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ABSTRACT

The objectives of this independent study were to determine the services marketing mix
affecting European tourist decision towards tourism services in Luang Prabang Province,
Lao People’s Democratic Republic, and the tourist behavior also the tourist problems.
Questionnaires were used for data collection from 322 European tourists in Luang Prabang.
The collected data was then analyzed by descriptive statistics using frequency, percentage, mean
and weighted mean.

It was found that the respondents considered almost all of the services marketing mix
factors at a high level of importance except price and promotion factors were at a moderate level
of importance. The sub-factors which had the highest mean scores in each factor were as follows :
the repution of Luang Prabang as a world heritage was for the product, less price bargaining was
for the price, ease of travel on their own was for the place, advertisement through the internet was
for the promotion, courtesy of service staffs was for the people, historical and cultural attractions
(architectural idenfity of buildings, stores, accommodations, palace and temples) were for the
physical evidences, finally punctual, convenient and fast services were for the process. All of

these sub-factors were at a high level of importance.



For the tourist behavior, the study showed that it was the first visit to Luang Prabang
of the respondents. They stayed in the guest houses and traveled by the organized tour groups.
The average length for staying was 3-4 days. Total estimated expenditures for this trip (excluded
transportation costs to Luang Prabang e.g: air, bus and boat fares ) were between USD 301-400.
The first rank of the sources of information about Luang Prabang was from the internet . They
made their own decision to visit Luang Prabang also organized the trips and travel plans by
themselves. They might recommend others to visit Luang Prabang and they would visit
Luang Prabang again within the next 3 years.

The majority tourism problems were at a low level and the rest were at a moderate level.
The main problems were red tape and slow immigration services, unhygienic food stores,
inadequate promotional activities in abroad such as fairs, caravan tours, and unavailability of

ATM service. These problems were at a moderate level.



