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ABSTRACT

The study of consumer behavior on Mistine cosmetic products contained natural
component was collected data from 212 respondents in Mueang Chiang Mai district. The study
found that most of the respondents were 20 — 30 years old, bachelor, and having high school or
vocational educations background. Their jobs as employee in private sector and their incomes
were less than 10,000 baht per month. They usually bought products from department stores
whenever the products ran out. In addition, they bought the produet each time with an amount of
money less than 500 baht.

The marketing mix factors influenced consumer buying decisions were product, price,
place, and promotion accordingly. The most influence factors for product, price, place, and
promotion were brand, reasonable price for quantity and quality, convenient payments, and an

advertising in various froms of media, respectively.



The problems of buying Mistine cosmetic products were the incorrect number of product
items received, the miscalculation discount rate, the uneven distribution of products, and

insufficient quantity of product samples.



