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Abstract

The objective of this research, a case study of Rak Samoon Prat Club, was to study the
process of Thai herb business management with reference to the local occupation promotion, in
Muang District, Lampang Province.

Data were collected through uses of a participatory cbgervation and interview, they were
then classified and categorized into groups. Data were analyzed basing on the contexts of social,
ttme, and place,

The results of this research were as follows:

1. Itwas found that the factors affecting the process of Thai herb business management
was a) the owner’s backeround data, b) selection of business type, ¢) management of marketing,
d) quality control of raw materials and products, e) selling and sale promotion, and
) mana gements of financial, account, and personnel.

2. For a local occupation promotion, it was found that these should be a cooperative
among various businesses, namely community, government sectors and private sectors. In case of
running the herb business, a small enterprise should be operated. As for helping the community
strong, herbal knowledge should be transferred and.accepted, herbal occupation and community

network should be created and the advantage of local wisdom should be taken.



