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Abstract

The objectives of the study on Consumer Buying Behavior for
the Royal Project’s Product in Chiang Mai Municipality are to study the buying

behavior, the consumer s attitudes and the problems in buying Doi Kham products.

This study is a survey research. The data is based on questionnaires
collected from 320 respondents on a random basis, with the stratified random
sampling method. The respondents were classified in equal number into
4 cx.:cupational groups: students, government officials and state enterprise employees,
private business employees, and others. In the analysis of the data, the percentage

and the significance value were used and the results are the followings:

On the buying behavior, the COnSUmer responses were found that
most consumers bought fresh vegetables. The frequency and the time of buying
were based on convenience basis. They spent more than 100 baht for each buying
and preferred to buy at the Roxgﬂ Project shops. The significant marketing factors
in the buying of Doi Kham products were: sanitary and organically grown

products, reasonable prices, and the project’s own retail shops respectively.



In terms of sales promotion the Royal Project Fair should be held every year
continually. On the buying decision processes the products were bought for
individual and family uses. The consumers found out about the products from the
supermarkets or department stores. Those who accompanied them were relatives and
spouses. The main reason of buying was the good product,s quality. The

consumers were pleased with the products and intended to repurchase.

On the consumer's aftitudes towards the Royal Projcct’s Products. It
was found that most buyers agreed that the Doi Kham products were safe for
consumption. They agreed that there should be sold in more retail shops, especially
those in the supermarkets in the department stores or shopping malls. They also
thought that there was not enough information campaign for the products. Besides,

most of the buyers did not think that the prices of the products were high.

The most important problem in buying the Royal Project’s Products
was found that there were not enough retail shops which caused inconvenience in

buying.

The results of the hypothesis testing were as follows:

Hypothesis 1@ The study showed that the buying behavior of the
buj{efs of the Royal Project’s Products varied according to each buyer’s personal
factors.

Hypothesis 2: The study showed that he buyer’s attitudes towards
the Royal Project’s Products varied according to each buycr’s personal factors,

Hypothesis 3: The study showed that the buycr’s problems in
buying the _Royal Project’s Products varied according to each buycr’s personat

factors.



