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The objective of this independent study is to study the attitude of the consumers toward
thai antique style goldsmiths in Srisatchanalai district, Sukhothai province, by collecting data
from consumer questionnaires of 321 consumers, who are classifted in to 2 types i¢. consumers in
Srisatchanalai disirict, Sukhothai province, representing 64.17% and That travellers representing
35.83%. We can classify consumers by purchasing behavior of Thai antique style gold 29.60%
have ever purchased it and 70.40% have never purchased it. By evaluating the statistical
frequency, percentages, mean and weighted average, we can summarize the following results:

The study shows that from all consumers who used to purchase Thai antique style gold,
awareness in the first rank is the fame of Thai antique style goldsmiths and the unawareness in
the first rank is the advertisement in leaflet of the Thai antique style goldsmiths and the “unsure”
awareness is the resale price of Thai antique style gold. For the attitude of the most liking,
product attribute is the most liking rank and purchasing behavior shows that the most important

criteria for purchasing Thai antique style gold is the product attribute.



The type of most purchased Thai antique style gold is necklace and the majority purchased such
gold which had weight of less than or equal to 2 baht or more than 2-4 baht, with the purpose of
their own usage and elder relatives involved in purchasing decision. The latest purchase of Thai
antique style gold is the past 2 years and 73.68% have a tendency o buy it in the future. However,
there is a tendency of same purchasing behavior as in the past.

From the consumers who have never purchased Thai antique style gold, we found that
there is potential to purchase in the future of 53.10% with the reason of beautifulness and
deliberateness of the product. And 46.90% revealed they will not buy it in the future as of

unreasonable price.



