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APPENDIX A
Tourist Questionnaire Thai Language
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APPENDIX B
Tourist Questionnaire English Language

Location.......oceeeeveeenceeceneeveneeees s DISHIC Province.......cccoveeuenenne.

Interviewer

Tourist Questionnaire

Senior Tourists Behavior

College of Arts, Media, and Technology, Chiang Mai University

Section 1: Personal information

1. Gender: [ Male [] Female

2. Ager . years old

3. Nationality: ....cooeviiiiiiiiniiiiiiiiiiiiiieiieinennn

4. Domicile:  City/State ......coovvviviiiiiiiiiiiiiiiien COUNELY .+ vttt

5. Education

L] Lower than High School ] High School L] Vocational/Higher Vocational/Diploma
L] Bachelor’s Degree L] Higher than Bachelor’s Degree
L] Others (specify) ..ooviviiiiannnnn.
6. What is/are your source(s) of income? (can be more than one answer)
[[] pensions [] Children L] Occupation [] Rent/Interest
[] Others (specify)

7. Your average monthly income is ..............coveviiniiiiininnnn.. (in your currency)

8. Do you have any health problems or a congenital disease? Please specify
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Section 2: Tourist Behavior
9. How often do you travel?
L] Only ONCE IN MANY YEATS, DECAUSE ... vuvurerinttetinttetentt et enantaseteeaeeseneseneneeneneasenaneananss
[] 12 times a year [] 3-4 times a year [] 5-6 times a year
L] Almost every month
10 What kind of tourist attractions do you prefer to visit? (Can be more than one answer)
L] Nature/Scenery [] Traditional/Cultural Festivals ] Adventure
L] Community Lifestyle [] Ancient and Historic Places/Fine Art Exhibitions
] Temples/Religious places
[ Others (specify) ...oviviiiiiiia,
11. What is your purpose for traveling? (Tourism purpose)
[ 7o stay with your children in a different environment
[] To visit old friends in a different environment
[ To relax [ To recover your health [ To refresh your mind/To pray
[ To enjoy nature
(] To learn about cultures/customs/lifestyles of other societies
[1To seek new products for a business
[ 7o try new food/To buy souvenirs [ Others (SPECITY) vnvviiiiiiii
12. When do you prefer to travel?
[] During the week ] Saturday-Sunday L] Holidays
[] Others (specify) oo,
13.  How long do you usually spend away for a visit? ...................... Days
14.  Who do you usually travel with? (Can be more than one answer)

[] Alone, because

L] Spouse L] Children/Family/Relatives L] Friends

L] Travel agencies/Tour groups L1 Others (specify)

15.  'Who usually makes the plans for and arranges your trips?
L] Myself L] Spouse [ Children/F amily/Relatives

[] Friends [ Travel agencies/Tour groups [ Others (specify)

16. Do you prefer to visit all attractions as scheduled, or to visit wherever, whenever you want to?

11 prefer to visit all attractions as scheduled, because

(1 prefer to visit wherever, whenever I want to, because

[ Others (specify)



17. Where did you/do you obtain your information about tourist attractions in the northern region?
(can be more than one answer)

L] Relatives/Friends/Acquaintances ] Radio/Television L] Brochures/Flyers/Posters

L] Magazines/Guide books [] Tourism Information Centers ] Travel Agencies
D Internet D Others (specify) ......ovvvvviniriiinennnnn.
%)== Thank you for your cooperation----=----- ™R
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APPENDIX C

Tourist Questionnaire Japanese Language
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APPENDIX D

Tourist Questionnaire German Language

OFteceieieieeeieneeieieeneceeeeees s DISEK

Provinz.................. INterVIEWeT ..o Tag.......... Monat ........cen.e. 2010

Fragebogen fiir Touristen

Marktpotential fiir Tourismus Nord Thailand:

Beurteilung fiir Senioren (Touristen und Staatsbiirger)

Abschnitt 1: Personliche Informationen

I. Geschlecht: [ Maskulin [] Feminin
2. Alter: ...l Jahre alt
3. Nationalitiit: ......cooievniiiiiiiiiiiiiiiiiiiiieiainnn
4. Wohnort:  Stadt/Staat ........................ Land[..0...L..... & . Y. L& ...
5. Bildungsstatus
L] Niedriger als Mittlere Reife [ ] Mittlere Reife
[] Abitur / oder dhnlich ] Bachelor Abschluss
D Hoher als Bachelor Abschluss D andere (erldutern Sie) ......ccoveveineiienninn.n.

6. Wie bestreiten Sie Thr Einkommen? (mehrere Antworten sind moglich)
[] pension [] Kinder L] Arbeitseinkommen [ Vermietungen/Zinsen
[ andere (ETTAULEII STE) v ettt e e e e,

7. Thr monatliches EInkommen 1St ......c.oueereerienineineineaennn., (in Threr Wihrung)

8. Haben Sie gesundheitliche Probleme oder Geschlechtskrankheiten? Bitte erlautern Sie.
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Abschnitt 2: Tourismusverhalten
Wie oft reisen Sie?
[] Einmal in mehreren Jahren, Weil ..... ...
(] 1-2 mal pro Jahr [] 3-4 mal pro Jahr [] 5-6 mal pro Jahr
[ fast jeden Monat
10.Welche Art von Touristenattraktionen be """ ehral seine Antwort ist moglich)
[] Natur/Landschaft Kultur
[] (Pre-) Historische Stitten/Kun
] Tempel/Religiose Orte L] Abenteuer [] Gesellschaftsleben
[ ] Andere (erlautern Sie bitte).........
11.Warum reisen Sie? (Griinde fiir Tourismus)
[[] Um mit Thren Kindern Zeit in einer anderen Umgebung verbringen
L] Zur Erholung
[ Um alte Freuende in einer anderen Umgebung zu besuchen
[] Um die Natur zu erholen
[] Gesundheitsurlaub
[] Um den Kopf zu Entspannung/Um zu beten
[] Um andere Kulturen/Traditionen/Lebensweisen anderer Gesellschaften kenne zu lernen
[] Um neue Produkte zur Vertrieb zu finden
[] Um neues Essen zu probieren/Um Souvenire zu kaufen
[ ] Andere (erlAULEIN S1E) ..ot
12. Welche Reisezeit bevorzugen Sie?
[[] Wihrend der Woche [l Samstag-Sonntag [ Urlaub
[ ] Andere (erlautern Sie) .....ocovveevnennn.
13. Wie lange reisen Sie normalerweise? ...................... Tage
14. Mit wem reisen Sie normalerweise? (Mehrere Antworten sind moglich)
L] Alleing, Weil ..o
L] Ehepartner [] Kinder/Familie/Verwandte [] Freunde
L] Reiseagenturen/Reisegruppen (] Andere (erldutern Sie) .....oovvvviiniiniiiiiiiiinn
15. Wer plant normalerweise die Reise und trifft die Vorbereitungen?
[ 1eh L] Ehepartner [] Kinder/Familie/Verwandte
[] Freunde L] Reiseagenturen/Reisegruppen

[ ] Andere (erlAutern Si€) ...vvvene e,



16. Bevorzugen Sie alle geplanten Attraktionen zu besuchen, oder sich frei zu bewegen und in der eigenen
Geschwindigkeit vorzugehen?

[ 1ch bevorzuge alle Attraktionen in geplanter Weise zu besuchen,

D Andere (rlAUtern SI€) .. .veneen et

17 . Wo sind Sie hingegangen/haben Sie lhre Informationen zu den Touristenattraktionen in
Nord Thailand bekommen? (Mehr als eine Antwort ist méglich)

D Verwandte/Freunde/Bekanntschaften |:| Radio/Television

L] Broschiiren/Flyer/Poster ] Magazine/Reisefiihrer
[] Touristen Information [] Reisebiiros
D Internet

[ ] Andere (BrlAULEIN S1E) «uen ettt e e e eee e e
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APPENDIX E

Seminar “Create Lan Na to Lan Na Creative”
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Appendix F

Form for Creative Problem Solving

Name:
Background:
Occupation:
Picture Educational:
Domicile:
Years in Chiang Mai:
CPS Creative Problem Solving Accept/Agree
Fact Finding
Problem Finding
Idea Finding
Solution Finding
FC Financial Capital Accept/Agree
Budget
Revenue
Profit
Asset
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IC Intellectual Capital

Accept/Agree

Human Capital

Customer Capital

Process Capital

Innovation Capital

sC (Social Capital)

Local Integration Model

Accept/Agree

Means & Work

Social Connection
Social Bridge
Social Bond
Social Link

Facilities

Foundations
Rights & Citizenship

Accept/Agree

Overall Scale
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APPENDIX G
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Curriculum Vitae

Name Mrs. Korawan Sangkakorn

Date of Birth 12™ June 1972

EDUCATION BACKGROUND
2000 M.A., Regional Studies, Graduate School, Chiang Mai
University, Chiang Mai, Thailand.
1994 B.A., French Language, Faculty of Humanities, Chiang Mai
University, Chiang Mai, Thailand.

Professional Employment:
2015 - present: Head of Center of Tourism Research and Development
2010 — present: Researcher (Senior Expert), Social Research Institute, Chiang

Mai University, Chiang Mai, Thailand.

1999 — 2010: Researcher, Social Research Institute, Chiang Mai University,
Chiang Mai, Thailand.
1994 -1999: Academic Education Officer, Social Research Institute, Chiang

Mai University, Chiang Mai, Thailand.

Award

2012 The Best Poster Award on “Slow Tourism attractions potential
evaluation in upper northern that suitable for elderly tourists” from
Academic Conference 2012 of Lanna Research Associate for Local
Development. July 21, 2012 at the Empress Convention Center, Chiang
Mai.

2010 The Best Young Researcher Award (Gold Elephant) from Chiang Mai
University.
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2010 The Best Paper Award on “Factors influencing local resident support for

tourism development: A structural equation model ” from 16 Asia Pacific
Tourism Association Conference: Competition and Collaboration
between Regional Tourism Destinations. July 13-16, 2010 at Macau,
China.

Research Publications

Cultural Creative Community Development to Support Chiang Mai Creative City
(2014). Chiang Mai: Social Research Institute, Chiang Mai University. (in Thai)
Ecotourism Development Study Project: Case of Samoeng District, Chiang Mai
(2014). Chiang Mai: Social Research Institute, Chiang Mai University. (in Thai)
Tourism Management and Administration in the Upper North of Thailand for
Supporting Senior Tourists (2014). Chiang Mai: Social Research Institute, Chiang
Mai University. (in Thai)
= Sub Project 1: Interconnectivity of Tourism Supply Chains in the Upper
North of Thailand for Supporting Senior Tourists
= Sub Project 2: Information and Knowledge Management System on
Tourism Management and Administration in the Upper North of
Thailand for Supporting Senior Tourists
= Sub Project 3: Guideline for Development Participatory between Senior
Tourists and Community Tourism in the Upper North
Slow Tourism Attractions Development in Upper Northern for Elderly Tourists
Project. (2012). Chiang Mai: Social Research Institute, Chiang Mai University. (in
Thai)
= Sub Project 1: Slow Tourism Attractions Potential Evaluation in Upper
Northern that Suitable for Elderly Tourists
= Sub Project 2: Slow Tourism Market Potential Evaluation in Upper
Northern for Elderly Tourists
A Comparative Study of Social Capital between Model Sufficiency Economy
Communities and Conventional Communities in the Upper North of Thailand.
(2012). Chiang Mai: Social Research Institute, Chiang Mai University. (in Thai)
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The Development of Border Towns on the Impact of Tourism and Trade in the
Greater Mekong Subregion. (2011). Chiang Mai: Social Research Institute, Chiang
Mai University. (in Thai)

The Evaluation Project of Lampoon Provincial Administrative Organization
Development Plan 2011. (2011). Chiang Mai: Social Research Institute, Chiang Mai
University. (in Thai)

The Attitude of Local People towards International Tourists Behavior (2010).
Chiang Mai: Social Research Institute, Chiang Mai University. (in Thai)
Application of Sufficiency Economy Concept for Sustainable Community-based
Tourism. (2010). Chiang Mai: Social Research Institute, Chiang Mai University. (in
Thai)

“Community-based Tourism Management in Thailand” in Mekong Tourism:
Competitiveness and Opportunities. (2008). Chiang Mai: Social Research Institute,
Chiang Mai University.

Integrated Development of Sustainable Tourism for the Greater Mekong Sub-region
Phase Ill: A Comparison of GMS Logistics System. (2007) Chiang Mai: Social
Research Institute, Chiang Mai University. (in Thai)

Tourism Competitive Strategies of Thailand and the Countries in Greater Mekong
Sub region under China’s Tourism Marketing expansion. Funded by National
Research Council of Thailand. (2007). Chiang Mai: Social Research Institute,
Chiang Mai University. (in Thai)

Integrated Development of Sustainable Tourism in the Mekong Region Phase II.
(2006). Chiang Mai: Social Research Institute, Chiang Mai University. (in Thai)
Integrated Development of Sustainable Tourism in the Mekong Region Phase I.
(2005). Chiang Mai: Social Research Institute, Chiang Mai University. (in Thai).
The Impacts from Being Port Cities of Chiang Saen and Chiang Kong district,
Chiang Rai Province. (2004). Chiang Mai: Social Research Institute, Chiang Mai
University. (in Thai)

In-depth Interviews with Community Leaders, Family Members of Drug Users and

Current & Former Drug Users. (2003). Chiang Mai: Chiang Mai University.
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Lanna — Lanxang Relations: A Comparative Study of 12 Months of Traditional
Festivals. (2003). Chiang Mai: Social Research Institute, Chiang Mai University. (in
Thai)

The Factors Affecting the Internet Usage for Educational Purpose of Chiang Mai
University Students. (2001). Chiang Mai: Social Research Institute, Chiang Mai
University. (in Thai)

Factors contributing to and improving friendly relations between Thailand and the
Lao People’s Democratic Republic: A study of a socio-psychological approach in
international relations. (2000). Chiang Mai: Graduate School, Chiang Mai
University. (in Thai)

Measures for Recruiting Students to Enter the Engineering Faculty, Chiang Mai
University. (2000). Chiang Mai: Social Research Institute, Chiang Mai University.
(in Thai)

Paper in Proceedings

Korawan Sangkakorn, Suree Boonyanupong, Pairach  Piboonrungroj,
Archabaramee Maneetrakunthong, and Samart Suwannarat, 2 0 1 5.
Interconnectivity of Tourism Supply Chains in the Upper North of Thailand
for Supporting Senior Tourists. Proceedings of 1st national and 2nd International
Conference (ESDA 2015) “Ecotourism and Social Development for ASEAN
community” January 22 — 23, 2015 at Surathani, Thailand.

Korawan Sangkakorn and Archabaramee Maneetrakulthong. 2014. Chinese
Tourists: New Challenges of Tourism Business Development in Chiang Mai.
Proceedings of The 3™ International Conference on Asian Economic Development
(AED 2014), 5 November 2014, Chiang Mai, Thailand.

Samart Suwannarat and Korawan Sangkakorn. 2014. “Cultural and Community
Revitalization and Creative Tourism: The Case Study of Chiang Mai” in
Proceeding of “International Conference of Art and Culture on Creative Economy”
Rambhai Barni Rajabhat University, 2014.

Korawan Sangkakorn. 2013. “Knowledge Map for Senior Tourist Destinations
in Thailand”. UNWTO Knowledge Network Symposium & TedQual Information
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Seminar” on 16-17 November 2013 at School of Hotel and Tourism Management,
The Hong Kong Polytechnic University, Hong Kong.

Korawan Sangkakorn. 2013. “Modern Chinese Tourists Behavior in Chiang Mai
after the Movie “Lost in Thailand” Proceedings of The Second Chinese-Thai
Strategic Research Seminar, 17-22 October 2013, Xiamen, China

Korawan Sangkakorn and Samart Suwannarat. 2013. Local People Participation
in Tourism Development: The Case Study of Chiang Mail. Proceedings of “The
2nd Conference on Asian Economic Development” on 14 August 2013 at Faculty
of Economics, Chiang Mai University.

Pairach Piboonrungroj and Korawan Sangkakorn. 2013. Tourism Logistics
Management: A Case of Cultural Creative Tourism in Thailand. Proceedings
of “World Conference on Hospitality, Tourism, and Event Research 2013” 25-
28 May 2013 at Bangkok, Thailand.

Korawan Sangkakorn and Pitipong Yodmongkon. 2012. “Knowledge
Management of International Senior Tourism Behavior in Thailand.”
Proceedings of “The 6 ™ Conference on Software, Knowledge, Information
Management and Applications (SKIMA2012)”, 9-11 September 2012, Chengdu,
PR. China.

Korwan Sangkakorn. 2012. “Tourism Competitive Strategies of Thailand and
GMS Countries under China Outbound Tourism Expansion” The First Thai-
Chinese Strategic Research Seminar. 24-26 August 2012 at Bangkok Convention
Center, Bangkok.

Korawan Sangkakorn. 2011. “Using Knowledge Management to Drive Creative
Cities in Thailand.” Proceedings of “11" Annual SEAAIR Conference University
Social Responsibility: Pathways to Excellence”, 2-4 November 2011, Chiang Mai,
Thailand.

Korawan Sangkakorn, Suree Boonyanupong, Junjit Thiensirir, and Chantawat
Wandee. 2011. “Potential of Tourist Attractions for the Elderly Tourists in
Upper Northern, Thailand” Proceedings of “The 2011 TOSOK International
Tourism Conference”, 4-6 July 2011, Seoul South Korea.

Korawan Sangkakorn, Suree Boonyanupong, Junjit Thiensirir, and Chantawat

Wandee. 2011. “ Tourism Development Guidelines for the Elder Tourists”
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Proceedings of “9™" APacCHRIE International Conference: Hospitality and Tourism
Education: From a Vision to an Icon”, 2-5 June 2011, Hong Kong.

Akarapong Untong, Mingsarn Kaosa-ard, Vicente Ramos, Korawan Sangkakorn,
and Javier Rey-Maquieira. 2010. Factors influencing local resident support for
tourism development: A structural equation model. Proceedings of the 16 " Asia
Pacific Tourism Association Annual Conference: Competition and Collaboration
between Regional Tourism Destinations. 13-16 July 2010, Macao China. (Best
Paper Award)

Mingsarn Kaosa-ard. Akarapong Untong. Korawan Sangkakorn. Prasit Leepreecha.
Jakkree Tejawaree and Andrew Adams. 2009. Mekong Tourism. In CMU Selected
Outstanding Research. Chiang Mai: Chiang Mai University.

Korawan Sangkakorn. 2006. People’s Participation in Community-Based-
Tourism: Northern Thailand Case Studies. Proceedings of the APacCHRIE
Conferences: The 12th Asia Pacific Tourism Association and The 4" APac-CHRIE
“Hospitality & Tourism Education: Trends & Strategies” 26-29 June 2006 at
Hualien, Taiwan.

Korawan Sangkakorn. 2004. Benchmarking: Community Based Tourism
Management in Thailand. Proceeding of “Integrated Development of Sustainable
Tourism In the Mekong Region.” October 15-16, 2004. At Anantara Resort and Spa
Golden triangle, Chiang Rai Thailand.
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