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Abstract

The purpose of this independent study was to study the attitude of mobile phone
subscribers towards 3G technology in Mueang District, Chiang Mai Province. The data were
collected from questionnaires by using the quota sampling of 300 respondents, which comprise of
100 AIS subscribers, 100 DTAC subscribers, and 100 True move (Orange) subscribers. The
Statistical techniques used were frequency, percentage, average, and weighted average.

The results indicated that the respondents could be classified into 2 groups, 54
respondents or 18 percent were the opinion leaders and 246 respondents or 82 percent were the
non-opinion leaders. Most of the opinion leaders were female, who were 21-30 years old and
with a bachelor degree. They were private company employees and earned more than 20,000 baht
per month. Most of the non-opinion leaders were also female, who were 21-30 years old and were
still undergraduate students with monthly income of at most 5,000 baht.

Regarding the cognitive component, the results indicated that most of the opinion leaders
showed the highest level of interest on mobile phone technology and also kept themselves up-to-
date about new technology where their primary source of information was the newspapers. They
also showed the highest interest in 3G technology and had moderate level of knowledge in this
technology, i.e., and the primary services that they knew were high speed video, data and voice

transfer service, and video conference service. Most of the non-opinion leaders, on the other



hand, also kept themselves up-to-date about the mobile phone technology, but showed only
moderate level of interest on such topic. Since their primary source of information was television,
most of them did not have any knowledge about 3G technology. However, some subscribers in
this group who had some knowledge of 3G knew about mobile TV service and had moderate
level of interest of 3G technology.

Regarding the affective component, the members in both groups showed highly agreed
on the 3G product and price factors in the following manners:

For product factor, the results indicated that the majority of the opinion leaders were
interested in the 3G product because it would make their life easier. On the other hand, the main
factor that attracts the non-opinion leaders to the 3G technology is the short message service
(SMS).

As for the price factor, the results indicated that both groups had good agreement that
non-voice service rate on 3G technology should be lower.

Regarding the behavioral component, the results indicated that most of the opinion
leaders had tendency to use 3G services in the future, while some of them would not use the
service primarily because of the high cost factor. Most of them have already had mobile phones
that support 3G technology, while some were planning to change their mobile phone to a new
model that supports 3G technology with budget of 10,001 — 15,000 baht. Most of the non-opinion
leaders also had tendency to use 3G services in the future and the primary reason for some of
them who would not use the service was also the high cost. Although they were not sure if their
current mobile phones support 3G technology, they planned to change their mobile phone to a

new model that supports 3G technology with budget of less than 10,000 baht.



