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ABSTRACT

The objective of this independent study was to study the services marketing mix factors that
affected car users’ selection of private car inspection service in Chiang Mai. The samples were 400
car users with private car or truck registered with Chiang Mai Transportation Office in Mueang
District, Sanpatong District, Sankampang District, Maerim District and Doisaket District. The tool
used to collect data was a questionnaire and the data was analyzed using frequency, percentage, mean,
t-test, and one-way ANOVA.

The results of the study show that most questionnaire respondents were male, not more than
40 years old, with their own business, and earned 10,000-20,000 baht/month. They had bachelor’s
degree and used vehicle which did not exceed 7 passengers. In terms of personal information, it was
found that sex and type of vehicle affected the selection of private car inspector service in Chiang
Mai. Other personal information, namely age, educational background, income and occupation did
not affect the selection of private car inspector service.

The service marketing mix factors which the respondents ranked at the high level were
product, price, place, personnel, physical appearance, and process. The respondents ranked marketing

promotion at the medium level.



