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ABSTRACT

The purposes of this research are:1) To study causes and factors related to the
emergence of Chinese market in Houay Xai, Bokeo Province, Lao PDR. under globalization.
2) To study impacts and responses of government and local community on Chinese market.
3) To study guidelines of solving problem of government and people in local community
under Chinese commercial extension. The findings are summarized as follows:

The emergence of Chinese market in Houay Xai, Bokeo Province, Lao PDR under
social globalization brought about 4 factors: 1) Change of economic system in Lao PDR after
Cold War’s end 2) The economic weak point of Laotian society was Laotian people being
hardly interested in business but in agriculture so Chinese merchants entered Laotian market
easily 3) The importance of economic co-operation in GMS countries was Chinese merchants
took advantage from R3E to transfer Chinese products and move unskilled labors to Muang
Houay Xai 4) The growth of international companies in China after Four Modernizations
Policy was the cause of international companies invested in China because of low cost labors
and big commercial market of China. Therefore, these international companies produced lots

of goods and looked for new market to distribute goods such as Lao PDR. At the same time,



the investment of international companies in China was the cause of select labor, especially
skilled labors who will get lots of opportunities working in international companies. So, they
can exist under competition condition in China. While unskilled labors were being oppressed
and lost opportunity under that condition. Therefore, these unskilled labors have changed
their role from being labours to merchants.

The study of government and community responses on Chinese market was herewith
summarized: Laotian government believed that Chinese market was more beneficial for local
people than disadvantages to most people in community. Because goods sold by Chinese
merchants were very cheap and suitable for lower income Laotian in the community.
Therefore, commercial area management for Chinese merchants was used for selling and
living. There was arrangement of Chinese merchants living in Houay Xai through making
temporary admission paper and looking after them as Laotian citizen.

The consumers group was divided into 2 groups: 1) Consumers living in Houay Xai
area were high income group who did not consume goods from Chinese market because of
inadequate quality and low income group who preferred Chinese goods because of cheap price
being suitable for their income, this group does not care about quality. 2) Consumers living in up
country far away form Houay Xai area preferred Chinese goods as well because of cheap price.

The Laotian merchants had much effect from Chinese market because they all sold
goods few and few. Because of Chinese goods competed for market share from them. Therefore,
they decided to stop being merchants in Laotian market. Some of them turned to be farmer and

laborers in factory.



