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Abstract

The objective of the study on Factors Effecting Customer in
Drugstore Selection in Amphoe Muang Chiang Mai Province is to identify
the marketing influential factors of consumer toward their decision making
in drugstore selection.

This study is a survey research. The data is based on questionnaires,
collected from consumer as three different location of drugstores, dmgs;fore
in shopping arcade, drugstore in local fresh market and general drugstore
by purposive sampling. Which ages are thirty and up and living in Amphoe
Muang. Each location collect 40 sets of gquestionnaires. The result of
guestioners had evaluated by computer program spss/pc+ using statistic
percentage, frequency, chi-square, arithmetic mean and standard deviation.

The majority of selected group who complete questionnaires were
female, ages between 30 - 39 years. The Highest education level is Bachelor
degree, most are employed in private sector and salary range between

5,001 - 15,000 baht.




The result form this study shown that factors effecting drugstore
selection sequence are medicine product, location, price, decoration and
promotion but non-medical product had no effect.

Medical product factor, the depth of product is the highest picked,
product breath and quality are less important respectively.

Location factor, the general drugstores are more favor 1o selected
group. Drugst.ore located in shopping arcade is less and drugstore located in
local fresh market is the least favorite among the three choices.

Pricing factor, showing price and discount price are more founded
by studied group and suggest price is not acceptable. The drugstore which
accept credit card do not receive any favorable vote,

Decoration factor, sorting, signage are top of the lList. Follow by
parking space, air conditioned, big size drugstore and self service area.

Promotion factor, sale person and public relation are only two
important factor in this category. Full-time high ability pharmacist is the
most favorable choices under sale person topic. Any other choices such as
good personal relationship, clean and neat look play as the minor role. Any
drugstore which can provide recommendation or advice about health get
more Score.

The further studied found that any other drugstore which also sale
non-medical product did not get any privilege selection.

The exam with chi-square had shown that personal factm: such as
education level, occupation and income did not influent the answer to the

questionnaires.




