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ABSTRACT

The objectives of this independent study were to study the satisfaction and the problems
of customers toward after—sales services of Interlife John Hancock Assurance Public Company
Limited representatives in Changwat Chiang Mai. The data was collected from questionnaires

distributed to 300 customers. The results of the study were as followed

The majority of the customers were male, married, age between 31 — 40 years old with
bachelor degree as the highest level of education and their average income were under 10,000 Baht.
Most of them had an assurance policy between 1 — 5 years with the only one of the joint venture

assurance company. The assurance that they assured was life—assurance.

For the satisfaction of customers toward the after sales service of the representatives found
that they had the satisfaction to the access, communication, competence, courtesy, credibility,
reliability, responsiveness, security, tangible and understanding/knowing customer that averaged at

a high level.

For the after sales service problems that customers found after assured were at a low level.



