
 

h 

CONTENTS 

          Page 

 

Acknowledgement                c 

English Abstract                d 

Thai Abstract                 f 

List of Tables                k 

List of Figures                 l 

List of Abbreviations                n 

 

Chapter 1 Introduction               1 

1.1 Research Background               1 

      1.1.1 The Context of Vietnam After Doi Moi           1 

      1.1.2 Background to the Rise of Thai and Filipino Soap Operas  

 in Vietnam               3 

1.2 Statement of the Research Problem and Justification          7 

1.3 Research Questions             14 

1.4 Research Objectives            14 

1.5 Conceptual Framework            14 

1.6 Research Methodology             16 

1.7 Organization of the Thesis            22 

 

Chapter 2 Literature Review and Theoretical Concepts          24 

2.1 Transnational Media Flows             24 

2.2 Consumption of Transnational Media Flows          26 

       2.2.1 Trend in Media Studies             26 

       2.2.2 Audience-Approach Studies on Media Consumption         28 

2.3 Cultural Proximity/Cultural Affinity and Reflexivity           31 

2.4 Regionalism and Regionalization                  36



 

i 

CONTENTS (Continued) 

             Page 

 

Chapter 3 Transnational Media Products from Thailand and the Philippines  

       to Vietnam             38 

3.1 Cultural Industries in Thailand and the Philippines           38 

          3.1.1 Thailand              38 

                     3.1.2 The Philippines            42 

   3.2 The Media and Cultural Industry in Vietnam          45 

   3.3 The Emerging of Transnational Thai and Filipino Media Products in 

          Vietnam              48 

    3.3.1 Thai and Filipino Dramas on Television        50 

3.3.2 Thai and Filipino Dramas on the Internet          54 

3.3.3 Reasons for Watching Thai and Filipino Dramas       57 

3.4. Conclusion                61 

 

Chapter 4 Audience Interpretations of Thai and Filipino Television 

   Soap Operas                        65 

4.1 Interpretations on Family Image           74 

4.1.1 Family Values               74 

4.1.2 Relationship between Children and Parents        74 

 4.2 Interpretations on Gender            75 

4.2.1 Traditional Gender Roles          75 

4.2.2 Gender Equality            77 

4.2.3 Third-sex Issue            81 

4.3 Interpretations on Cultural Characteristics         82 

4.4 Interpretations on National Images           85 

4.5 Conclusion             86 

 

 

 

 



 

j 

CONTENTS (Continued) 

             Page 

 

Chapter 5 Chapter 5 Audience Perceptions on “Cultural Proximity” and  

                “Cultural” Differences” towards Thailand and the Philippines 

     in Relation with ASEAN Connectivity          87 

5.1 Audience Perceptions on “Cultural Proximity”         87 

5.2 Audience Perceptions on “Cultural Differences”         91 

5.3 ASEAN Connectivity through Transnational Media Flows and  

      Media Consumption            98 

5.4 Conclusion           104 

          

Chapter 6 Conclusion           107 

6.1 Major Findings of the Study            107 

6.2 Policy Recommedations          114 

6.3 Limitations             115 

 

Bibliography                   116 

 

Appendix A                   136 

Appendix B                   138 

Appendix C             140 

 

Curriculum Vitae            142 

 

 

 

 

 

 



 

k 

LIST OF TABLES 

 

            Page 

 

Table 4.1 Features of Thai TV Dramas           66 

Table 4.2 Features of Filipino TV Dramas           70 

                                                                   



 

l 

LIST OF FIGURES 

            Page 

 

Figure 1.1 Conceptual Framework of the Study (by the author)        16 

Figure 4.1 Poster for My Wife’s Sister on letsviet.vn          69 

Figure 4.2 Poster for Secret Love Online on   

     www.facebook.com/ChuonChuonCanhSen          69 

Figure 4.3 Poster for Be Careful With My Heart on todaytv.vn        73 

Figure 4.4 Poster for Losing Heaven on todaytv.vn          73 

                 

http://www.facebook.com/ChuonChuonCanhSen


 

m 

LIST OF ABBREVIATIONS 

 

ABS-CBN: Alto Broadcasting System - Chronicle Broadcasting Network 

CEO: Chief Executive Officer 

GMA: Global Media Arts (Network) 

Lao PDR: Lao People Democratic Republic 

TV5:  Television 5 (Network) 

UNDP: United Nations Development Program 

USAID: United States Agency for International Developmen 


