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ABSTRACT

The development of information technology and social media platforms, over the
past few years have seen rapid growth. Chinese internet celebrities are the primary
beneficiaries, that have received promotional value from the related industries. Previous
studies mainly focused on the definitions and business cases related to the internet
celebrity field. Therefore, in order to make the promotional activities more effective in a
specific industry, this paper aims to study the impacts of Chinese cosmetic internet
celebrities on the Chinese consumer’s behaviors toward Thai local cosmetics. In
addition to this, it is also aimed at identifying the promotional knowledge especially the
short video promotional content. The 4C Marketing Theory, Integrated Marketing
Communication concept, and knowledge management process were applied to develop
a framework for the study. The results indicate that Chinese internet celebrities have the
obvious impacts on Chinese consumer’s behaviors in promoting Thai local cosmetics.
In addition, the researcher also found that the importance of online channel for Thai
local cosmetic business is to attract more Chinese consumers who never visit Thailand.
Last but not least, some important knowledge of the internet celebrity promotional
process includes selecting the celebrity by personality, ability or the media formats for
promotion like short video or audio etc. and evaluating the promotional content. Finally,
developing the internet celebrity promotion knowledge for Thai local cosmetic business.
It will help Thai local cosmetic business promote their products to Chinese consumers

more effectively.



