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Abstract

The purpose of this study is to investigate the atlitude of university undergraduate
students toward the advertising on Internet. Purposive sampling method was used to sample 200
students from 3 groups: science and technology, social science, and health science.
Questionnaire, which was used as a tool for this rescarch consists of 2 parts: respondent general
data and respondent attitude toward the advertising on [nternet.

The findings from this study show that most respondents were female age under 20 year-
old with less than 1-year Internet experience. They mostly use Internet from university facility
together with Internet cafe. Majorities of the respondents use Internct less than 5 hours per week
and less than 3 times a week from 12 p.m. -4 p.m. everyday. Most respondents use Internet for
communication and information searching, mainly about entertainment information.

The study which concern the respondents' attitude toward the adveriising on Internet
show that most respondents agree with following issue: The advertising on Internet tends to
become more importance in the future. It can send product information direct to the target group
and enable customers to have information about new products and services. Multimedia designs
will make the advertisement more interesting to the customers. Putting products and services on
the Internct will give international quality image to them. Responding to an electronic mail
inquiry will increase customer satisfaction. Customers will have higher confidence in the
products if they have a respond by electronic mail from product advertiser. More over, they have
tended to purchase, repurchase and recommend others (o purchase that product too. In addition,
web page loading speed has higher important to the customers than the appearance ol the

adwverlisement,



After analysis mean of attitude toward all issue found that there were no difference of
attitude toward most issue in terms of personal factors, which include sex, age, education group

and Internel experience.



