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ABSTRACT

This independent study aimed at investigating Thai tourist satisfaction towards
tourist destinations in Lamphun province. Research samplings were specified to 400 Thai tourists
traveling to Lamphun. Questionnaires were used as the research tool to collect data; then all data
derived were analyzed by descriptive statistics, consisting of frequency, percentage, and means.

Based upon the findings, numbers of respondents were found equally in according
to gender. Most of them were 31-40 years old, with married status and vocational/diploma
educational background and worked in business type of occupation/ran individual business. T hey
mostly earned incomes at less than 10,000 baht and resided in the northern region. Hereafter were
shown the provinces where these tourists were mostly from: Chiang Mai for the North, Loei for
the Northeast, Bangkok for the Centre, Krabi for the South, and Rayong for the East. They
mentioned that they needed to visit Lamphun to see archeological sites (temples) with the reason
of relaxing themselves amidst new atmosphere. They had visited to Lamphun for 2 times. In this
time, they flied to Chiang Mai International Airport; then, drove their friend’s car to Lamphun. In
this trip, they were accompanied by their friends.

In the over all view, the respondents satisfied with the tourist destinations in
Lamphun at moderate level. Averagely, the top three satisfactions were given to the Holy Well at
Doi Kamor, Tha Chomphu Bridge, and Phrathat Doi Wiang.

Regarding the reason of travelling to Lamphun, they referred the most to their need

to to learn about its cultures, path of life, arts, historical sites, and local festivals that they had



never recognized. The advance search of Lamphun information was done via websites/Internet.
They also believed that the most reliable source of tourist information was from the Internet. The
information that they mostly browsed for was the restaurants information. They mostly travelled
to Lamphun with tour agents/airline packages/hotel packages.

According to the satisfaction towards Lamphun tourist industrial factors, the
respondents averagely satisfied with the following factors at high level: tourist spots and
attraction, product and souvenir shops, and tour agents or tourism service businesses. However,
they satisfied at moderate level with the factors namely accommodation and restaurant.

The top three satisfactions towards tourist spots and attraction factor were given to
the informative sigh boards telling about the history of each place, the availability of restaurants
and souvenir shops, and the convenient transportation to access each tourist places.

The top three satisfactions towards accommodation factor were given to the
discount of accommodation rate, the convenient and sufficient parking lots, and the ease to find
accommodation as needed.

The top three satisfactions towards restaurant factor were given to the various types
of restaurants to be selected, the reasonable price of food and beverage comparing to the acquired
service and its taste, the ease of transportation to access to the restaurant, and the polite and
friendly services as provided by restaurant staff.

The top three satisfactions towards product and souvenir shops factor were given to
the polite and friendly services from the sale persons, the proper discount, and the cleanliness and

security of the shops.



