REFERENCES

Addicot, R., McGivern, G. and Ferlie, E. (2006). Networks, organizational learning and
knowledge Management : NHS Cancer Networks. Public Money &
Management, 26 (2), 87-94.

Alavi, M and Leidner, D (1999). Knowledge management systems: issues, challenges,
and benefits. Communications of the Association for Information Systems, 1(7).

Alavi, M. and Leidner, D.E. (2001). Review: Knowledge Management and Knowledge
Management Systems: Conceptual Foundations and Research Issues. MIS Quarterly,
25(1),107-136.

Alrefaei, M.H. and S. Andradottir, (2005). Discrete stochastic optimization using

variants of the stochastic ruler method. Logistics, 52, 344-360.

Anderson, K. and Kerr, C. (2002). Customer relationship management. McGraw-Hill
Companies, Inc. New York

Applegate, L., McFarlan, W. and McKenney, J. (1999). Corporate Information Systems
Management. Irwin, McGraw-Hill.

Archdale, G. (1996). The internet in context. Insights, July, 1-7.

Bahar, L. (2005). Social ,mobility and political transitions. Journal of Theoretical
Politics, 17(4), 465-496.

Barbarosoglu, M. and Yazgac, T. (1997). An application of the analytic hierarchy
process to the supplier selection problem. Production and Inventory
Management Journal, First Quarter, 14-21.

Bard JF. A comparison of AHP process with multi-attribute utility theory. a case study.
I1E Transaction 1992, 24(5), 111-21.

Barton, R.R. (2005). Issues in development of simultaneous forward-inverse
metamodels. In: Kuhl, M.E., Steiger, N.M., Armstrong, F.B., Joines, J.A. (Eds.),
Proceedings of the Winter Simulation Conference. IEEE Press, Piscataway NJ,
pp 209-217.

161



Bate, P. and Robert, G. (2007). Toward more user-centric OD - lessons from the field of
experience- based design and a case study. The Journal of Applied Behavioral
Science, 41(1), 41-66.

Bloom, S. (1984). Taxonomy of Educational Objectives. Allyn and Bacon, Boston, MA.
Copyright (c) by Pearson Education.

Buhalis, D. and Licata, C. (2002). The future of eTourism intermediaries. Tourism
Management, 23(3), 207-222.

Buhalis, D. (1998). Strategic use of information technologies in the tourism industry.
Tourism Management, 19(5), 409421

Buhalis, D. (2001). Tourism in Greece: Strategic analysis and challenges. Current

Issues
in Tourism. 4(5), 440-476.

Buhalis, D. (2003). eTourism :Information technology for strategic tourism
management. Pearson, Financial Times, Prentice-Hall.

Brunstine,D. (1980). An emerging management engineering discipline, BIAIT
Inc.Petersburg, NewYork.

Cannon, J., Perreault, W. (1999). Buyer-seller relationships in business markets.
Journal of Marketing Research, 36(4), 439 — 460.

Carbone, P. and Haeckel, H. (1994). Engineering customer experience. Marketing
Management, 3(3), 8-19.

Chen, J., Wen, L., Dupuis, S., Wu, J.Y., and Rao, Y. (2001). The N terminal leucine rich
regions in Slit are sufficient to repel olfactory bulb axons and subventricular
zone neurons. J. Neurosci. 21, 1548-1556.

Christine, K., Andy, K., Malcolm, J. and Dennis, B. (2005). Travel and tourism.
Heinemann Education publishers, London.

Cook,R.,Yale,L.,and Marqua,J.(2006).Tourism:the business of travel. Pearson,New Jersey

Chopra, S. and Peter M. (2004). Supply Chain Management.(2nd ed.), Upper Saddle
River: Pearson Prentice Hall.

Cooper and Garn (1993). The effects of attribute ranges on weights in multi-attribute
utility measurements. Management Science 1993, 39(8), 937-43.

Copeland, D. (1991). So you want to build the next SABRE System. Business
Quarterly, 55(33), 56-60.

162



Council of Supply Chain Management Professionals (CSCMP) (2013) . supplychain
management definitions . [online] available from http://cscmp.org/about-
us/supply-chain-management-definitions (January 10, 2014)

Coyle, J.J., Bardi, E.J. and Langley, C.J. (2003). Management of business logistics: a
supply chain perspective(7th ed.), South-Western College Pub, Cincinnati, OH.

Crabtree B.F. and Miler W.L. (1999). Using codes and code manuals: A template
organizing style of interpretation in doing qualitative research(2nd ed.), 93-109.
Sage, Thousand Oaks, CA.

de Boer, L., Labro, E. and Morlacchi, P. (2001). A review of methods supporting
supplier selection. European Journal of Purchasing & Supply Management, 7,
75-89

Deitel, H.M., Deitel, P.J., Nieto, T.R. and McPhie, D.C. (2001). Perl How to Program,
Introducing CGI and Python, Prentice Hall, Lincoln, NE, U.S.A.

Duan, W., Gu, B., and Whinston, B. (2008). Do online reviews matter?—an empirical
investigation of panel data. Decision Support Systems, 45(4), 1007-1016.

Duncan , E. (2009). The internet effects on tourism industry. [online] available from
http://ssrn.com/abstract=1403087 (January 3, 2014)

Egger, R. and Buhalis, D. (2008). E-marketing and Internet marketing definition.
[online] available from http://www.download-it.org/learningresources.php?
promoCode =& partnerlD=&content=story&storylD=19995 (January 3, 2014)

Ellram, M. (1995). Partnering pitfalls and success factors. International Journal of
Purchasing and Materials Management, Spring 36-44.

English Tourism Council (2002). Trends in visitor attractions market in 2000. Insights,
Volume 13, English Tourism Council, London, F35-F44.

Eyholzer, K., Kuhlmann, W. and Miinger, T. (2002). Wirtschaftlichkeitsaspekte eines
partnerschaftlichen Lieferantenmanagements. HMD - Praxis der Wirtschafts-
informatik, 39(228), 66-76.

French, T. (1998). The future of global distribution systems. Travel and Tourism
Analyst, (3), 1-17.

Ganesan, S. (1994). Determinants of long-term orientation in buyer-seller relationships.
Journal of Marketing, 58(2), 1-19.

163


http://cscmp.org/aboutcscmp/definitions.asp#_blank
http://ssrn.com/abstract=1403087

Gelderman, J. (2000). Toward a purchasing portfolio model. Based on Mutual Buyer-
Supplier Dependence, Open University Nederland.

Ganeshan, R., Jack, E., Magazine, M.J. and Stephens, P. (1999). A taxonomic review of
supply chain management research. Chapter 27 in Tayur et al. (eds.)

Gentile, C., Spiller, N., and Noci, G. (2007). How to sustain the customer experience:
an overview of experience components that co-create value with the customer.
European Management Journal, 25(5) 395-410.

Ghodsypour SH, O. (1998). A decision support system for supplier selection using an
integrated analytic hierarchy process and linear programming. International
Journal of Production Economics, 56, 199-212.

Gopalani, A., and Shick, K. (2011) The service-enabled customer experience: a jump-
start to competitive advantage. Journal of Business Strategy, 32(3), 4-12.

Green, K., Morton, B. and New, S. (1998). Green purchasing and supply policies: do
they improve companies. environmental performance? Supply Chain
Management: An International Journal 3(2), 89-95.

Gummesson, E. (1996). Relationship marketing and imaginary organizations: a
synthesis. European Journal of Marketing, 30(2), 31-44.

Gummesson, E. (2002). Total relationship marketing. Butterworth Heinemann, Oxford, UK.

Hahn, C.K., Watts, C.A. and Kim, K.Y. (1990). The supplier development program: a
conceptual model. Int. J. Purchasing Mater. Manage. 26(2), 2—7.

Harding, ML. (1998). How to calculate total purchase cost. Hospital Management Quarterly

Harrison, A. and Hoek, R. (2005). Logistics management and strategy. 2nd ed. Pearson
Education Limited, Harlow

Helmut, B., Michael, D., Dieter, M., Anton, B., Simeon, S. and Carles, S. (2007).
Opening new dimensions for e-Tourism. [online] available from
http://portal.acm.org/citation.cfm?id=1275662 (November 1, 2013)

Hill, R.P. and Nydick, R.L. (1992). Using the analytic hierarchy process to structure the
supplier selection procedure. International Journal of Purchasing and Materials
Management, 28(2), 31.

Ives, B. and Mason, R. (1990). Can information technology revitalize your customer

service?. Academy of Management Executive, 4(4), 52-65.

164


http://portal.acm.org/citation.cfm?id=1275662

Kelton ,D.W., Sadowski , R.P. and Sturrock D.T. (2003). Simulation with Arena. 3rd
ed., International Edition, McGraw-Hill, New York.

Khurrum, B. and Faizul, Hug. (2002). Supplier selection problem: a comparison of the
total cost of ownership and analytical hierarchy process approaches. Supply
Chain Management: An International Journal, 7(3), 126-135.

Kim, S.-H. and Nelson, B.L. (2006). On the asymptotic validity of fully sequential
selection procedures for steady-state simulation. Operations Research, 54, 475—
488.

Kim,D.J., Kim,W.G. and Han, J.S. (2007). A perceptual mapping of online travel
agencies and preference attributes. Tourism Management, 28, 591-603.

Kotler, P. (2000). Marketing management: analysis consumer market and buyer
behavior. 10th ed, Prentice-Hill, New Jersey.

Kotler, P. and Keller, K.L. (2006). Marketing management. 12 th ed, Upper Saddle
River,Pearson, New Jersey.

Krippendorf, J. (1986). Tourism in the system of industrial society. Annals of Tourism
Research, 13(4), 517-532.

Kumar M,Vrat P. and Shankar, R. (2002). A multi-objective interval programming
approach for supplier selection problem in a supply chain. In: Proceedings of
the 2002 international conference on e-manufacturing: an emerging need for
21st century world class enterprises. Bhopal, India: IEI

L de Boer et al. (2001). A review of methods supporting supplier selection. European
Journal of Purchasing and Supply Management, 7, 75- 78.

Lafferty, G. and van Fossen, A. (2001). Integrating the tourism industry: problems and
strategies. Tourism Management, 22(1), 11-19.

Lambert, D. and Cooper, M.C. (2000). Issues in supply chain management. Industrial
Marketing Management, 29, 65- 83.

Lambert, D., Cooper, M.C. and Pagh, J.D. (1998). Supply chain management
implementation issues and research opportunities. The International Journal of
Logistics Management, 11(1), 1-17.

Laudon, K.C. and Laudon, J.P. (2000). Management information systems: organization
and technology in the networked enterprise (Sixth ed.). Upper Saddle River,
New Jersey: Prentice-Hall, Inc. 220 — 222.

165



Leenders, M. L., Fearon, H. E., Flynn, A. E., and Johnson, P.F. (2002). Purchasing &
Supply Management. McGraw-Hill,New York.

Lemke, F., Clark, M. and Wilson, H. (2011). Customer experience quality: an
exploration in business and consumer contexts using repertory grid technique.
Journal of the Academy of Marketing Science, 39(6), 846-869.

Li. L. (2007). Supply chain management: Concepts. techniques and practices enhancing
value through collaboration. NJ: World Scientific, Singapore.

Lindgreen, A., Palmer, R., Vanhamme, J. and Wouters, J. (2006).A relationship-
management assessment tool: questioning, identifying, and prioritizing critical
aspects of customer relationships. Industrial Marketing Management, 35(1), 57- 71.

Liu, J., Ding, F-Y. and Lall, V. (2000). Using data envelopment analysis to compare
suppliers for supplier selection and performance improvement. Supply Chain
Management: An International Journal, 5(3), 143-50.

Maani, K.E. and Cavana, R.Y. (2007). Systems thinking, system dynamic: managing
change and complexity. 2nd ed., Prentice Hall, Pearson.

Maria, A. (1997).Introduction to model and simulation, Proceeding of the 1997 Winter
simulation Conference ed. S. Andradottir, K.J. Healy, D.H. Withers, and
B.L.Nelson.

Medlik, S. (1996). Dictionary of travel, tourism and hospitality. 2 nd Ed. Butterworth
Heinemann, Oxford, 332.

Min, H. (1994). International supplier selection: a multi-attribute utility approach.
Interational Journal of Physical Distribution and Logistics Management, 24(5), 24-33.

Monczka, R.M., Petersen, K J., Handfield, R. B. and Ragatz, G.L. (1998). Success
factors in strategic supplier alliances: the buying company perspective. Decision
Sciences, 29(3), 553-577.

Morrison, A., Lynch, P. and Johns, N. (2004). International tourism networks.
International Journal of Contemporary Hospitality Management, 16(3), 197—
202.

Narasimhan, R. and Jayaram, J. (2001). An empirical examination of the underlying
dimensions of purchasing competence. Production and Operations Management, 10(1), 1-15.

166



Ngai, E. (2005). Customer relationship management research (1992-2002): An
academic literature review and classification. Marketing Intelligence & Planning, 23(6), 582-
605.

Nonaka, I. and Takeuchi, H. (1995). The knowledge creating company, Oxford
University Press, New York.

Olafsson, S., (2005). Metaheuristics, Chapter 23 in handbook in operation research and
management science: simulation, S.G. Henderson and B.L. Nelson, eds, Elsevier.

Page, S. J. (2003). Tourism management: managing for change, Oxford Butterworth- Heinemann.

Palmer, A. (2010). Customer experience management: a critical review of an emerging
idea. Journal of Services Marketing, 24(3), 196-208.

Patton, M.Q. (1987). How to use qualitative methods in evaluation, Sage Publications,
Inc., California.

Piccoli, G., Ahmad, R., and Ives, B. (2001). Web-based virtual learning environments:
A research framework and a preliminary assessment of effectiveness in basic it
skills training. MIS Quarterly, 25(4), 401-426.

Pickles, J., Hide, E., and Mabher, L. (2008). Experience based design: a practical method
of working with patients to redesign services. Clinical Governance: An
International Journa, 13(1), 51-58.

Procurement Strategy Council,Corporate Executive Board(2012).Supplier relationship
management. [online] available from https://www.conference-board.org/
councils/councildetail.cfm?councilid=80 (December10, 2012)

Porter, A.M. (1993). Tying down total cost. Purchasing 21, 38-43.

Rappa, M. (2001). “Business models on the web : managing the digital enterprise,”
[Online] available from https://www digital enterprise.org/models/models.html.
(December10, 2011)

Rubenstein, B. et al. (2001). A systems thinking framework for knowledge
management. Decision Support Systems, 31(1), 5.

Ryals, L. and Knox, S. (2001). Cross-functional issues in the implementation of
relationship marketing through CRM. European Management Joumal, 19(5), 534-542.

Peter, M Senge. (1990). The fifth discipline: the art and practice of the learning
organization, Doubleday Currency, 8.

Sheldon, P. J. (1997). Tourism information technology. Oxford: CAB International.

167



Sinclair, M. T. and Stabler, M. (1997). The economics of tourism. London, Routledge.

Smith, B. and Clark, M. (2003). Building the foundations for effective CRM.
Management Focus, 20, 15-17.

St. Maarten. (2004). eTourism: exploring the online travel & tourism sector. [Online].
Available http://www.onecaribbean.org/content/files/etourismforum2004.pdf
(September 1, 2013)

Stair, R.M and Reynolds, G.W. (2006). Fundamentals of information systems (3rd ed.).
Boston. Thomson Course Technology.

Stephen, P. and Joanne, C. (2006). Tourism : A modern synthesis. Thomson, England.

Stuart, I. and Tax, S. (2004). Toward and integrative approach to designing service
experiences Lessons learned from the theatre. Journal of Operations
Management, 22(6), 609-627.

Swinyard, W. R. (1993). The effects of mood, involvement, and quality of store
experience on shopping intentions. Joumal of Consumer Research, 20(2), 271-280.

Tempelmeier, H. (2002). A simple heuristic for dynamic order sizing and supplier
selection with time-varying data. Production and Operations Management, 1(11) 499-515.

Tennyson, R. (1998). Managing partnerships: tools for mobilizing the public sector,
business and civil society as partners in development. The Prince of Wales
Business Leaders Forum, London

Theuvsen, L. and Ebneth, O. (2005). Internationalization of Cooperatives in the
agribusiness: concepts of measurement and their application. In: Theurl, T. and
Meyer, E.C. (Eds.): Strategies for Cooperation. Aachen, Shaker. 395-419.

Tiwana, A. (2000). The Knowledge management toolkit : practical techniques for
building a knowledge management system. Upper Saddle River , Prentice Hall. New
Jersey.

Trent, R.J. and Monczka, R.M. (2005). Achieving excellence in global sourcing. MIT
Sloan Management Review, 47(1), 24-32.

Turban, E., Lee, J., King, D., and Chung, H.M. (2000). Electronic commerce: a
managerial perspective. Prentice-Hall Inc, New Jersey.

Turban, E., Sharda, R., Aroson, J. E. and King,D. (2008). Business intelligence:
managerial approach, Pearson Prentice Hall.Upper Sadle River, New Jersey

UNWTO. (1975). Distribution channels. Madrid, Spain: World Tourism Organization

168


http://www.onecaribbean.org/content/files/etourismforum2004.pdf

Vonderembse M. and Tracey M.(1999) The impact of supplier selection criteria and
supplier involvement on manufacturing Performance. The Journal of Supply
Chain Management: A Global Review of Purchasing and Supply, 35, 33-39.

UNWTO. (2001). Tourism 2020 vision. UNWTO, Madrid.

Vermeulen, I. E. and Seegers, D. (2009). Tried and tested: the impact of online hotel
reviews on consumer consideration. Tourism Management, 30(1), 123-127.

Von ,K.(1998). Care in knowledge creation. California Management Review. 40.133-154.

Von, W. (1993). The effects of attribute ranges on weights in multi-attribute utility
measurements. Manament Science, 39(8), 937-943.

Vonderembse, M. and Tracey, M.(1999). The impact of supplier selection criteria and
supplier involvement on manufacturing Performance. The Journal of Supply
Chain Management: A Global Review of Purchasing and Supply, 35, 33-39.

Weber, C A. and Current, J R. (1993). A multi objective approach to supplier selection.
European Journal of Operational Research, 68, 173-84.

Weber, C.A. and Desali, A. (1996). Determination of paths to vendor market efficiency
using parallel co-ordinates representation: a negotiation tool for buyers.
European Journal of Operational Research, 90, 142-155.

Weber, C.A., Current, J.R. and Desai, A. (1998). Non-cooperative negotiation strategies
for vendor selection. European Journal of Opera-tonal Research ,108, 208-223.

Weber, C.A. and Current, J.R. (1993). A multi objective approach to vendor selection.
European Journal of Operational Research, 68, 173-184.

Weele, A. J. (2006). Purchasing & supply chain management: analysis, strategy,
planning and practice (4th ed.). Thomson, Australia.

Werthner, H. and Ricci, F. (2004). COMMUNICATIONS OF THE ACM 47(12).

Woodcock, N., Stone, M. and Foss, B. (2003). The Customer management scorecard.
Kogan Page,London.

WTO (1995). Global Distribution Systems in the tourism Industry. Madrid: World
Tourism Organisation.

Yildirim Y, Umit S., (2006). Performance measurement in tourism : a value chain
model. International Journal of Contemporary Hospitality Management, 18(4),
341-349.

169



Zablah, A. R., Bellenger, D. N. and Johnston, W.J. (2004). Customer relationship
management implementation gaps. Journal of Personal Selling and Sales
Management, 24(4), 279-295.

Zenz, G. (1981). Purchasing and the Management of Materials. Wiley, New York.

Zhang, X., Song, H. and Huang, G.Q. (2009). Tourism supply chain management: A
new research agenda. Tourism Management, 30(3), 345-358.

Zigmund, W.G., Mcleod, R. and Gilbert, F.W. (2003). Customer relation management-
integrating marketing strategy and information technology. Hoboken: Wiley,New York.

170



