
 

80 

 

 

REFERENCES 

Aarset, B., S. Beckmann, E. Bigne, M. Beveridge, T. Bjorndal, J. Bunting, P. 

 McDonagh, C. Mariojouls, J. Muir, A. Prothero, L. Reisch, A. Smith, R. 

 Tveteras & J. Young, 2004. The European consumers’ understanding and 

 perceptions of the “organic” food regime, The case of aquaculture. British Food 

 Journal 106: 93-105. 

Adams, D. C. & M. J. Salois, 2010. Local versus organic: A turn in consumer 

 preferences and willingness-to-pay. Renewable Agriculture and Food Systems 

 25: 331-341. 

Aertsens, J., W. Verbeke, K. Mondelaers & G. Van Huylenbrock, 2009. Personal 

 determinants of organic food consumption: a review. British Food Journal 10: 

 1140-1167. 

Alves, B. C. & J. G. Dias, 2015. Survival mixture models in behavioural scoring. Expert 

 Systems with Applications 42: 3902-3910. 

Bechmann, A. 1978. Nutzwertanalyse, Bewertungstheorie und Planung. Bern, Stuttgart, 

 In: Haupt, P. Beiträge zur Wirtschaftspolitik, Bd.29. 

Berlin, L., W. Lockeretz & R. Bell, 2009. Purchasing foods produced on organic, small 

 and local farms: A mixed method analysis of New England consumers. 

 Renewable Agriculture and Food Systems 24: 267-275. 

Bingen, J., J. Sage & L. Sirieix, 2010. Consumer coping strategies: a study of 

 consumers committed to eating local. International Journal of Consumer Studies 

 35: 410-419. 

Bravo, C. P., A. Cordts, B. Schulze & A. Spiller, 2013. Assessing determinants of 

 organic food consumption using data from the German National Nutritional 

 Survey II. Food Quality and Preference 28: 60-70. 



 

81 

 

Carrigan, M. & A. Atalla, 2001. The myth of the ethical consumer – do ethics matter in 

 purchase behaviour? Journal of Consumer Marketing 18: 560-578. 

Carrington, M. J., B. A. Neville & G. J. Whitwell, 2014. Lost in translation: Exploring 

 the ethical consumer intention-behaviour gap. Journal of Business Research 67: 

 2759-2767. 

Chambers, C. P., 2008. Proper scoring rules for general decision models. Games and 

 Economic Behaviour 63: 32-40. 

Chambers, S., A. Lobb, L. Butler, K. Harvey & W. B. Traill, 2007. Local, national and 

 imported foods: A qualitative study. Appetite 49: 208-213. 

Chang, H. & L. Zepeda, 2005. Consumer perceptions and demand for organic food in 

 Australia: Focus group discussions. Renewable Agriculture and Food Systems 

 20: 155-167. 

Chen, W. & S. Scott, 2014. Shoppers’ perceived embeddedness and its impact on 

 purchasing behaviour at an organic farmers’ market. Appetite 83: 57-62. 

 Ciliberti, F., J. De Haan, G. De Groot & P. Pontrandolfo. 2011. CSR codes and 

 the principal-agent problem in supply chains: four case studies. Journal of 

 Cleaner Production 19: 885-894. 

Cooper, H. M. 1982. Scientific Guidelines for Conducting Integrative Research 

 Reviews. Review of Educational Research 52: 291-302. 

Denver, S. & J. D. Jensen, 2014. Consumer preferences for organically and locally 

 produced apples. Food Quality and Preference 31: 129-134. 

Dowd, K. & K. J. Burke, 2013. The influence of ethical values and food choice 

 motivations on intentions to purchase sustainably sourced food. Appetite 69: 

 137-144. 

DuPuis, E. M. & D. Goodman, 2005. Should we go “home” to eat?: toward a reflexive 

 politics of localism. Journal of Rural Studies 21: 359-371. 



 

82 

 

Feldmann, C. & U. Hamm, 2015. Consumer’s perceptions and preferences for local 

 food: A review. Food Quality and Preference 40: 152-164. 

Fetzer. T., 2014. Vergleich regionaler Lebensmittelerzeuger bezüglich ethischer 

 Konsumpräferenzen mittels eines angepassten Konzepts der Nutzwertanalyse. 

 Bachelor’s Thesis. Universität Hohenheim, Stuttgart-Hohenheim. 

Gilg, A. W. & M. Battershill, 2000. To what extent can direct selling of farm produce 

 offer a more environmentally friendly type of farming? Some evidence from 

 France. Journal of Environmental Management 60: 195-214. 

Hall, S. M., 2011. Exploring the ‘ethical everyday’: An ethnography of the ethics of 

 family consumption. Geoforum 42: 627-637. 

Hallett, F. L., 2012. Problematizing Local Consumption: Is Local food better simply 

 because it’s Local? American International Journal of Contemporary Research 

 2: 18-29. 

Harper, G. C. & A. Makatouni, 2002. Consumer perception of organic food production 

 and farm animal welfare. British Food Journal 104: 287-299. 

Hasan, Y., 2006. Einkaufsverhalten und Kundengruppen bei Direktvermarktern in 

 Deutschland. Department für Agrarökonomie und Rurale Entwicklung. Georg-

 August-Universität, Göttingen. 

Hill, H. & F. Lynchhaun, 2002. Organic milk: attitudes and consumption patterns. 

 British Food Journal 104: 526-542. 

Hinrichs, C. 2000. Embeddedness and local food systems: notes on two types of direct 

 agricultural market. Journal of Rural Studies 16: 295-303.  

Hinrichs, C., 2003. The practice and politics of food system localization. Journal of 

 Rural Studies 19: 33-45. 

Hjelmar, U. 2011. Consumers’ purchase of organic food products. A matter of 

 convenience and reflexive practices. Appetite 56: 336-344. 



 

83 

 

Holloway, L. & M. Kneafsey, 2000. Reading the space of the farmer’s market: A 

 preliminary investigation from the UK. Sociologica Ruralis 40: 285-299. 

Honkanen, P., B. Verplanken & S. O. Olsen, 2006. Ethical values and motives driving 

 organic food choice. Journal of Consumer Behaviour 5: 420-430. 

Lekakis, E. J., 2014. ICTs and ethical consumption: the political and market futures of 

 fair trade. Futures 62: 164-172. 

Lim, M. K. & S. Young Sohn, 2007. Cluster-based dynamic scoring model. Expert 

 Systems with Applications 32: 427-431. 

Lindman, M. & M. Väänänen, 2000. Measurement of ethical food choice motives. 

 Appetite 34: 55-59. 

Long, M. A. & D. L. Murray, 2013. Ethical Consumption, Values 

 Convergence/Divergence and Community Development. Journal of Agricultural 

 and Environmental Ethics 26: 351-375. 

Magnusson, M. K., A. Arvola, U. K. Hursti, L. Åberg & P. Sjödén, 2003. Choice of 

 organic foods is related to perceived consequences for human health and to 

 environmentally friendly behaviour. Appetite 40: 109-117. 

Makatouni, A., 2002. What motivates consumers to buy organic food in the UK? British 

 Food Journal 104: 345-352. 

Memery, J., P. Megicks, R. Angell & J. Williams, 2012. Understanding ethical grocery 

 shoppers. Journal of Business Research 65: 1283-1289. 

Naspetti, S. & A. Bodini, 2008. Consumer Perception of Local and Organic Products: 

 Substitution or Complementary Goods? The International Journal of 

 Interdisciplinary Social Science 3: 111-121. 

Otto Group Trendstudie, 2013. Lebensqualität Konsumethik zwischen persönlichem 

 Vorteil und sozialer Verantwortung. 4. Studie zum ethischen Konsum. 



 

84 

 

Roininen, K., A. Arvola & L. Lätheenmäki, 2006. Exploring consumers’ perception of 

 local food with two different qualitative techniques: Laddering and word 

 association. Food Quality and Preference 17: 20-30. 

Schulte, A. Entwicklung eines Konzepts der Nutzwertanalyse für Projekte der 

 ländlichen Förderung. Göttingen: Cuvilier. 

Shaw, D. & I. Clarke, 1999. Belief formation in ethical consumer groups: an 

 exploratory study. Marketing Intelligence & Planning 17: 109-119. 

Starr, M. A., 2009. The social economies of ethical consumption: Theoretical 

 considerations and empirical evidence. The Journal of Socio-Economics 38: 

 916-925. 

Steptoe, A. & T. M. Pollard, 1995. Development of a Measure of the Motives 

 Underlying the Selection of Food: the Food Choice Questionnaire. Appetite 25: 

 267-284. 

Stern, P. C., 2000. Toward a Coherent Theory of Environmentally Significant 

 Behaviour. Journal of Social Issues 56: 407-424. 

Stolz, H., A. Bodini, M. Stolze, U. Hamm & T. Richter, 2009. Lebensmittelqualität aus 

 der Verbraucherperspektive – eine Synthese qualitativer Studien zur 

 Wahrnehmung und Beurteilung verschiedener Qualitätskriterien bei Öko-

 Produkten. Berichte über Landwirtschaft 87: 153-182. 

Torraco, R. J. 2005. Writing Integrative Literature Reviews: Guidelines and Examples. 

 Human Resource Development Review 4: 356-367. 

Verbeke, W. 2005. Agriculture and the food industry in the information age. European 

 Review of Agricultural Economics 32: 347-368. 

Weatherell, C., A. Tregear & J. Allinson, 2003. In search of the concerned consumer: 

 UK public perceptions of food, farming and buying local. Journal of Rural 

 Studies 19: 233-244. 



 

85 

 

Winter, M. 2003. Embeddedness, the new food economy and defensive localism. 

 Journal of Rural Studies 19: 23-32. 

Zagata, L. 2014. Towards conscientious food consumption: exploring the values of 

 Czech organic food consumers. International Journal of Consumer Studies 38: 

 243-250. 

Zander, K. & U. Hamm, 2010. Consumer preferences for additional ethical attributes of 

 organic food. Food Quality and Preference 21: 495-503. 

Zander, K., H. Stolz & U. Hamm, 2013. Promising ethical arguments for product 

 differentiation in the organic food sector. A mixed methods research approach. 

 Appetite 62: 133-142. 

Zangemeister, C., 1976. Nutzwertanalyse in der Systemtechnik: Eine Methodik zur 

 multidimensionalen Bewertung und Auswahl von Projektalternativen. 4th Ed. 

 München: Wittemann. 

Zanoli, R. & S. Naspetti, 2002. Consumer motivations in the purchase of organic food. 

 British Food Journal 104: 643-653. 

Zepeda, L., H. Chang & C. Leviten-Reid, 2006. Organic food demand: A focus group 

 study involving Caucasian and African-American shoppers. Agriculture and 

 Human Values 23: 385-394. 

Zepeda, L. & D. Deal, 2009. Organic and local food consumer behaviour: Alphabet 

 Theory. International Journal of Consumer Studies 33: 697-705. 

Zepeda, L. & C. Leviten-Reid, 2004. Consumers’ Views on Local Food. Journal of 

 Food Distribution Research 35: 1-6. 

 


