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ABSTRACT

The objective of this independent study was to study employee engagement of Cement Thai
Homemart Store, Mueang Lampang District. The data was collected from questionnaire
distributed to 189 Cement Thai Homemart Store staff. The data was then analyzed using
frequency, percentage, mean, reliability score, T test score, analysis of variance and linear
regression analysis.

The results of the study shown that the factors significantly affecting employee
engagement are self-efficacy, customer orientation and service climate. Employee engagement of
Cement Thai Homemart Store staff was at the “engaged” level. The personal factors that
significantly affecting employee engagement as a whole were sex while age, educational
background, work period and salary did not significantly affect employee engagement. The
personal factors significantly affecting self-efficacy, customer orientation and service climate
were age, educational background and salary while sex and work period did not significantly

affect employee engagement.



