ﬂ 4 v w a @ o ﬂ @ o
ALTAINVTAUAINULARTY ﬂﬂ?ﬁﬂqﬂﬁaﬁqaﬁﬂﬁﬂTi““ﬂuﬂ%“ﬂT”ﬂ73 24Tul49114a

\Haetul
a!}ﬂ < w a
ﬂELﬂHu HWIANRH  ANTI1ITIVUG
-5 -5 ar Ay - Y oy
U?“17q7ﬂﬂuﬁqﬂmﬂﬁ ﬁqﬂ11ﬁﬁﬂiﬁﬁiq7ﬂq

28 1 -
ANEN TTURITRAUNITAUR M HLAH TS

4 Y
TR4AIFATNIRNTE AUAUN AUNTE T PTEEIMNTTUNT
2 s w f o
Eﬁ?ﬂﬁﬁﬁﬁﬁ?ﬂﬂ?ﬂ A1TITAL  LQLRAEY ATTUANT
4 -
219178 waa0 TauAn 1TTHNT
UNRAAR

2 2 - 4 LY 2
N1FAUAIINULAF TS L 584 ﬂﬁiaa1ﬂﬂaﬂgaﬁﬁwn11uunuaswa1uﬂisﬂa¢
v e , Ao f Y o & o
uieniaL ol uaaqﬂisﬂﬂﬁ 3 18 A48 Aa
d = [ os
1. Lwaﬁnﬁwn11931&@1ua1uﬂ15ﬁun1qn1Tﬂawﬁﬂﬂqqaﬁﬂwn11uwnuaz

£ 7 o or [
satingsias Tuiwmial e eing

4 w - -} "
2. LWagawnilgmiaiuniIwas HaEN1TAANATANART N TTHAN LA HAT

4 w
3. twaﬁn&wuuq?ﬁumaaqmﬁwwn11uwnuasua1§n1=ﬂaa?uauaﬁﬁ
< o ™ o Py + o a1
Tﬂaanu11uﬁ1unagaawnLﬂwnaqTiqﬂﬂuuﬂuazwa1nnizﬂa«n@ﬂuanua§1u
FemBaidaeimt  dmou 14 998 aa515ﬁ1§a¥auﬂﬂizu1aua Tt luTay
s 'y am a9 T ] 3 T LYl ] - <)
aanwLeRTIdTuATY SPSS/PC+ #aanld laun 4187180 @1aRTIT0HRY AL BAH

- - 1 F
PRTANE FIUUHL BATATLUAYLUREIRTE U



Y] o ' S 1 ﬂ < ] of =
wanwiﬁﬂuﬂmagaﬂa1ﬂwu1ﬂ fanaTamtua dunanigaunagas  dLJuas
: ] LYl a o 2 o & @ o Y 1
MUAIN 21 5 aruan uasaqsuunaﬂﬁ51ugﬂﬂa@u7ﬁna1na HUTUTONABRETSHI 1Y
4 of . oA -
500,000 - 1,000,000 nywiadsadl TaEia8n13H LB WLAAE 5 il
o EY) + 1 v ﬂ 1 i P~ a
ArIaTaddnLazwalungedasduTnge wAR1AR1IUTE L NATRANAR 10N 1AL
» 1 ar <5 s
Maun  aR1aFRrRTIALAGTAN aaqnq11ﬂ HaTALALTE  UAZAAtAREIuaannans
£y 4o {2 <
aanﬂﬁﬁaLﬁiqzm?ﬂqﬂwzﬁﬂﬁﬂan 1 ﬁquﬂisﬁunﬁeﬂﬂ1Ha1anﬂqqnﬁ1w~
ar Y] 1 w ar a 4 o o fos Y]
ATTubnLATERINNTEUaIWUTT L31Aa4TTI9 TR AR L TR SHARDUNRLATWA'TY
4 ] 2 8 <N 2L o- ar 2 +
nﬁsﬂaﬂuﬁnnqﬂ1ﬂ5n§u911mxaanuqn ATUANTRINUATIA BN AYNATHN TE A
2y, . e 2 oa W L7l s o 1 ] ' s [}
1#1ﬁﬂ11ﬂ1ﬂﬂﬂ11tﬁﬂﬂﬂﬁuqu ATANTTIAIRU AR 1A 41T LNAIAI MRS Tal
] o LW o 2 [3 - 1 1 [] 2 ar <+ (]
u1u§ﬁqaan HUALEY Fura1alBlTe L nEI MU ETABH MWRATHS  RIUNUILIEA
e ) ]
EﬂunﬁiéqLﬂ?unq1&a1an1471qq1u1§3ﬁn11a311a1§u5ﬁ1ﬁungnﬁ1 URZN1TIR
( ( 4 [0t .
LiaTiTuaannEea T 1 AWAN S IUE TE
Y o for o w v
ﬂﬂﬂﬂﬂi?Lﬂ?ﬁsﬁ?ﬁqﬂisﬁﬂﬁﬂﬂﬂ 2 ﬂmnwmaqqﬂﬂwnnviuwnuaswa1uﬂ1s
1 a =5 D 4 ’
flas wuan  dguiauntriwanuasiyIauAITRAATAALARATAGTTININ 14 UK
L7 <y 4 ] o a [] ] ] ’:
ﬂmw1a1un11wanna31ussauﬂ1unaqq1aun ﬁﬂuiﬁQﬁ%§¢ FIRLARKU TN AU
] t‘ o a o 1 o ] [ - o
arlWifuwe 1ATaeINTARIE TWiddulan ﬂ?uqmungﬁuTusﬁaewa Tanduii11a749
4 w YR w o . Iy a4 “
uazﬂmmqnag?uisﬂuuaa1aun ABAWIRNALA N ﬂmwwaﬁunwsaaﬁnnagﬂuizauuﬁﬂ
1Run nﬂa§a§a31uaaﬂa BANITAILAINIINTFUIA  N1TRATIANEUAT  N1TEIR
<y [} 1 4 ) o . L 1 E- |
A1TRIL ATUANTARA nqsﬁ«aanqqaﬂn uasﬁmuﬂnag?uisauﬂwunaﬂqTRun 11708
or 24 ] [} 1 ] w“r L =4 [] L7
nunﬂqnWiﬂﬂgq ﬁﬁnudng ALEITUNIA FBATTIBAIN  NITLABNWARIAUNATINER
a £ o fo o 2 e Y]
aﬂﬂﬂﬁiuLﬂ?ﬁzwaaqﬂizﬁq933ﬂ 3 uuaTuuﬂaqqﬁﬁﬁwn11uwnuazua1u
-+ ] ] ar ar 2.{ 4 n ot
T2UaduLT TTEIUHL U TUNIESATTASEA NI INEY  suadIInaaaa 19Tz LnAEY

o " Py a ] YR, x
Mﬂ??ﬁﬁﬁdﬂﬂigﬁ ARSI T IUABINTTUITARATATULTZ s NANBBTTUH LWHI A TR



Independent Study Market.ing of Canned Fruits and Vegetable

Industries in Chiang Mai Province

Author Mr. Nikom Pattaravarapun

M.B.A. Business Administration

Examining Committee :

]

Assoc.Prof. Chintana Soonthornthum Chairman

Assis.prof. Dararatana Boonchaliew Menber

Lecturer - Nittaysa Wattanalun Menber
Abstract

The independent study of "Marketing of Canned Fruits and
Vegetable Industries irn Chiang Mai Province” has three main
objectives:

1. To study the marketing wnix of canned fruits and
vegetable industries in Chiang Mal province.

2. To stedy production probleams and marketing problems of
canned fruits and vegetable industries.

3. To study the trend of canned fruits and vegetable

industries in the future.



Data was collected from all population, 14 manufacturers.
The datsa was analysed by SPSS/PC+ microcompuber program. The
statistics used were frequency, percentage, mean, mode, standard
diviation.

Result of the study discovered that most of factories are
swall factories which have set up cost less than 5 million bahts,
operating in the form of limited company, product volume are
500,000 - 1,000,000 cans per year. The average ages of these
factories are 5 years.

Most of distributions are overseas markets. The important
markets are The United States of America, Europe, Asia and Middle
East.

Analysis of the first objective discovered that most of the
owner of factory concentrate on quality canned fruit and vegetable.
The price set up by cost-oriented pricing system. Distribution to
overseas narkets were done by exporter and local markets were done
by wholesalers and agents. Promotions were discount rate for
customers and percentage on sales for sales persons.

Analysis of the second objective discovered that the
production problems and marketing problems which are averaged from
i4 factories. Production problems are high wage payments, labour
shortage, expensive cost of wutilities, obsolescent machine,

- frequent elecbric off, shortage of raw materials and high price
of materials %Lzt all of these are noderate level problems and the

low level probise is low guality of raw materials. The marketing



problers are 1lack of markets information, 1lack of government
support, price cutting, lack of promotion and complicate exporting
that are high level problems and the moderate level problems are
trade barriers, high transportation cost, mnany competitors,
difficult to sell and difficult to choose middlemen.

Analysis of the third objective discovered that trend of
this industrial will be expand because overseas markets and local

markets have high demand.



