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ABSTRACT

The purpose of this independent study was to investigate consumer’s purchasing
behavior towards local distilled liquor in San Kamphaeng District, Chiang Mai Province, by
employing consumer behavior model and marketing mix theories. The data were collected
through 165 questionnaires which were distributed to the consumers who purchased distilled
liquors from the local liquor stores in Ton Pao Sub-district, San Kamphaeng District, Chiang Mai
Province. Data analyses were performed by descriptive statistics, frequency distribution table,
percentage and mean.

The majority of the consumers were male whose age ranges were between 20-30 years
old, educational level of junior high school, and occupation of general employee with daily
income of 101-300 Baht. They purchased distilled liquor of Mae Ping Luang brand regularly
while Sura Khao Chiang Mai was the second most popular. The most given reason for purchasing
was for partying and socializing. Friends also shared the purchasing decision. The purchase
usually occurred during the evening (4.00 — 7.59 PM). The same brand of liquor was bought one

bottle at a time on a daily basis from local liquor store at the most frequent.



On the overall perspective, the consumers rated all of marketing mix factors, namely,
product, pricing, distribution venue, and marketing promotion aspects at high level.

The overall problems, which were encountered by the consumers, in purchasing local
distilled liquor were rated at the medium level for marketing mix factors which included the

aspect of product, pricing, distribution venue, and marketing promotion.



