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Abstract

World’s life expectancy has been extended due to innovations of healthcare, specialized
treatment and services for elderly, high education, and any facilities that support
longevity such as daily equipment for senior. Urbanization is a multi-faceted and
complicated process of social and economic changes in which a society converts from a

mainly rural to a largely urban civilization.

More than seven hundred-year-old Chiang Mai is at the heart of northern heritage. It is
both a modern and ancient city, overlaid with interweave many cultural to “Lan Na”,
had existed in the distant past, the academics and government have revitalized use of
this term. Lan Na culture is a colorful combination of various elements brought together
from both historic and multi-ethnic contexts. Chiang Mai had been a place of trading
hub the historic Silk Road, it has been a crossroads for centuries of various cultures that
make up the blend that is found here today. Many different peoples still retain their

unique languages, traditional costumes, and customs in this varied community.

The objective of this research are to study senior tourists’ demand for creative services

in a creative city, to suggest a local integration knowledge model as a solution for



creative city development, and to prove that the creative problem solving process and
capability maturity model are the processes for acceptance of new migrants.

The methodology of this research separate to 8 steps; 1) Analyze Chiang Mai creative
city, 2) Understand Thai and international senior tourists’ behavior and needs, 3)
Capture potential and gap of tourism enterprise cluster, 4) Evaluate tourist destinations
which are appropriate for senior tourists in Chiang Mai, 5) Creative class analysis, 6)
Creative problem solving, 7) Capability Maturity Model (CMM), and 8) Closed loop
tourism supply chain.

The conclusion of knowledge regarding senior tourist guidelines showed that a
knowledge audit employing a knowledge management assessment tool is useful in
understanding more about senior tourist preference and the potential of various
destinations in meeting those standards. The major findings of this study included the
needs and behaviors of Thai and international senior tourists, which is critical
knowledge for effective tourism management. Senior tourists need easy access to their
chosen destination via a good road and not far from their accommodations. They need
more amenities than others tourists, such as sitting areas, pathways, toilets, and first aid
rooms. Advisory factor, such as guide and tourism staff, are necessary for senior
tourists due to they need special care, special service, remind them for take drug and
take care them when travelling. The destination’s atmosphere is also significant,
particularly in serving the nostalgic tendencies reported by some senior tourists.
Activities are important, especially those that involve learning about the local traditions

and lifestyle, health and wellness, or history.

For the purpose of this study, the 5 A Criteria was developed as a tool to evaluate how
well tourist destinations respond to the needs of senior tourists. The utilization of the 5
A Criteria allowed for the identification of several tourist destinations in northern
Thailand with a high potential for meeting senior needs. These 5 A Criteria could also
be used to assess tourist destinations in other areas to begin to prepare for and draw in

the increasing senior tourist market.

This can be classify a local integration model of the migrant creative class and to
suggest a set of indicators that could be used to measure the successful integration of a
migrant creative class when building creative cities, particularly in Chiang Mai,



Thailand. The study found that the local integration model consisted of four key
domains: means and work, social connection, facilities, and foundations. All four

domains are necessary for the local integration of the creative class in creative cities.

Each domain also included significant factors. Significant factors within the means and
work domain are jobs, housing, training, and health. Significant factors within the
social connection domain are the social bridges, social bonds, and social links. In the
facilities domain, significant factors include language and cultural knowledge and safety

and stability. The significant factor in the foundations domain is rights and citizenship.

Further analysis found that many domains link with others. Job in the means and work
domain links to social link in the social connection domain. Activities in housing link
with activities in the facilities domain. Housing in the means and work domain links

with social bonds in the social connection domain.

The creative class sample cases in this study were successful in their work to the point
where they were recognized by other local people for their achievements. The entire set
of sample cases shared some distinctive similarities that were helpful to their successful
integration; they are employed in good jobs in government organizations, non-
government organizations, and in businesses. They are interested in Lan Na culture and
holistic wellness, and join in traditional and local activities. They have good social

connections with others, and are proud to be Lan Na people and vote in Chiang Mai.

This study found that the use of local integration ontology is beneficial in classifying
important integration factors for the migrant creative class. The understanding of how
migrants in the creative class successfully integrate in Chiang Mai specifically is gained
using the new Lan Na Local Integration Metric applied in this study. This metric is
quite different from the Local Integration Metric, and can be used to help the creative
city of Chiang Mai know the factors necessary for the positive integration of the
creative class, which is critical in driving the creative economy. Additionally, the Lan
Na Local Integration Metric can be used as an example for other creative cities looking

to refine a Local Integration Metric to specifically apply to their creative class.

Tourism facilities and services in Chiang Mai are for common tourists. They are not

apparently designed for particular groups such as senior tourists. In addition, tourism



enterprises in Chiang Mai city lack knowledge of how to provide services with senior
tourist customers. The tour operators don’t know what senior tourist customers need,
who suitable suppliers for senior tourists are, and what senior tourists can do for the

community that can bolster creative city development.

Senior tourists or creative class members who visit Chiang Mai often and have migrated
to Chiang Mai can solve this problem. They understand and know what senior tourists
need. They can feed their knowledge back to tourism enterprises in Chiang Mai city
using creative problem solving. This study shows that the knowledge from senior
tourists and creative class customers can be reversed back into the tourism supply chain,
contributing to more sustainable business performance. A sustainable tourism supply

chain for tourism business would be achieved on its implementation.



