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Abstract

The objective of this independent study “ The Survey of Inorganic Fertilizer's
Market : Case Study Tumbol Thatungluang Thakad and Thakumngern; Amphoe Mae-
Tha, Changwat Lumphun” was to study the primary condition (basic activity) of
fertilizer's market and the agriculturists’ buying and using behaviors. The data was
collected from agricultural literatures and by questionnaire collected from 300 samples
using cluster random sampling. The data was analyzed by SPSS/PC” program in
microcomputer and percent of contingency table method was used with description.

From the study, most people were agriculturist who occupied the land less than 5
rais. The important economical plants were rice longan mango shallot and garlic. There
were 2 permitted vendors in tumbol Thatungiuang and Thakhumngern. The vendors’
owners were the locality and used this advantage in the business’ opreration. Tumbol
Thakad had no vendor because most people were the wood-craftsmans. From a few
economical plants and to comfort the use, only foam fertilizer was used and the vendor
sold a few formulas and brands. The 4 favorite brands were ‘Kratai Rueabai Huavo-

Kkhanthai and Baimai. Quality and Price were very important factors of marketing-mixed.




Huavo-khanthai and Baimai. Quality and Price were very important factors of marketing-
mixed. The 2vendors set the selling price by cost plus required returns and the pricing-
competition did not apply between the vendors.

In buying and using behaviors, the most family-leader was the decision’s maker
to buy and use the fertilizer. Theirs decisions were affected by the vendors’ owner.
Bargaining occurred before buying of the 50 kilograms quantity from the vendor in
researched area. Cash payment was made with no special service and without
combination of the buyers. In using behavior, most people used only one brand without
the mixer and used immediately after buying.

The future requirement of ferfilizers’ uses, most people required the same
quantity used, formula and brand as the present. The very requirements of fertilizer's
brands were Kratai and Rueabai. In the Place factor, most people required to change

the vendor to buy the fertilizer with lower price.



