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219 2.2 uaaalss lomivedfogilouauig

(Current and Potential Applications of Three-dimensional Media)

3-D Media Applications

TC Communication Packaged Presentations & Visual Digital Data
Broadeasting Programs Exhibitions Databases Processing
R Mass & Specific Mass Andience Mass & Specific Spetific & Specialized
Audiences Audiences/Users Public Users Users
IS | Home-Theater Video Games Flight Simulating Gallery CAD/CAM
Sports Events Videodiscs Virtual Realities & Architecture
Still Pictures Electronic Cinema | Public Displays Museum - Auto Design
Computer Graphics Movies Education Collections Satellite-
Multi-Vision Environmental - Catalogues data imaging
images International - | Medical Imaging
Advertising Treasures

i1 : Thwaites, H. (2000), p.242
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Aonfunosudld (Elements of User Interface Design) wut Dagiiuiinislfimaiinms

ufssuiiey (Metaphon) weselumsveuy Taadunisadelanadeuaselunoufunas
A = 3 3ig 3 = @ s« a 2 o a ' °

wemanfSouisuldgldmnseiuninmstalfz i nieammaiionsss iwu mssasq
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a =) a Y
2.1.3 mnnangugnganssnduslan

= ' a Y A . . 3 vy =
MIWATIEHNYANTIUAVT InA (Analyzing consumer behavior) 111n15AUN1 W30

o o o = dy £l 3y a A -2 w kY
WUNIINUNYANITTUNTYO 1azn1s 1FYeIgUT Inaeons1udsdnyueANADINTS LAY

kY
WOANTITNIIFE uazms 1Fvodus Ina #3350 1a35m1l, 2539: 107)

= dd.y = = o Y a YR dy a  w d
Taguuadangufiiumsdnudunggaleinldifanmsdadulevondasudl Tae
i 9 (5 A . o a A I

Aeateaiunsiidenszdu (Stimulus) i lfiAanwdeens Aenszduitiiudinnlu
v a ] & T oo & a '
anuidniinAauosdde (Buyer's black box) FulFemaiioundosidedinin niedurelai
Y YR A2 a yg Yo a a [ 1 Bh:,lJ 9
mnsamanzu 14 anuddniindavesddoss a5 udninanindnyaizdrsqveadie uda

kU F
ildgmaaovauesuosfie (Buyer's response) wionaisdadulevesddo Buyer's

purchase decision)

N 2.5 uaasgiuuumgAnssudus Inaog1esie S-R Theory

T o =) 9]
NAYINT HID ATNIAD

8K A sl-él”
HANAIVDIH WD
Buyer’s Black Box

N1 : AS5500 a3 o (2546)

¥ 1 1
1NN 2.3 Tunangdnssufus Ina (Consumer behavior model) 7453

nl - o = o L A
M3iFnszdu (Stimulus) hldiRannudesnis udwililgnisaouanos (Response) ¥4
E4

5onlai S-R Theory (Stimulus-Response Theory) Tﬂﬂﬁﬂﬂazlﬁﬂﬁ’uquyﬁmﬁ
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2 2.6 wearmangAnssudu3 Ina (Consumer Behavior Model)

ﬁaﬂizﬁumﬂueﬂ ﬂ’smﬁﬂﬁﬂmm;ﬁa
MTEAUDINOUVOI
Aanszdumae | dnszdu Sruniedide | nszuoums é’%ﬂ
ELCR Buq -Hladome dndule
winfoual WTYENY e ST I msifenninius
3181 e uTad Sosamadany MILaenNas
madadmie | mades Ahafudauynnd mstdenduiy
msdaasums | ausssu Slodimia natlumstden
AnA Sa3nen YSnansde

P : Asarae S ¥ad (2546)

) » ¥
1. fensedu (Stimulus) Aenszduernialiuosninnwlusiane (nside stimulus)
2 . . 4 o 5
uag Fanszduainniouon (Outside stimulus) Fevzsfumsdadanszduaivuen tield
[} &
AusTnafanrmdeamsnandust fanssquiedullumggeloliifiansdedui (Buying

. 2 Y ¥ 1 oA
motive) Fanszqumeusnlsznounio 2 daune

1) Asnszduniamsnain (Marketing Stimulus) iiu@snssduithoadosdy
] . . a o o .
dautlszaunisnmsaain Marketing Mix) Uszneuldae wiadun Product, 5701 Price,

Fas11111e (Fa9my) Distribution 150 Place, ez MIduniun1san1n Promotion

2) #4n5zdudun (Other stimulus) Wudsnssdunimdosmamousn laus

13137 Economic, tna1uTad Technological, ngyne wag mMsiilos Law and Political,

Fun55U Cultural

o s

2. ndesd wie armidniinAnvesdde (Buyer’s Black Box) anuidnilnfavsed
Fd 1
o nisuaiioundesds AldTudnnann

M
o

¥
1) anumzvodfFe (Buyer Characteristics) SnyazuoidFoiisninonin

a3

Tovueeq de Jasomeianusssy, Tedonndny, Tefvdamynna, Teionetainn
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. ¥ 3
2) aszuaumsaainledeveaddo (Buyer Decision Process) 1l5znouday
3 A LY 4 3 kY ) A L) a’
TUADY AD MITUFANUABINS MsAumdeya mslsziiunamaden nsdaduledeo uaz

F 4
WOANTIUNIBNTINITHO

4 14
3. MsABUAUBIYBILEHD (Buyer's Response) wiomsdaduledovnsdusling

. . = ow 4 =
(Buyer’s purchase decisions) ie mstdensindus, maifienasidud, madondung, ms

b3 3
=N Sasy a o
donnaiumsiye uaz madentSunisde @asse @i smi, 2546)

P AE,IJ ydf @ Aaa = t =2 @ 9
Tavlunszuaunsdaduledovedie faivnlisninadenisdayinisins
,

Y

oSy a8 o =) o . é ¥
mwaiiousuiia Ao fofen193ainer (Psychological factor) FaMstaendeussynna

= = = 1 =

9 o [ o oo £ A ot Ao ér
185usnEnaniniledoniadaine Fatoluiledonwlufineninadonganssunisde

= <A

Uszneudan flo msgele, m3sud, mssoud, anudede waziruzns, yadnnm, ane

El

o a o4
Y99aea laeills1uazReanall

1139918 (Motivation) Lfﬁquﬁnswﬁ%’ﬂﬁmqﬁﬂssmmuﬂﬂa“lﬁ'ﬂﬁﬁ'ﬁmn
Snquszasd ilonszduldgus Tnafiannudeants Tavendudagals niedensedumens
aa1n Famguinsgelefifedvann fe nguRmgelavesnalasd Maslow’s theory of
motivation) Fatlsznev Tdwauyds wyudianudesmsnarodsznts taziflunan
ﬁ'mmsﬁ'hiﬁﬁéuqa, anudeaniswzinsudriiguand iy uazasodsadisu'ld
(Hierarchy of needs), yanaszuaasmianudesnisfididgnnndines, Weysnaldtiia
ANABINITVIAUIBILED mws‘iu"f]u“luﬁufudawm"lﬂ, yanaszisuauleluniiy

»
ADINTTOIRINIMINSINY Aot

o 1 s & & ' . .
ANUADINTUBITNMVVUNUF NWOANNDYTOA (Physiological needs)
ATUABINISANNADAfuaziLAT (Safety needs)

o ar ) - ) [y r
ANUABINTNIAINY (Social needs) 199 AIIUADINSTAVTUIOUASMTLINTD
ANUABIMINITONYES (Esteem needs)

ﬂ’J’Ii!ﬁBﬂﬂ'tﬁﬂ'J'liJﬁ'ngﬂﬂuﬁ’qﬂi‘ufﬁaﬁ (Self-actualization needs)

Ed
misuf (Perception) ﬁ]u%’umauwumaﬁms%’nﬁ (Recetve) vasz1iioy (Organize)
] »
nefimun (Assign) aAnumievesdenszdulaverrvdlssamduianas (Btzel | Walker

= é 1 or ar
and Stanton. 2001: G-9) imiludanssurunisdudazyana’ldsuidendss (Select) 3@

-
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a . = 3 A A 3/ o
25 11iM1 (Orgamze) LmSﬂ'ﬁﬂﬂTl?J‘rﬂJ'lEJ‘UEm”ﬁ (Interpret) HENETINIINNUATIUR LY

- < o o YN = a v
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AUNY

- Tnulunqufimsgelovessess (Freud’s theory of motivation) fideauniigius
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& 9 o oo 24 ° - L4 = r ] Py 9
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- 2 @ .
AN 2.7 uaastunoulunisiug (Perception process)

 illasudeyaiidiaenass Selective explosure)

n1sadlasudeyaiildidonass Selective attention) |

Pt

maihlaludoyanlfidenass (Selective comprehension)

mufusoudoyadldidenass (Selective retention)

.

Nun : A3as 5001855 (2546)
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MsiFoug (Learning) veds manlaounaslung@ngsu uaz (ie) anuTiudEos
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S-R Theory

»
=1

3 - oy P o a 2 & £
anuFedo (Belied) iuanudafiynnadadeifeadudiladenils Seu191n

o
Uszaumsolluedn

3
t =

ar a . = e a & oA
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1] oy - =f = I d'l -
AT ARATUNIIRAIA (Promotion) #1590 A1TARADABHITNIINITANA (Marketing
. . -~ oA = o g oy o w4 Y w a
communication) Lﬂumiﬂﬂﬂﬂaﬂmsmmﬂu‘uagm:‘n11amwﬂuwmwaﬁﬂmﬁuﬂm
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(Attitude) uasnnaAnsIuAIYe (Behavior) n5anuei nTosiien 14 iNendsin (inform)
o . - ar a0 e o =
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2 v @ . ' r
@) enldaudsdioduiiumsninlaulfiinem Personal selling) unshildau Fededums
18 Taa laildwiTna1u (Non-personal selling) in5eailof 19 unsdaasumsaaasibonsh
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(F ive — stage model of buying process)
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Evaluation of alternatives
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Purchase Decision
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| Post - purchase feeling

fis : Kotler, P. (1997), p. 192
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