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ABSTRACT

The objectives of this research study aimed at the investigation of the factors that
influence to the decision making of Thai tourists who travel in Doi Tung and the behavior of
Thai tourists’ decision making to travel in Doi Tung.

Three hundred and eighty four; the age between 15-60 years of tourists were selected
by means of accidental sampling technique for the study. The data were collected by
structured interviews. The analysis was done by using descriptive statistics consisting of
frequency distribution, percentage distribution, mean, standard deviation and chi-square, as
well as t-test and One Way Analysis of Variance (One Way of ANOVA)

The results of the research can be summed up as follows: There are two factors, which
influence Thai tourists to visit Doi Tung. The first one is because of Doi. Tung has a perfect of
physical factors which are a beautiful scenery and cool. The other factor is the infrastructure
of Doi Tung such as wide road, running water, electricity and public utility, which provide the

convenience to the tourists.



Next, the behavior of Thai tourists who decide to fravel in Doi Tung is because of most
of them have the to the King's Mother. So, they would like to pay their respect to King's
Mother's stature which enshrined at the Royal Villa. Besides, Doi Tung is one of the Royal
Projects. Most tourists would travel to Doi Tung on holiday {Saturday and Sunday) and they

have known about Doi Tung from television, their friend and relatives.



