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Abstract

This thesis is an anthropological study on the construction of environmentalism in
advertisements broadcasting on television. The objective is to analyze the process of canstructing
the representation of environmentalism in advertisements in the context of intense conflicts of
envionmentalism. Two main concepts; the politics of representation and the conflicts of
environmentalism are utilized in the theoretical framework.

Environmentalism in this thesis is considered as a concept of social construction based on
the social relationship between man and environment. The concept is found to be dynamic as
indicated from the various meaning given by diverse groups in Thai society. it tends to be quite
adaptive to the social context and not just a static ideology. Currently, when some social groups in
the society benefit unequally from the development process including differential impacts from the
use of natural resources in electrical generation, the contesting meaning of environmentalism is
resulted. Such definition of environmentalism is highly significant for the establishment of rights over
resources.

In the thesis, it is discovered that to define the significance of environmentalism in
television advertisements is the effort of the state to justify resources monopoly for economic
purposes. To achieve this, the hegemony of economic morality is constructed and is manifested
when the state wants 10 have access to natural resources in local areas so that on one hand they
can be utilized its increase electricity power. On the other hand, the state is able to exclude other
social groups from accessibility of resources. |

The construction of economic morality concept is aimed to manipulate the audience to

believe that if only the individuals consume the resources economically, they can solve the



environmental and socio-economic problems which are the public responsibility. The construction of
economic morality in television advertisements is thus a political rationality which enables the state
1o manipulate the social perceptions in environmental management to follow the state’s direction. At
the same time, it is a process which weakens the strength of social groups into powerless
consumers with no idea of their own except those guided by the state. The construction of
environmentalism in television advertisements can be seen as a technology of powers the state uses
1o control and govern the individuals.

The construction of economic morality as a hegemonic idea is not possible when considered
the present social context because different social groups have different environmenta! ideologies
based on their various traditional practices and believes and on various concepts of environmentalism
in different contries. These different social groups have had direct experience of environmental
degradation. They have also been excluded from environmental management which result in diverse
concepts of environmentalism as a response towards the utilization of resources for economic
purpose in the present time.

Different groups of the civil society are constructing diverse concepts of environmentalism
which can be regarded as an effort to create a new political space. This will enable the civil society
which includes cross-sacial classes to establish a network and to demand the benefit is beyond any
class interest.

The new movement of this civic groups uses the construction of environmentalism as their
identities in society to reflect the morality system in resources utilization and to maintain the control
of their ways of living. The movement also provides a space for the marginal people and those
excluded from natural resources to demand more loudly their rights for the accessibility of those

resources.





