1 d

A A v a o A v ~ dad 4 w
“ﬂﬁ@@ﬂ]iﬂuﬂ%ﬁuuuﬁﬂig ﬂﬂﬂﬂ“uﬂﬂﬂﬂﬂ'ﬁniiﬂﬂﬂzﬁuﬂ\‘iﬂ']ﬁﬂzﬂﬂ}ﬂqwuﬂ\ﬂu

Tuiiaugaamnssumamile

YoRjivou wielszys geyNI
Tnenenaa sHmUaNn i Insusaasfinun

AZNIIIMITARUMIAUA MY LDa s
soerannsdlssuia aelives UsesUATINNS
5RENAATINITINIITU QURUS INE1T W AU

sesRTAAT T i gnIna NITNNIS
INAaED

b ’ v ] 1
asduadmuudaseiiiiaglszasiifiednyrilefeniinasenisus Inangnil
P -4 a - & 9} o 9
Asd udegtvesminauluiiangaarmnssumamile  Taslfuuvaevonunudeyann
winnudimaulumadiaveasmassymamileamTsaaude q s 70 Tssaw Tag
9
MIFUATATIUNTHINGNAIBINUBS R.V. Krejeie Linz D.W. Morgan FAIUNIHUA 379
et uazdeyad IduwhnisnneiealaslFldsunsuduiegd spss afanld ldua
msmmfesay AnwWdiazA IRty
wan1sdny MU feeutvvaevewdiulngliumands o1y 20-30 1 aatunm
Taa szRumMTanywsoudnuti ¢ nazlsemeiiodasiviiwniedounin shanudung
s'ldimAgdadsuszrIng 4,000-6,999 1M
o A 1 e - A o dy o g ar A ow g A = o'y A
aseniinadamadenusInaliasll etsAudniaiuat Ao kaafuAlsaNa
1 1) 3
TWdennmesasd Sanamastlszamduda (nfu sa) gy Tawansndedie q 2w
é'.l =1 s g o
yoldsauazaswani
flosedus de e himadsufunmlumstyuozugniinadidglism
] ﬂ. Aﬁ‘i = Fd 4=
gnndewsduiiameuduTine
Posedarmazainsradilunmsdss Ao mm'saﬂﬁﬂuﬂﬁﬁﬂﬁ’wmsﬁuiﬁﬂ
°1‘nmmjs~naunu‘!ummmuwﬂnn"lmmmu yeneINRTONIsd 1Hgunsailunisdaion

azaanlumswan ﬂquwmmiﬁnymi’]mmusmmimﬂumﬂwNm;ﬂumquamﬂﬁw



asheuaaenn shlfinadeslumstdszaevemis  nqudredsarulngiidhlensiy

o o A

] = [+ 1 9/ & o d’f ﬁ g
nwea 191417 1ABNAAIANINAARUIINISAD AN ANL I A A T DL Hﬂsszj‘h’u!lﬂq‘Uﬂ'\‘W

191



Independent Study Title Factors Affecting Instant Noodle Consumption of Employees

in the Northern Region Industrial Estate

Author Mr, Prayoon Yasamut

MLS. Nutrition Education

Examining Committee

Assoc. Prof, Prayad Saiwichian ~ Chairman

Assoc. Prof, Chaviwan Sukapanpotharam Member

Assoc. Prof. Yupa Supakul Member
ABSTRACT

This independent study aimed at investigate the factors affecting the Northern
Industrial Estate employees® semi ready-made noodle consumption. The employees working in
70 plants were asked to give responses on the questionnaires assigned for the purpose. These
samples were 29,921 figures selected from R.V. Krejeie & D.W. Morgan drawn out 379 figures.
The data derived was analyzed through the SPSS program and presented in terms of percentage,
frequency and arithmetic means.

The results showed that those respondents were mostly single female aged 20-30.
Their educational background ranged from Matayomsuksa 6 to Vocational Certificate. As for
their working condition, they worked according to the shift assigned. The average earning was
4,000-6,999 Baths.

Factors affected their consuming behaviors were many factors. The product itself was
one of those; they would select a well-known product of different tastes that was publicized
through different kinds of media. The well-known brand was also in core consideration.

Price was also another factor; the product being sclected must have competitive price

and with a reasonable portion.



The quick preparation time was also put into consideration; a product with less
preparing time together with ingredients attached was very popular among them. The samples
were employee who had regular assignment and extended to overtime job, they did not have
much time to prepare food. They, however awared to add vegetable and some protein to get good

nutrients for their lives.



