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Abstract

The study aimed to examine the attitude of the mobile phone subscribers in Mueang
Chiang Mai district toward 3GSM Advance service of Advanced Info Service PLC. By applying
purposive sampling technique, 300 respondents were selected from mobile phone subscribers
currently using 3GSM Advance service. Statistical analyses were performed using frequency,
percentage and mean.

The results showed that the majority of samples were male, ages ranged between 31 — 35
years old, graduated with bachelor degree, working as company’s employees with average salary
between 15,001 - 20,000 Bath. Majority of the respondents were pre-paid customers. The reason
for using AIS service was due to the good quality of the network. They preferred Nokia mobile
phone because of its functionalities. Their monthly usages were 1-10 times and the main purpose
of usage was for communication, such as Email, MSN and Skype.

In term of the cognitive component, the results indicated that the majority respondents
were interested in and followed the news about technology at moderate level. Most of them
mainly received information of the service through television. In addition, the majority
respondents had moderate level of understanding in 3GSM Advance service. They were mostly
familiar with high-speed data transferring service through Video and voice media. The

respondents also had moderate interest in news/information about 3GSM Advance Service.



Regarding the affective components of service marketing mix of 3GSM Advance service,
the results indicated that factors that the average respondents’ perceptions were at the agreeable
level were People, Physical Evidence, Place, Promotion, Product and Service, and Process
respectively. Factor that the respondents’ perceptions were at the uncertain level was Price. In
each factor, sub-factors that had the highest mean were as follow; People factor-employees with
good human relationship and friendly, Physical Evidence factor-trustworthy company’s
reputation, Place factor-many counter services, Promotion factor-possibility to change service
packages without any expense, Product and service factor-the speed of downloading and
uploading data, Process factor-simple usage process, and Price factor-a clear explanation of
service-related expenses.

In term of the behavior components, the study found that majority of the respondents
used mobile phones that currently supported 3GSM Advance service and tended to increase their
service usage. However, they had no intention to buy new mobile phones. In addition, the
respondents were likely to recommend others to use 3GSM Advance service. Finally, factor that

mostly influenced the decision to use 3GSM advance service was the reasonable price.



