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ABSTRACT

Chiang Mai is one of the top four popular destinations for Chinese real estate
investors. Consequently, the Thai real estate industry in recent years has attracted
a lot of the Chinese investors as indicated in the Chinese-Thai property
purchase interest index. However, the sale performance for Chinese investors in
Chiang Mai does not reflect a significant increase in the Chinese’s Thai property

purchase interest index.

In addition, according to the interview with condominium sale managers and
developers, the lack of knowledge about Chinese customers and investors' purchasing
behavior was the major limitation in developing their marketing activities. Therefore,
this research will focus on identifying and gaining a better understanding of Chinese
buyers' purchasing behavior knowledge by mainly employing knowledge management

and marketing theories and tools.

There are two research objectives. First, to study the current situation of the
condominium industry in Chiang Mai. Second, to identify and capture the required
critical knowledge from Chinese condominium buyers through the consumer purchase
decision-making model. The research process will mainly follow the Knowledge

Engineering process to develop the Chinese purchasing decision making model.



From this research, it can be concluded that the Chinese purchasing decision-
making model include five critical tasks, which include condominium purchases need
recognition, information search about the condominium purchase in Chiang Mai,
making alternative choice evaluation, making condominium purchase decision and post
purchase evaluation. However, “making the condominium purchasing decision” is the
most important process. Furthermore, the important inference knowledge includes price,
location, cultural factors and the credibility of the developer. As a result, the Chinese
purchasing decision-making knowledge map was developed to help the condominium
developers and sale managers improve their marketing strategy and sale performance
for Chinese investors.

Key words: knowledge management, knowledge engineering, Chinese condominium

Investor, Purchase decision making model.



