al 1% 24 < a o Y PV
%@ LFRINITARAINLLURAATS ﬂmﬂ']ﬂﬂ']i"l_li‘ﬂ'ﬁ‘ﬁ’nuﬂ'] FTUTIN H'LI?Tﬂﬂ

Tranarura@salun s9u 2
Fagideu wngnagnne A

ANEANERTHINLIUTIR AT TIAFINENARRMNITHUATAIANTT

ANENTINNNTHAUNISAUAINLLILAASE

. nasainaf  jeuedy  dseecunssung

tA, Ry Jyadadas  nsTINTg
oA, AN wniRell  AFINANg
ol []
UNANER

v
o’ -«

L 1 ¥
FagUszasArasniduniell  eadnenlimafufiteaiiuauniwansuinisees

E

filnpaadlranemnadodmnl s 2 deAnmdrdueanisiufilsdanmmuaamnn

k4

mMaitnae  waznBouWioudAueean s FLETaf i MUARTININNITUTNTS  SENINNENE
a n‘ ar - |l¢ 1 [ ] -4 :‘l ”0
ilnefitilsziudenniuypaaialll  Tnengusiaatiaianisfneluaiaiisnuag 400 Au
FunMEnsrestanenuadedlv s 2 Audeyalaonislfuunaaunnn Janiady
=4 $ A -~ e 4 - g
3 mouRa  deyanivszens  wuusavoMAgafuAEUFafENIUARUNINIEINIS
a % o o o o e =2 = o ry t
1Wne uavdedadiveu q  Buodumnuanelalunmnitnis Awsidayasion
S ﬂﬂ' = & 1 i 4
poufamefllsunsy SPSS abATlflumMinsisideysre fausr Aueden  dowde
wunnasgy AnduLEnanduiusiFediudy

¥
as

NIRRT

e

v
ur = A |

b7
UsanyRguld 2 4e Usnguantsddesail
- 2 i

avyigudedl 1 Wunsatuayuiluudou  navnRediilnAnldnmen

q

szrnafnumd , aamunnansa , ane uaslszmdudlnadaiu Insfufiladanam



=

@mmwu?‘ma“l:immﬂz’v‘mﬁuﬂﬂwﬁﬂ’aﬁﬂﬁmmmﬁmi’f';:‘::ﬁu 01 winuANaenAfeIil
Wudiinafifidneslszansduendn meld uasssdunisfinensineiu

aungPgudedt 2 Lildfunisaiumg namAefuinafifinisssiudsnauacy
1Alnaiialy (lifinsdssiudaan ) Snsfugiadeimunqunnwnnnfnissenadeiy

¢ o

atiiiiadiAynads



Independent study Service Quality as Perceived by Consumers at

Chiang Mai Ram 2 Hospital
Author Miss Supaporn Kummuen

M.S. _ industrial and Organization Psychology

Examining Committee
Asst.Prof Kannikar Bhuprasert Chairmam
Asst.Prof.Pitsmai Wibulswasdi Member

Assoc.Prof.Siriperm  Chowsilpa Member

Abstract

The objective of this research was to study service quality as perceived by
consumers at Chiang Mai Ram 2,rank of service quality as perceived by consumers
and compare the social — security consumers with non social — security consumers.
These information were collected from 400 consumers at Chiang Mai Ram 2 hospital.
The data were collected by questionnairs which composed of 3 parts ;
demographic data , determination of service quality and opinion of satisfaction. The
data were analyzed by SPSS program. The statistics for data analyses were

percentage , mean , standard deviation and Kendall coefficient of concordance W.

This research has 2 hypothesis. The results summarized as follows:
The hypothesis 1 The first hypothesis was partially supported , those are

consumers with different sex, marital status , age and type of consumer perceived



The determinants of service quality disconcordantly at level of significant .01 but,
found significant of concordance of service quality perception among consumers
with different occupation , level of income per month and level of education.

The second hypothesis was not supported , that is between consumers
with in social security scheme and the ordinary people ( consumers without social
security scheme ), found significant of concordance in perception of determination

of service quality.





