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ABSTRACT 

  

 The purposes of this research were to investigate the strategies of candidates running 

for a Chiang Mai mayor, held on 4th October 2009 and to study political reflections and reactions; 

people or mass media, towards the used strategies of candidates running for a Chiang Mai mayor. 

The data were collected using the 76 structured interview questionnaires which were filled in by 

20 heads of communities of 4 districts, 40 heads of each group in the 4 communities,  10 persons 

for each district, 10 candidates, as well as 6 persons of mass media. 

 The findings of research were as follows; 

 1. In term of the strategies of candidates running for a Chiang Mai mayor, held on 4th 

October 2009, it was found as the followings; 

  1.1 The strategies for campaign using political campaign posters  

  1.2  The communicative strategies for campaign using slogans 

  1.3  The strategy of policy for election campaign  

  1.4  The strategies for campaign using election canvassers 

  1.5  The strategies for campaign introducing candidates’ information                       

  1.6  The strategies for campaign using public speeches 

  1.7  The strategies for campaign using debate 
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  1.8  The strategies for campaign to be able to live with people 

  1.9  The strategies for campaign using stickers 

  1.10  The strategies for campaign using campaigning cars with songs 

  1.11  The strategy of red shirt group belonging to Pheu Thai Party was the 

strategy in which the winner implemented for campaign and it was different from other 

candidates’. In addition, it was an indispensable strategy enabling the candidate number 2 to win 

the election. 

  1.12  The strategy touching the good reputation of family was the strategy in 

which the winner, who is a nephew of a famous politician, presented to people and was the 

strategy other candidate were not able to employ. Consequently, it was a crucial strategy used 

with other ones of the red shirt group belonging to Pheu Thai Party.  

 2.  The reactions and reflections of the heads of communities, heads of each group in 

the communities, and mass media were both positive and negative. Thai is, the positive ones refer 

to the political development of locality contributing to political attentiveness. In term of negative 

ones, during campaign some election malpractice such as buying and selling votes and defaming 

other candidates were still found.  

 


