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Abstract

The purposes of this study were to firstly investigate the relation between
marketing mix factors, social factors, personal factors, psychological factor and the
facial care product consumption. Secondly, to investigate the appropriate factors for
predicting the facial care product consumption. And the last, to construct the equation
for predicting the facial care product consumption for all sample, particularly for
student and particularly for person who have an occupation. There were 4
independent variable groups, the first group was marketing mix factors that consisted
of (1) product (2) price (3) place and (4) promotion and the promotion also consisted
of (4.1) advertisement (4.2) public relation (4.3) sale promotion and (4.4) sale person.
Second group was social factors that consisted of (1) family and (2) friend. Third
group was personal factors that consisted of (1) sex (2) age (3) education
(4) occupation and (5) income. And fourth group was psychological factor that
consisted of attitude to purchase the facial care products. Dependent variable was the
facial care product consumption which measured by the expense of buying the facial
care product per 6 months. Data was collected by using questionnaire. There are 480
samples for creating and developing the questionnaire and collecting data. All
samples were collected by accidental sampling method. The data was statistically
analyzed by using Pearson Product Moment Correlation Coefficient and Stepwise

Multiple Regression Analysis. The result of the research found that



The result of the research

1. All independent variables were related to the facial care product
consumption for all samples. But there were 9 independent variables when
particularized for student; they were product, price, public relation, sale person,
family, friend, sex, income, and attitude to purchase the facial care products. And
there were 12 independent variables when particularized for person who have an
occupation; they were product, place, advertisement, public relation, sale promotion,
sale person, family, friend, sex, education, income, and attitude to purchase the facial

care products.

2. There were 5 predictors which can be used for predicting the facial
care product consumption for all samples. They were (1) attitude to purchase the
facial care products (2) income (3) sex (4) sale person and (5) product. The multiple
coefficient correlation was .738. The coefficient of determination was 54.5%. And the

standard error of estimation was + 1874.155. The equations were shown below

The prediction equation with row scores
Y exp = -4807.340 + 169.254 (Attitude to purchase the facial care products) +

.054 (Income) + 1545.152 (Sex) + 48.262 (Sale Person) +
41.611 (Product)

The prediction equation with Z - scores

Z exp = .359 (Attitude to purchase the facial care products) + .253 (Income) +
.256 (Sex) + .148 (Sale Person) + .109 (Product)

3. There were 4 predictors which can be used for predicting the facial
care product consumption particularly for student. They were (1) attitude to purchase
the facial care products (2) income (3) sex and (4) family. The multiple coefficient
correlation was .689. The coefficient of determination was 47.4 %. And the standard

error of estimation was + 1732.929. The equations were shown below



The prediction equation with row scores

Y exp = -3134.483 + 164.801 (Attitude to purchase the facial care products) +
.214 (Income) + 1171.653 (Sex) + 80.366 (Family)

The prediction equation with Z - scores

Z exp = .386 (Attitude to purchase the facial care products) + .309 (Income) +
.245 (Sex) + .160 (Family)

4.  There were 6 predictors which can be used for predicting the facial
care product consumption particularly for person who have an occupation. They were
(1) attitude to purchase the facial care products (2) sale person (3) sex (4) income
(5) product and (6) education. The multiple coefficient correlation was .782. The
coefficient of determination was 61.1%. And the standard error of estimation was

+ 1836.143. The equations were shown below

The prediction equation with row scores

~

Yexp = -6427.180 + 138.805 (Attitude to purchase the facial care
products) + 64.167 (Sale Person) + 2111.866 (Sex) +
.035 (Income) + 54.317 (Product) + 581.752 (Education)

The prediction equation with Z - scores

Zexp = 289 (Attitude to purchase the facial care products) +
.194 (Sale Person) +.304 (Sex) + .182 (Income) + .149 (Product) +
.097 (Education)



