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ABSTRACT

This study has three objectives as follows: 1) to study the parents’ attitudes toward
choosing a bilingual school for their children; 2) to investigate the marketing mix factors that
influence decision making of parents in choosing a bilingual school for their children; and 3) to
study parents’ satisfaction on choosing a bilingual school for their children.

The data used in this study were primary data collected by using questionnaires asking
210 samples to respond. The samples were selected from three bilingual schools by using
purposive sampling technique. For data analyzing, descriptive statistics and rating scale were
employed.

The sample population of this study was 210 parents who were mostly female aged
between 31 to 40 years old. Their education level was bachelor’s degree, and their occupation was
business owner with monthly income of 40,001 to 60,000 baht.

The study of their attitudes toward choosing a bilingual school for their children revealed

that 75.7 percent of the parents believed that bilingual schools would help their children develop a



better language skill. However, 76.6 percent of the parents expressed that sending their children to
bilingual schools made them pay high cost of tuition fee.

Regarding to the study of marketing mix factors, it was found that the parents paid their
attention to the following factors: school has been quality assurance standards of the National
Education, students with language ability than other school, a good parent report system and a
good care-taking for students, environmental management within the school building
improvements to the facilities in good condition always, a reasonable tuition fee, and schools’
public relation through different media, have friends or relatives in previous studies.

The study in regard to parents’ satisfaction toward choosing a bilingual school for their
children showed that the parents ranked their first satisfaction on their own children after going to
these schools; the second satisfaction went to the children’s development of language skill; and

the third satisfaction was the better learning outcome of the children.



