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Abstract

The objective of this study aimed to study the general marketing situation and
consumers personnel characteristics in purchasing personnel cars including the factors
influencing consumers decision for purchasing personnel cars in Lamphun province.
Questionnaire and interviewing were used in the study to collect the primary data from
consumers in Amphur Muang Lamphun province totally 400 samples. The statistics used
in this study were percentage, means, Z-test and Analysis of variance (ANOVA) by using
SPSS program.

The resulted indicates that most of samples were male, age between 31-40 years
old, graduated in bachelor degree, corporate employees and earning average net income
between 10,000-20,000 Baht a month. The majorities of each factor in purchasing
behavior resulted as buying new car of Toyota brand from the dealer in Lamphun, the
payment made by installments, the most favorite car type is the pickup trucks with cab,
the family was the most influence on decision making to buy a car. The most
advertisement channel affecting buying decision was television.

As for the priority of factors influencing consumers decision for purchasing
personnel cars in Lamphun province, Fuel economy is the first priority with mean value
4.51. Safety system is the second with mean value 4.40. Durability in using, Driving
performance and Reliability of dealer came next with mean value 4.32, 4.19 and 4.17
respectively. In addition, from the hypothesis testing with statistical significance at 0.05

level found that, the difference of occupation is the most affects in the personnel cars
purchasing behavior.



