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ABSTRACT

The purpose of this study was to study the factors affecting the decision to use
services provided by low cost domestic airlines of departure passengers at Chiang Mai
International Airport and the problems of using low cost airli.nes service,

The research sample consisted of one hundred and eighty — three passengers.

A questionnaire was used to collect data which were collected the questionnaire whose reliability
was .91 based on Cronbach Alpha Cocefficient was used to establish the reliability of

the questionnaire. The statistics were used to device frequency, percentage, mean and standard
deviation.

The finding are :

1. Product, price, people and physical factor affected the decision to use services at
high level.

2. Promotion and place factor affected the decision to use services at middle level.

The major problem of using service is the variation of ticket price and condition.



