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ABSTRACT

The objective of this independent study on “The Marketing Mix Factors Affecting the
Consumers Decision in Purchasing Dry Batteries in Phitsanulok Municipality, Phitsanulok
Province” was to study the factors affecting the consumers decision in purchasing dry batteries in
Phitsanulok Municipality, Phitsanulok Province.

The data was collected from the questionnaires of 200 purchasers of dry batteries in
Phitsanulok Municipality, Phitsanulok Province. The data was analyzed and presented
descriptively in terms of frequency, percentages, average and weighted average. The results of the
study were as followed:

The marketing mix factors that affected the consumers decision in purchasing dry
batteries in Phitsanulok Municipality, Phitsanulok Province were listed in descending order of the
weighted average level as product, place, price, and promotion respectively. The details of the
study of each factor were:

All product factors that affected the consumers decision in purchasing dry batteries in

Phitsanulok Municipality, Phitsanulok Province were averaged according to their importance as



high average level. The product factor that was ranked as the highest average and was rated in the
highest average level was use duration.

All price factors that affected the consumers decision in purchasing dry batteries in
Phitsanulok Municipality, Phitsanulok Province were averaged according to their importance as
moderate average level. The price factor that was ranked as the highest average and was rated. in
the high average level was the bheaper price than other shops.

All plac;e:' factors that affected the consumers decision in purchasing dry batteries in
Phitsanulok Municipality, Phitsanulok Province were averaged according to their importance as
high average level. The place factor that was ranked as the highest average and was rated in the
high average level was easy accessibility.

All promotion factors that affected the consumers decision in purchasing dry batteries in
Phitsanulok Municipality, Phitsanulok Province were averaged according to their importance as
moderate average level. The promotion factor that was ranked as the highest average and was

rated in the high average level was advertising-



