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ABSTRACT

This study was conducted to evaluate the level of exposure to tourism information and its
influence on domestic tourism travel decisions of people living in Muang District, Khon Kaen
Province, and to survey the various types of media employed by different agencics involved in
providing such information. Data collection methods included completion of four hundred
interviews with residents of Muang District and in-depth interviews with selected individuals
engaged in various aspects of the tourism industry. The findings of this study are expected to be
of use to a variety of tourism information presenting organizations, both government and private
sector.

This study found that the majority of people surveyed obtained most of their tourism
information from mass media sources rather than through inter-personal communication.
Television was found to be the main source of tourism information. In addition, tourist
information media exposure patterns were found to vary with sex, age, education, occupation and
income. The study also found that people’s desire for tourism-related travel increased
significantly following receipt of tourist information from mass media sources, with television

having a greater impact than other sources. The entertainment format was the most popular form




of presentation of information. In terms of content, information on natural tourist locations
elicited the highest level of interest.

Both government organizations and the Tourism Authority of Thailand employed several
varieties of mass media, €.g., advertisements, public relations, and documentaries. Private sector
organizations focused primarily on advertisements and public relations.

People working in tourism-related organizations in general agreed that there has been an
increase in domestic tourism by Thai people, while a smaller group of Thais engage in
international tourist travel. Most of the individuals in the tourism industry recommended the
distribution of additional tourism information, confirming the view that the current level of
tourism information is not adequate and should be increased, both in terms of quantity and
quality.

The study revealed that tourism information at present is not sufficient to meet people’s
requirements and that it should be increased using additional mass media, particularly television.
These media presentations should be tailored to match the media reception behavior and

demographic characteristics of the specific target groups.






