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The objective of this independent study was to study consumer behavior in
purchasing brown rice in Mueang Chiang Mai District. Data was collected from 350
questionnaires and analyzed by descriptive statistics, frequency, percentage, means and
standard deviations.It was found that the majority of the respondents was female, 20 — 30
years old, Bachelor’s degree and was working in government sector and state enterprise
sector. The average income was 10,001 — 15,000 Baht per month, single and has 4 people in
their family.The respondents purchased brown rice by do not mention to product’s brand and
purchased by healthy reason. They made their own decision to purchase the product.
Frequency of purchasing was once a month with 1 kg each time. Brown rice was purchased
in the hypermarket store by recommendation of another person.

Marketing mix factors were high rated by sequence of product, price and
place while cleanliness, reasonable price compare with quality of brown rice and clean place
is the most important of each factor, respectively. Main problems to purchase brown rice

were insects contamination.



