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ABSTRACT

This independent study aims to study employee engagement in Thailand Post Co., Ltd.,
Chiang Rai. The population of the study consisted of 153 employees. The data was collected from
self-administrative questionnaires and then was analyzed using statistics i.e. Frequency,
Percentage, Means, T-test, Analysis of Variance (ANOVA), and Linear Regression.

The results of study shown that most of the employees are male, age between 39 — 45
years old, graduated in M.6/Diploma Cert., with over 20 years of service, in worker for postal
delivery position and monthly average income fewer than 10,000 baht. The employee engagement
level of Thailand Post Co.,Ltd. in Chiang Rai was “very high” in Vigor, Dedication and
Absorption which are the components of employee engagement. The employee engagement
towards the organization was influenced by three factors which are an attitude of employee which
focuses on customers, self efficacy of employee in working and culture of service working
respectively and these factors were significant at level less than 0.05. For demographic profiles of
employees i.e. sex, age, education, years of service, job position and monthly average income did
not correlate significantly with component of employee engagement to organization. However,
sex correlated significantly with Self Efficacy and education level correlated significantly with

Self Efficacy and Service Climate.



