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ABSTRACT

This independent study aimed to explore the attitudes of consumers in Mueang
Chiang Mai District towards the third generation wireless communication system. The
populations of this study were the consumers using services of third generation wireless
communication system in Mueang Chiang Mai District of the three networks including AIS,
DTAC, and TRUE. The samples were drawn through Quota Sampling. 100 cases were selected
from each network, altogether 300 cases. Questionnaires were used as the instrument for
collecting data, which were subsequently analyzed through descriptive statistical means including
frequency, percentage, and means.

The research finding indicated that the samples, who were the users of third
generation wireless communication system services of the three networks, were mostly male,
aged between 26 and 30 years old, single, with Bachelor’s degrees. The monthly average income
was in the range of 10,001-15,000 Baht. The monthly average expense for the service was in the
range of 501-1,000 Baht. Most of the samples were employees of private companies. Their main
reasons for selecting the networks mentioned were the quality of signals/networks and the
preference of service payment on postpaid, which was ranked the highest.

In terms of the cognitive aspect of third generation wireless communication system,

it was found that the users of the three service providers obtained knowledge and understanding



regarding third generation wireless communication system at a high level covering all aspects
(98.53 scores). It was found that service users of third generation wireless communication system
of AIS had the highest score of knowledge and understanding (99.35 scores), followed by the
service users of third generation wireless communication system of TRUE network (99.20 scores)
and of DTAC (97.05 scores), respectively.

In terms of service the affective aspect towards third generation wireless
communication system with regard to marketing mix factors of the three service providers, it was
generally found that service users agreed or approved with the services. TRUE’s service users had
the highest average scores (4.02 scores), followed by AIS’s (3.98 scores) and DTAC’s (3.82
scores), respectively. However, thoroughly considering each factor, product factor had the highest
average scores (4.34), followed by distribution factor (4.32), physical environment factor (4.11),
personnel factor (3.81), process factor (3.76), marketing promotion factor (3.70), and price factor
(3.54), respectively.

When exploring the behavior tendency of the service users of third generation
wireless communication system, most service users of the three networks had the tendency to
definitely continue using the service of third generation wireless communication system
(64.33%). TRUE’s service users of third generation wireless communication system had the
highest rate of definitely continuing using the service (84.00%), followed by AIS’s (65.00%) and
DTAC (44.00%), respectively. Yet, in terms of service reference, it was generally found that most
service users of third generation wireless communication system had the probability to
recommend other people use the service in the future (45.33%). When scrutinizing each service
provider, TRUE’s service users of third generation wireless communication system had the
tendency to definitely recommend other people, followed by some service users who had the
probability to recommend. For the service users of AIS and DTAC, most of them had the
probability to recommend other people use the service, followed by some users who would
definitely recommend other people.

In terms of problems of using third generation wireless communication system, the
finding indicated that the problems the service users of third generation wireless communication
system provided by the three networks most frequently faced was inconsistent coverage of

signals.



