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ABSTRACT

The purpose of this research was to investigate the adoption of precast elements in
architecture under the concept of marketing mix (4Ps) and adoption concept. The author studied
the development of precast concrete in both domestic and international markets, from the
beginning of the Industrial Revolution in Europe around 1760 to its import to Thailand in 1966.
This study also examines the types of precast concrete construction with regard to the concept of
marketing mix or 4Ps (Product Price Place and Promotion). This concept, popular in the research,
is used as a theme in study. It was found that there are four main factors influencing the adoption
of precast concrete system: characteristics of precast concrete systems, benefits received,
distribution and the promotion of market. A questionnaire was distribution to 160 construction
industry professional, such as real estate developers who control construction projects in the
Bangkok and Chiang Mai Province. The results from this questionnaire ware then analyzed
statistics program. The results were as follows: The overall level of acceptance of precast
concrete construction among respondents was 86.33 percent. The Adoption factor for precast
concrete systems is divided into four main factors: the construction management; standardization
and quality control; design, staff and manufacturer’s performance; and promotion or advertising.
The development of precast concrete systems relies on marketing to promote the technology and
quality manufacturing standards, increased knowledge among construction management
professionals (especially designers) about prefabrication and the benefits of using a precast

concrete system.



