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ABSTRACT

This study has 3 objectives: 1) to study service selection behavior of the
players of air soft gun sport game at Tarzan Hut Club in Mueang district, Chiang Mai
province; 2) to investigate the marketing mix influencing service selection of the air soft
gun sport game players at Tarzan Hut Club in Mueang district, Chiang Mai province; and
3) to study satisfaction of the players toward the air soft gun sport game service
provided by Tarzan Hut Club of Mueang district, Chiang Mai province. Questionnaires
were used as a data collection tool. 150 samples were selected from the players of air
soft gun sport game who obtained service from Tarzan Hut Club in Mueang district,
Chiang Mai province. Accidental sampling method was used for data sampling. And,

descriptive statistics were used for data analyzing.



The behavioral study results showed that most of the players who took air soft
gun sport service were members of the club. They used to obtain the same service from
other places before. And, most of them have played the air soft gun sport game for
1 — 2 year(s). Most players went to the club by car. They preferred using electric air soft
guns the most. And, these preferred guns were long air soft guns which were mostly
made in China. Their service obtaining objective was to exercise. Most players went to
the club alone; and they obtained the service for 1 — 3 times per month with a service
obtaining period of 3 -4 hours per time. On Saturday during 7.01 —11.00 pm was the
time when most players obtained the service. They averagely paid 400 - 500 baht per
time. They themselves were the ones who made decision to obtain service at the club.
And, they mostly got information from personal advices.

The study of marketing mix influencing service selection of the air soft gun
sport game players (classifying according to the number of service obtaining per month,
using ranking method for data analyzing) revealed that the product or service factor
influenced service selection of the players the most; except that of the players who
obtained service for 1 -3 times a month, the price factor was more influential. In terms
of product or service factor, all samples reported similar influences which were: firstly,
field design and layout (the design and layout of bunkers); secondly, characteristics of the
field (open filed mixed with forest); and thirdly, sizes of the field.

The satisfaction study of the air soft gun sport game players using the mean of
the satisfaction level showed that most of the players reported average satisfaction on the

overall services. Exceptionally, the personnel factor gained a high level of satisfaction.



