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Abstract

The objective of this independent study was to study media exposure of Chiang Mai
residents. Sample group included 420 Chiang Mai residents. Study tool was a questionnaire and
the data was descriptively analyzed using frequency, percentage and mean.

The details of the analysis for each type of media were as follow: For radio, most of the
respondents had one radio. Most of them listened to the same waves everyday, mostly FM98.00,
between 6.00-8.59 am. Most of the respondents took more than 3 hours listening each time. The
place listening the most was at the office. They listened with less attention, and loved music
program.

For television, most of the respondents had one television. They watched television
mostly at home everyday with other people on TITV channel. They switched to other channels
when seeing commercials. The program they watched the most was news. The time the
respondents watched television the most was between 6.00-8.59 pm. And they watched more
than three hours each time.

For newspaper, most respondents bought newspaper but did not subscribe. For those
subscribed would only subscribe to one newspaper. Those who did not buy newspaper read at the
office. They read Thai Rath the most. The columns they read the most was news. They read
before 9.00 am at the work place and spend less than one hour reading per day.

For magazine, the respondents read 2-3 times per week. They bought the magazines but

did not subscribe. Those who subscribed would only subscribe to one magazine. Those who did



not buy would read at the office. The magazines that were read the most were TV Pool, Baan
Lae Suan and Star Soccer, KoosangKoosom, Elle, Chivajit, National Geographic, Nation Junior,
FHM and Matichon Weekly. The respondents read only some columns and read 1-3 hours each
time.

For signs, most respondents saw them and remembered. The signed that could attract
them were big signs. They saw the signs mostly during the day and saw about 6-10 signs along
the way from home to work.

For accountability of media, it was found that the three most accountable media were
television, radio and newspaper respectively.

For media exposure, it was found that the first three media the respondents exposed to
the most were television, radio and newspaper respectively.

For contents of media that were the most useful to the respondents, for radio was
preservation of culture, for television was politics, for newspaper was career (classify), for
magazine was food and health and for signs was advertising.

For reasons receiving media, the respondents’ first three reasons were to receive
information that they were especially interested in, to receive information on news, knowledge,
and entertainment, and to relax.

For problems receiving media, the respondents found that for television and newspaper
was having no time, for radio was unclear signal, for magazines was expensive, and for signs was

being unable to read thoroughly while driving fast.



