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ABSTRACT

This independent study aims to studying employee engagement in Yamanashi
Electronics (Thailand) Co., Ltd.,, Lamphun. The population of the study consisted of 119
employees. The data was collected from self-administrative questionnaire and then was analyzed
using descriptive statistics i.e. frequency, percentage, means, T-test, Analysis of Variance
(ANOVA), and Linear Regression.

The results of study shown that most of the employees are female, age between 25 — 31
years old, graduated in M.6/Diploma Cert., with 1 — 5 years of service, work in OPC Drum
production department, in Operator position and monthly salary of 5,001 — 10,000 baht. The
employee engagement of Yamanashi Electronics (Thailand) Co., Ltd., Lamphun was in ‘“Not-
Engaged” level. Employees’ opinions showed indifferent to employee engagement factor of
company, work environment, human resources development and leadership. The factors that
influenced to employee engagement to the organization were company and leadership factors at
significant level less than 0.05, while demographic factor of employees i.e. years of service
correlate significantly with employee engagement to organization but sex, age, education, job
function, job position and salary did not correlate significantly with employee engagement to

organization.



