive girls or bo1,s in clips are nor:mall1,

called "hot boys/hot girls", those well-knor,r,r-r rinrong teenagcrs: their fashions and

lif-estyles can have a dramatic efl-ect on Victnanrcsc lecnagels. such as in "Only One" by

St.319rt. Mo.eo,rer, in many clips oISt.319. therc ar"c alu'a1,,s mcssages at the end of the

clips and normally they are very positive nressagcs. cncoLrrage yoLrng people to live

better and try to attain their dreams. For exnmplc. at the end o1'thc cover clips "l-ovey

Dovey" and "Only One" by St.3l9. thc rncssagcs gircn in [rnglish are. respectively:

"W.e are all stronger than we think \re are. [)on't unclcrcstir-r-rate yourscll'. and "When

one door closes, another one opens". As conflnrrccl b1, onc ci1'the leaders of St.319. the

clips alw,ays include local and personal identitl lircrors:

"You will see that cover dance is verv interesting because in the same
dance, different groups, people" local cornmunitics ancl c'lilfbr:ent countries
may interpret the dance in dilterent \ iays (lntcn,iew u'ith Zoie. l'emale,
born in 1992. a dance leacler of Sr.i I I 2011).

"For me, in the dance cover clips. thc llrst and last sentences.'"St.319
fi'om Viet Nam", shou,'that Vietnanrese pcoplc ancl St.ii9 are tr_ving tct

devote themselves to oul countr,v: Viet.narm" (lnterview with Kevin. male,
born in 1996. the leader: of St.3 I 9 fan ch,rb 2014).

By using the same cultural f'orm as K-pop" br.rt using Vietnan-iese people, music

and urban landscapes. St.319 n'ar-it to express thcir desircs as a group 1,'ear:ning lbr

global culture. which is the clream o1'many,' tcenagcrs r,r,ho r,vatch zrrrcl ib11ow. them. This

also partly explains wh1, they are well-kltow'n bv so ntany teenagers in Vietnam,

because their clips reflect their dreams anci rcalitics. now'ancl in the past. In the cover

clip "Lovey Dovey" by St.319, this is sltowrt verv clearl),.The opening story lbr the

dance clip is told in a very An.ieric:rr.i, high school musical scries style. 'l'he main dancer

rr https://www.youtube.com/watch'lv-g2zb6_B!xZk (Accesseci 1,1 llecember 20 l3)
rr https:/lwww.ltoutube.con'r/watch'lv:gxi.Eglefxg (Accessecl 1,1 Decenrber 20 l3)
ra https://www.youtube.com/watch?v-l-9BS_i:UIB_CY.' (Accessed I .i Dcccnrbcr 20 I 3 )
1s https://www.youtu be.com/watch ?v=i p3q e U_5Jyl
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appears in the clip as an "ugly girl" who is isolatcd by her classmates. but is invited to

go to "the Spring Party" by a hot male classr-natc. 'l-he chosen location for the party is a

very popular bar named "Taboo", which is located in West I-ake. one ol the two most

famous lakes in the capital. In reality, this bar is also thc rneeting place of sophisticated

young ladies, playboys and businessmen. For fbreigners. including Americans, this

detail maybe seem very normal as it happens cluitc rcgularly in Arnerican teenage

movies, when a high school boy invites a girl he likes to a party like this. IIowever, it is

still quite rare at high schools in Vietnam, becausc typically, Vietnamese high schools

do not host role playing parties like this, and il'they hzrve ceren'ionies, students are not

expected to be the main actors but to n'atch lhe nrusic shows fiom outside. with the

main messages coming fiom the lead teachers on the stage (unless it is an international

or high quality school in an urban areas). AIso. the Anrerican style. and also going to a

party at a bar like the one in the clip. costs a lot o1' nlonel, in Vietnam. so only those

fiom rich families can do it. Moreover. the titlcs. narratior.r and qr-rotations in the clip are

in English, an international language. This retlects a continued l,ealning to enjoy a

US/Western style culture and a rich luture, arrrong Vietnamese young people in general

and the group in particular. While yolrng peoplc arc not as rich in reality as the cover

videos show, they continue to dream of having a high standarcl o1'living. going to good

bars, wearing attractive, sexy and colorlul clothes. having a wonderftrl school iif-e and

having lives full of entertainment, instead o1'exams and boredom. K-pop has given

these people the chance to express this 1,eal-ring: to beconre more interactive and active

consumers of the products they choose to consunte.
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Figure 5.2 A Group o.f'L'ietnunra,sa )ltutlt (,\t.3191 .shrtoting u ('oyer Vicleo Clip

namecl 'Loye! Dott€!" in Toltoo llttr. Hunoi, L'iatnunt.

Therefbre, it can also be said that K-pop as a brancl uscs a rlarkcting strategy

which encollrages its auclience to experiencc its or,r,n lcelings as much as possible

through its consumption, ancl to experiencc inclir,iciual iclcntitv. w,hich is a very Y-

Generalion trait closely linked to the use o1' rloclcrn" lirst tcchnology. According to

Alvin Ioffler, fans have beconre "proslrnrers" who crci'ltc rvhen thc1, consume (1980).

Jenkins (2006:3) extends Tofller's work to rcI'er to the interactive consumption that is

embedded in production, an infltrential elaboratiorr o1'r-neclia convergencc. in which new

practices are driveli by a participat.orl,culturc as participants engage in a dynamic

interaction, rather than occupl, prescribed" clistinct rolcs ars procluccrs or consumers. The

notions of the prosumer and of parlicipatorv culture arc reiteratecl through the concept

of Web 2.0, a term coined by Darcy DiNLrcci in 19t)9. 'l'his tcrrl rvas given to the

concept o1'the Web as "a space f'or collaboration ar-id rcciprocal comntunication" (Gere

2009:212). As the cases presentcd hcrc rllLrstratc. tlic proccsses ol'producirrg,

consuming. and being cortsumed or shapccl b1, di-uital nrcclia. alc intcrlr.r'inecl ancl otien

simuitaneous.
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5.3.2. Ceneration Y Offline Fan CIub

Only St.319 has an olficial ot-f'line 1un clLrb.

'IOWA', the name of St.i 1c)'s far-r clLrb (iiccessecl on

had 20,532 likes at this time). The pagc rl,as creatcci

who like St.3I9 communicate w'ith each other.

zrnd its lirn page

8'r' I"cbruarl, 201 :t

to support St.3 19

on lracebook is

on Facebook: it

and help people

t$

Figut'e 5.3 O/fline fhn nteating ol ,\t.319, l[u Noi. L'ietnunt

"The St.319lan club was establishecl cli-rring thc carly'c1a1,5r.',1'the group's
activities. A smali of1ljne meeting o1'thc groLlp usr:all1,' Iras arounc'l 50 to
60 people attending. while in a big rlccting thcrc may bc rnore than 500
people" (Interview r,r,,ith Kevir-r. r-nale" born in lt)96. thc leacier of St.31c)

fan club 2014).

"When I participate in the group's firn clLrh. I also lcarn a lot fiom
activities organized by thc grolrp. and I can lacilitatc r-niin1, cliflerent
things. There are rxan,v menrbers o1'thc St.i19 lirn clr-rb. tlioLrgh I clon't
know exactly how many globalty" but in Victnam anci in IIanoi. the fans
are mostly college or high school stuclents: thc1, arc vcr,v ),olrng and also
very dynamic, and participate in organizccl activities outsiclc of the group.
A small oflline meeting o1'the group usualll'has arourrd 50 to 60 people

1lr
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present. In these offline meetings. about half flnd out about the meeting
on Facebook and register themselves. Last lr,cck there was a meeting of
the group's fan club with more than 500 peoplc present. many of whom
participated activeJy. They also played gantes and interacted with the
group. Themajority of St.319lans clr-rb nrembers are stuclent girls: I know
a f'ew have started working already. About 70o/o o1'the f'ans is f'emale,
only 30% is male" (Interview,n,ith Kevin. male. born in 1996, the leader
of St.3 l9 fan club 201 4).

The fans of St.319 are also very yolurg. fiom 1i to 18 years-old, and to be a

member of St.319 is a dream among many yolrng people at that age. The reason St.319

has such an influence in these young people's lives is because its members are examples

of modern and active Vietnamese young people:

"The beneflts I will
learn how to dance;
2014)

Kevin also said that

parties fbr them, because:

Iearn from St.3l9 are how to organize events as well as

plus its organization and its group work ethic." (Kevin

l"re would like to work n'ith St 3lc). to organize oflline lan

"I Like feeling of always being br-rsy busy :) ) ) kind o1'restless time " )
today is the day like that: xxx "( Posted on l3th January 2014 tn Kevin's
FB)

On his Facebook page (on 13tl'March 2014). I(cvirr also gave his opinion to

lbllow the tashion styles of the leaders o{ St.i l9:

"So I have already fallen in love with the m fbr 2 and a half years! :)))))))
Keep going St.319 ""So cool; _; I will dye rny hair as my brother Hipz:
XXX "
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Figttre 5.1 Hipz/Aiden, leaclcr o/ ,\t.319 (laltl unc{ Kayin. letrtler o/ ,\t.319'.s /an

club (right - s'econcl fi.om the le/i) in Hu lioi, L'iatnttnt

Kevin: Fan manager lbr St.3l9. "llcing busy'and involved in social activities

makes one more fun and mature"

The flrst impression of Kevin is that he is a )/oLtlrs" st1,lish" cl,vnanric and mature

boy. FIe is currently a stuclent in gradc l2 at'l'ran Nhan-fong IIigh Schoo[. and has been

the online and oflline fan clr-rb leader 1br St.319 firr alrrost thrce years. as well as a

dancer fbr Stay Crew (a K-pop dance cover gi'oLrp in Iia Noi). In the very beginning, he

got to know St.319 fiorn You Tube. alier r,ihich he attcr"rcied at so,eral K-pop dance

classes run by the group, then became an ofllinc lan. Ilcing a lcaclcr ot-tlrc tan club. he

has trearned a lot of soft skills (consiclerecl to bc cr-rllr-rral capital). such as hovu'to be

punctual. polite. speak in liont olcrou,ds. Icadcrship skills. intcrpersonal skills, and hou,

to be more creative regarcling social activities. IIc has also learncd hou'to have good

relationships with f-amous people and tirose in thc intcrtainmcnt scctor. Ile ofiens listen

to K-pop. US/UK-pop and V-pop. br"rt l'eel closcr to K-pop bccausc of its lashion and

dance styles. At the moment. he is fiicr-rsing on his acaclcnric pcrf-ormancc at sclrool and

has not decidecl what he u'ants to clo in the {irturc 1'ct. Ilow'ever. l-re is also l'ery

interested in working in the entertainn-icnt scctor or w'ithin cultr-rral events management.

In his family, no one works in the entertainn'rcnt irTdr,rstr1,. At 1rrst. his piircnts did not

want him to be too involved in K-pop cr,,cr-rts. bLrt latel rcalizcd sr-rch actir.,ities could

make him more assertivc and help hinr L'arn nroncl' Ior himscll- and his l'amily.
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'I'herefbre, he is also a case ol a y,'our-rg persou rlho has bcerr able to create cultural

capital lbr himsetf" in order to generatc bolh morc cultLrral ancl econortric capital.

Unlike S1..319, YGLC clocs r.tot lrave an olllinc lan clr-rb. IIowever. they still can

meet their online audience bl,carrying ont an ol'llinc I(-pop party'perlbrmance every

year. in the near future, the gror-rp also has plans to bccor-ne a profi:ssional dance creu,,,

instead ofjust a K-pop dance cover grolql.

Figure 5.5 K-pop O/flina Shou'hy )-(j l.oyar:'('t'ctt,, in ['la J\oi, L'ictnunt

"We only manage the group page viens. ancl cvcry yciu'u,e holcl a show.
in Augttst, one concert by tlrc srolrll cloing covct' clance songs. We sell
tickets to our audience and also prourotc the ir-niigc of- tlte groLrp" fbcusing
on how it is more specializecl anc'l stronser than in the past. i'r,,e actually
never met a lan in real lif'e'' (intervicr,r r,r,ilh Iolt'rr-nr,. ntalc. born in i991.
a dance member o1- YG Lovers (-'reu' 2014).

"The young people u,ho dancc K-p<,p have a passion ancl nant to express
their passion. They also need a plaving llcld to clo this plr:s w,ant to dct

something fbr their idols and liins: to shorv that hor,r, niuch l(-pop means
to them, how much they love thc K-pop. Son'rctimes" the el'l'ect ol'K-pop
is that,vou receive attention and becontc u,cll-knou,n. bccause,vou {bllow
the trend. To let other far-is knorv that yoLt also likc tl-iose groups" your also
need to dance u,'ell. so others u'ill noticc vrir-r. tlren vou u'ill becorlc verv
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popular among the fan communit.y'" ([nten'iew r,vith Nhat-Anh. male,
born in 1991, the leader of YG I-or,'ers (lrew,201zl).

Therefbre, it can be said that tl-re groups uho arc liuts o1'K-pop"are cluitc active

consumers; they not only consume and re-appropriatc K-pop procluctions (Kim 2012),

but are also themselves seen as ''srnall idols" anrong thc 1,or-rng peciplc who share their

tastes and hobbies" They aiso have a l'an base ancl ltrn clr.rbs in their ou,n right. and these

act as a good lbundation fbr them to clevelop rnorc within thc dance and entertainment

sector, in a variety of- ways.

5.4 Tastes and Alternative Choices When Creating Neu, V-pop

In this section. I w,ant to discuss the contert ol'the new,coltsllmption era, the

choices it ofTers, and also answer the question z'rs to how changes in music consumption

have afl'ected national identity. I will also ask horv Korean pop music is perceived by

the Vietnamese, and holr,they develop the distinctive characteristics of V-pop.

In f'act, it is argued that cultural globalization is most visible in the young,

because young peopie are the most active recipicnts o1'cultural content across national

borders. Young Vietnamese are a typical exanrplc. A f'elr yolulg Vietnamese w,ho favor

foreign cultural products w'ill even learn a fbreign langr-raue in orclcr to consume lbreign

popuiar culture. The cultural products r-r'rost [hvorcc] inclLrcle t)S/tlK-pop music, and K-

pop. However. cultural products fiorl Ilong Kong anci (lhina arc also par"tly rooted in

Vietnamese popular culture, thougli sometimes V-pop music is clraw,n liom Japanese

and Thai music also.

One reason why the young Vietnamesc have choser-i Korcan clance music is

because they consider it to be fr-ur anci excitirrg u'hcn corlparccl to other lrast Asian

music genres. Another distinctive trait o1'Kolcan popular ntusic lbr ,u-'or-rng Vietnamese

people is that the singers have a "trencly imagc." In contrast to tJS/UK ntusical styles

and fashions, Korean pop styles anci fashions are rlore comfbrtable ancl easier to follow.

These "natuLal images" and "youthlul colors'' r-nake Victnanrese aucliences I'eei closer tcr

what they call the "Korean style."
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Also. many of the Vietnarnese lirns o1' lbrcign popular culture pcrceive r:elate

cultural choice to individual iieedorn. and so have established. not necessarily

knowingly, a ne\4, transnational cultural ic'lentit.v. 'l-hev shiire their passions with f-ans

fiom other Asian countries; the szrme expcriences and emotions. and often regard

themselves as global citizens or global cultural mecliators.

"In fact, there is a new concept alouncl callccl the 'global citizen'. This
means that wherever yoll go. it is the sanre: there are no dille rent icleas o1'

who or what I am f}om this country. or if'vou come 1l"onr another country.
in Asia or Europe"..in f'act, yoLlng peoplc everl,w,here arrc clurite tl-ie same

due to the development of' thc intcrnct. thc clevelopment of- cultures.
especiail.v Hallyu wave fion'r Kolca. As a consecluence . young
Vietnamese are soirew'hil,t arc sinrilar to thc \,oLlng peoplc o{'Sor-rth Korea
or Japan. which is vital to the developnrcnt ol'globarl culture. We cannot
avoid it" (lnterview with'l'hao. {ernalc" br>rn in Ic)88. a lan o1'St.3l9
2014).

In relation to the issue of identitl,. Olssor.r (1c)c)9: 6) examines aspects and

doubts, as il"established identities are cullural ntcans that thcir stability and coherence

can be challenged preliguring the establishnrcr.rt ol'othcr iclentities". I-le analyses

Foucault's work with regard to the notior-i "that'iclcntitics'al'e 'r'cprcscntations'or

'lixations'that are neither lixed nor stabJe" (lc)c)t): 35).'fhese ideas can also connect to

multiple discourses and to questions involving thc mcanirrg of sr-rb.jectivity, and the

construction of identity.

"l myself listen to and can enio-v a lot of'clitl'crent music genres. Belbre
K-pop became popular in Vict Nanr. I realll, likcd tJSitlK music. but
when K-pop came along anc'l w,as heiidlining in Victnam. i tried to dance

K-pop covers and then .ioineci this tcam. Working part-time in the

entertainment sector, I listen to a lot o1'nrr.rsic genres: K-pop" tlS/L1K-pop.

. V-pop music and even "Victnamese rccl niusic'" (Victnanrese propaganda
music). Betbre, u''hen u,e started pr:rcticin-u K-pop cover songs. K-pop
music became very close fbr us. but now rve have aiso moved to self'-

choreographed dance routincs. nreaning r,r,c har,'e to listcn to listen to a lot
more music fiom the LIS ancl LlK" bcciir-rsc \\'c Lrse tJS/LiK music as the

background lor our dance routines" ([nterl'icr.r' w'ith Dr-rng-male-born in
1992-a dancer of-St.319 2014).

There are some dit'ferer-rces betrveen sclf-chorcograpl'recl clance ar-id K-pop dance.

First, in the fbrmer, the clzrncers/dance grolrps havc to think oi'and create the dance

movements themselves. and second. thc mr.rsic r-rsccl is nrorc likcll,to be llS/1lK po or
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sometimes V-pop, but not K-pop songs becausc most K-pop songs have their own

dance versions already. while US/LJK-pop lear,'cs room lor the group to be more

creative.

"l listen to a lot mor:e genres o1' nrusic. lr'om Viet Nam rvar songs to
classical music, syrnphonic music ancl Anrcrican music. So. I have
listened to almost all music genres in tlie rvorld" (lnterview with Zoie.
female, born in 1992. a clanoe leaclcr o1'St.3l9 2014).

"l have been a tan of K-pop lbr: 1,1 )'cars. ancl :r fan o1'St.319 lbr a ycar.
To be honest. at the time I rvas llr,ding ollt about K-pop i u,as also
iearning more about rock li'om tl.re tJS/LlK. At thc sanrc tinre. I became a

fan of K-pop and US/UK-pop. Both are eclr-rally vzilid and I do not l'avor
one or the other. But u,hat is ingrained and irrlluer-rtial ilore in my
everyday life is K-pop. fbr inc'leed Korcan show'hiz is very diverse; they
do not .iust stop at music or movies. br-rt the shon's are entertaining,
including the reality TV shows.'fhe K-pop shor,rs har,c much more
divelse content thar-r in the LJS/tlK-pop. So. thc llrst thing I do when I
open my email each clay is to watch thc ncw,s aboul K-pop. and Korean
showbiz news" (Interview with'l'hao. fcmalc. born in 1988. a fan of-

St.3 19 20t4).

Barker (1991) conterrds that "national iclentities"' elre replaced by "hybrid

identities". The "concept of hy,bricl idcntities is inrportant" and o1' rclevance here

because of the influences "o1'the process o1'accclcratcd globalization and is critical to

difl.erential and hybrid ethnic and national ic'lcntilrcations" (11)97 191).

When looking at the issue of cross-culturnl iclentitics. Born (2000: 32) proposes

that "it is precisely music's extraordinarr)/ po\\'ers of inraginarl,cvocation of icientity and

of cross-cultural and intersub.jective ernpathy,that lcncler a prirnurl mesns of both

marking and transfbrming inclividual and collective identitics''.

McRobbie fbcuses on thc cultural sociolog\ o1' vouth and discusses difl'erent

issues such as youth and sub.jectivity (1994). She cxplains tl.iat in reccnt studies on

subjectivity and identity, the self is a cluestiorr w'hich is ''ncr,cr resolved and flxed" and

is open to transfbrmations. relocatiorrs. shares ancl changes ( 1994: 199). In her

discussion, she argues that "dillerent. vouthful. sLrb.jectivities. fbr all the reasons of

generationai and institutionai pow.erlessness rvhich are thc prodr-rct o1'age and

dependency require and flncl in 1,outh cultural lbrrns strong s,vmbolic structures through
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which'who you are'and'who you \/an[ to go pLrt rvith'can bc explorecl. not in any

finalized way, but rather as an ongoing ancl refleclive social process' (McRobbie 1994:

192). As McDonald states "We are living a pcriocl of reclellnitions: of changing

relationships between public ar-rd privale. hctrveen iocal ancl global. between structure

and movement, between bodily experience ainc'l sub.jcctiri11," betr,vecn self'ar-rcl the other"

(1999: 11). Grossberg (1992) contribr,ttes to these issues and fbcuses on cultural

identity, emphasizing that "the result is not onlv tliat iclentit,v is entirely an historical

construction but that each of the three planes of irrclivicluation is constrLrcted temporally'"

(lL)92:100). He continues. "sub.iectivity as spatial is pcrhaps the clearest. lbr it involves

taking literally the statement that people experiencc thc u,orlcl fionr zi pmticr-rlar position

- recognizing that sucli positions are irr spacc rathcr than (or at least as much as in)

time" (1992: 100).

For severai reasons already mentionccl, such as the cievelopment of- the music

industry, the emergence ol teenagers as tlie rrrain aLrclicnce. ancl the clevelopment and

globalization of communication media. it has bcconrc nrorc important than befbre that

audiences and creators/producers alike w'ant to kccp Lrp ivith the latest trends. However,

formal and legal opportunities fbr Vietnamcse auc'licnces to access glohal music trencls

are highly restricted. because in Vietnam and in some other Asian countries. pop culture
js considered to the dornain of'niiddle class tecnagers in the big cities. Ilou,ever.

hybridity in the West is "turther deljned rvhcn onc consiclers. in particr:lar. 'high

culture' forms like classical music, which emphasizes the traclitional and authentic"

(Mori 2009:219). Moreover. in the rnind of thc Vietnarnese. ir.nported products fiom

cleveloped countries are always seen as being of'a good c1ualit1,. and "'lmported" cultural

products are no exception to this.

Another case which rllns counter: to lhe above argument can be seen in South

Korea. Korean teenagers dream aboul becorning lrop stars. ancl; therefbre, the

competition increases every clay. Popular music is not onlv a vchiclc lbr escapism

among the middle-class kids. but oflen pror.,icles an alternative. both lbr high school

dropouts such as Seo Taiji. anci tbr unclcrprivilegccl teenagcrs (l.ee 2013). Where the

"impossible" once ref-erred to success in exams. it rror,,u, olien rcf'ers to making it in the

music business. In the case o1'the vcry poor in SoLrlh Korea" lhe "clancing hero" could
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be the teenager w,ho flnds sllccess.

(Morelli 2001 : 254-255).

r-rot thlough studl,ing br:t thror:gh pop stardom

Vietnamese fans' fascination rvith image has much to clo with fieedom.
Vietnamese is still a suppressecl countn,. ancl young pcople still remain conservative and

cautious about their public appearance. All nrenrhcrs 1l'onr tlrose K-pop cover ciance

crews I met embodied the distinctive image o1'pop stars. 'l-he1, saicl thar the stanclard of
beauty fbr them is that women shoulcl be very sexy of cLrte (a scl-roolgirl image). and

men should be verl' masculine. or har.,e a hanclsornc anci 1,or-rthfll look. Each if the
interviewees i met have a unique image zrncl pcrlirrnrancc stvle. all are simiiar in that

they put a lot of eflbrt into their fashions. huir stvles ancl dancc routines..jr-rst the same as

their K-pop idols. All are skillful dancers. ancl tlrcir pertbrmances cleliver sex,v and

powerful images. Because their f-avorite mLrsic is "eusy iistening". danceable music.
Vietnamese audiences are willing to listcn to ancl tlancc to the songs. even though they
do not understand the 11,1ig5. According to ln),'inter.r,iew,s w,ith yCiLC and St.319.

promoters and the media constantly ernphasizc llrc cnlertainments' images rather than

the music, in order to l,lfill vietnarnese tecnasers' clcsircs.

Moreover, the openness of- Vietnar-n nowaclar,'s has crrablcd thcni to incorporate

fbreign cultural elements that are fiesh ancl ncu,. r,i,ithout havir-rg to considcr how these

elements wili afl'ect the development o1'their own proclucts. 'l-he iclcntity crisis faced by
many Vietnamese; hor.l'ever. represents rt glori inu conce nr- particularly u,ith the quality
and quantity of local products being rnacle" thouglr. ironically,. locallv nrade Vietnalnese

products cannot match Vietnamese stanciarcjs. bccalrse the Vietnamese are aL:eady

accustomed to the high-quality products conring out o1' both Western and highly
modernized Asian countries. Vietnamese peoplc have glaclualll,become r:sed to higirer
standards in terms of production anci taste arlonu poprrlar nrr-rsic. as nelI as the more

modern styles used. This ispartly why t["rev rire not satisfiecl w,ith the local singers; these

singers cannot keep-up with the auclience's taste. ancl this is tl-ie main reason why they
are always search fbr something new anci ll-esh. Or maybe tl"rey have seen so much

material, that they are no longer attractccl to local proclucts.-l-hcre is probably a reason

why young Vietnamese people ale attrzrctcrcl so nruch to Korean pop" anci I think it is
probably the visual image o1'Korean singers. as this inrage fullllls their clesires.
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Nowadays, to be appreciated by a Vietnarnese audience's visual desires. a singer and/or

group have to be good-iooking. stylish anci aclcpt ar dancing.

Image presentation plays the most ir-r-rportant nric in tl-re popnlarity of pop

musicians. What they wear, how the1, perlbrm ancl the nrusic vicieos they produce"

greatly influence their popularity. Sor,rth Korean ar.rc'l Victnamese tans expect pop

singers to be fashion leaders. In South Kolea. visr-ral irnager-v may even be more

important than sound. To rneet South Korcarr lastes. siu-uers lravc to be good-looking

and fashionable, with good dancing skills. arrcl the1, have to have good voices (Lee

20 I 3).

5.5 Concluding Remarhs

As mentionecl previously in Chapter i" cccir-ronric growth ancl openness in

Vietnam has evoked a cultural demand among people lbr thc nerv. nrocleln and global.

and the development of communication nreclia has pxrmoted this tcnclencv. This means

that Vietnam could also become an important potcntial cultr-rral nrarket in the near

future, due to its economic gron'th ancl nervlt fbrnrccl cr:ltLrral clemar-ids.

However, there are many challcngcs faced by V-pop if it wishes to become

competitive. First and fbrernost. unlike ieclrnolocicaI clevelopments such as

digitalization and communications rnedia" r,vhich had a significant influence on the

Vietnamese economy in the late 1990s. Vietnanrcse culture and the assctciated industry

has not been able to keep up r.vitli the growth in clerrancl.

K-pop dance is.just one ol niany yot-rth culturcs in Victnam today: as a way lbr

-voullg people to reveal theil cultural identities ancl individualism in a post-Socialist

country. Hopefully, and maybe. cultural practices among yolrng people can provide an

opportunity fbr the Vietnamesc mass rneclia to contpctc n.ith lbreign cr:ltural products.

so that younger people will be motivated to intprovc the il on,n popr:lar culture. It should

be emphasized that, at this time" the capacitv ancl popLrlarity of' Vietnamese local

popular culture are still limited in terms o1'thc capital neccled to satisl), local audiences,

let alone international ones.
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