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ABSTRACT

The study “Factors affecting the demand for dietary supplement products from direct
sale of multi-level marketing in Chiang Mai province” have 3 aims; 1. To understand the personal
characteristics of those in Chiang Mai Province who buy such products. 2. To understand the
consumer behavior of those in Chiang Mai Province who buy such products. 3. To examine the
factors influencing the demand for food supplement products distributed through a direct sale
system in the form of multilevel marketing. This study used data from purposive samplings of
food supplement products buyers to get 300 observations who selected answer the questionnaire
by accidental sampling.

The study findings of personal characteristics indicate that most food supplement
products buyers can be characterized as female (58%), single, bachelor’ s degree, a government
worker, age between 21-30, and average monthly income of 5,001-10,000 baht. Furthermore, the
study findings indicate that food supplement products buyers are free from illness or chronic
ailment. The most popular food supplement product is found to be the type taken for general
health improvement, followed by that for specific purpose, and that for weight control and
reduction, respectively. The prices of these products are within the range of 500-1,000 baht per

unit. Buyers tend to spend no more than 1,000 baht per month. The consumer behavior, the study



¥

findings indicate that the consumer takes the products regularly. The most attractive sale
promotion technique is the discounted price. Purchasing decision is primarily determined by
friends while buyers used to receive information concerning food supplement products primarily
from magazines or journals. For food supplement product’s purchasing decision, buyers reported
they never compared the prices among different brands. They paid cash.

The factors influencing the demand for food supplement products distributed through
MLM direct sale system were found to be price levels of food supplement products, income of
buyers, gender of buyers, health status of buyers, method of payment, the products’ brand-name,
relative price levels of those food supplement products compared with food supplement products
that consuming and family living relation. Suggestion is supplier and agency should realize on the
marketing management particularly healthy product which is popular among the working woman.
In addition, it found that the manufacturer should select the discount way in the selling

promotion.



