A
A A a

d‘ d a @ @ 1
FOUIOIINUTUNUD 'J'lﬂﬂiiqusUﬂ'lW"U@Qﬁ‘iﬂi]ﬁﬂ'lsluﬂQW'J@!%EJ\?GIMN

Y A Aan Qy = )
IRy wwA la audszase
Seyan Aamaasuriniuga (MsdoasAn)
dd‘ a a d 4 a a @ Q‘{W o
oaNfouinentinus 019130 A3. 9505 InoAnANUS
U |
UnAago

9
Aav A Y =

MuAtelidesmsanemstsznevad uanuminen s ugunmvesgsnadih me 19

Y 1 a

@ A v o Y v A v J A A
51‘1/]’]1/]1!'317]ﬂ5'§u1/]ﬁ31\1@11!']’1]1/]1\1@15113']17\1611’?ﬂU‘ﬁﬁﬂ%ﬁﬂ1 Iﬂﬂll')ﬁi}ﬂﬁgﬁ\iﬂ 2 Usems Ao (1) e

U Q

J

o { a @ @ Il y a L4
’Jlﬂﬂgﬁfnﬁﬂﬂ’?uﬂlﬁﬂ’ﬁW’JW]ﬂﬁ‘iqulemWEUfJ\iﬁ‘iﬂﬁ]ﬁﬂﬂu%\‘iﬁ"]ﬂ@ﬂﬂﬁlﬁu uag (2) Lﬁﬁ)’)tﬂﬁWgﬂ

D

ms ldmaiianemeesnmnssugunmuesgsnaathlus s iadel
ao dyd Aav A Ya a d o 9 a
MBI UMIITEFIR @ 1935M3 AT IIN Toya luvanvesgsnvaly
v v A 1o ] 1 = I 1 o da} [ A =
TIAA MU 4 uMa Taguismsanyioenid]y 2 4y Aail dIuLsNABMIANKINNATIY
A A N 7 YA o vy A& ' ~ A
LA TagmsanszrinTeUANNg NI lsEno U 1B IveINNNI TN dIuNaBIAD
MSANEINNNTTUILUNTANEATIFINNG TAeMINATIZHNATANINEIIBIINNTTY
HamsAnE NI sHguAwuosgInvaih ludw iadealvnd wun
a Yo dy o 9 o dy
1. ganaethlddmuaiionmmnssylaserdoigruaninnsouanug 3 dszms asil
1 @ ! a v d (%
Uszmansn laun Mg uANMINHTUREIULLIAAIINNTZUIUT AU U NN ZIANANIAZ
NFZUAMIUAON D WTUBMIUTMITIANMTFUATUNTANUUUFODOHUINAUMTGUATUN N
4 A an [ A 9 A A 9 a
HUUBIATINNATOUAGUIAN1IMEY T deny uazdunedey Uszmsndesnemsldnseunaved
Aa ~ o 1 a 9 [ a Y Ay dy A Y
FTUVFUMNHD U UHENNERNTUNUT s gumwitudumndssseninuneldussim
Paymdwguamdilszneumsauguammwdsdianuweusssuiazadat lsninmsneusms
Taaau tazszmsianwie msl¥nsouAnvesiamsssuys Inateueniungugndiiamnso
Ay a d' 9 Y a dyl Y a
FOUTMINWGUNNNHIUT TINWNI MIA3 1HaNanensoVAatianaligsnainlsznou
9 dy d‘ o Y d' 1 Y 09./} o d' U =Y d' 1Y a a qu/ =
aiuemnmviredngnAruimiedulusimganes vusmsvesgsnvaninuenanegl
a9 oA A A a9y
quanand) §aANuNw HaglingsABNAIe
a 9Jq 9 a o 9
2. gynvathlaldmatianeamyunaivayuassnzvesnmnssulagldyavesniy

A Y A Ao ¥y A a = I @ % v 1 A A~
Tlﬂﬁgﬂ@llﬁﬁW\Tﬂ”:]"lllﬂWﬂ‘Vl"liﬁﬂfﬂ??ﬁjﬂ’ﬂﬁﬂ?llﬂ?]"lll!ﬂL!f‘ﬁﬂa nuade Jasansunrens Innw



I o J 9 I as = = o A 1 9 A
Wuenanyal Luummﬂuﬁsimmuqumﬂz HAZHTIUSNNEIAUNGIA ﬂﬁcl%mﬂl!ﬂ‘VINﬂThﬂ
dal [l Y I = a o 9 1 9 A 3
HLL‘U\‘]"I,QL‘]_IL! 2 Usems Ao Ysemsusnmatanmaiauzniy ”lmm ﬂﬁi%ﬂTBWl‘HﬁTﬂﬁﬁ”lﬂVl\i
[ 09/} a 9 [ A I s}d' a
ﬂTHTllVIEJ NN LASHHIANAY Glﬁlfﬂﬁsﬂ’t‘)\iﬂi]isllwﬂLLﬁﬂ\iﬂ’J”liJHJUﬁ?ﬂa leamww“lummmu

. | Y (3 a o da usz} v J 4
easnnuilwendnvainuan 1l ddniinmsazteudimsldanuiiugs Mdnigaie

Y i1
A v A A

1 Y a = v Y o d I a Y. 1A
sngolnginsmhigiuegeas lsdnndrenansnnuiusssumna 1935d¥emeuondig
[ o’d‘ 1 Z [ PIEY Y a v Y a = 9
pnanvaln laaey uennniudgaldaalimsgalalinamssug lurgquniszuazaienny
v A oA ~ a o Y 1 9 aoa Y v
Uwrode Uszmsnasamatianieedauzmun laun mslenuinin ey ms lsduaaau
Qa}/ 1 Q-d' = a d' ] 9 d' Y YR K Q' ]
M Inetazawnangd TueSomiasudounse ms ldyunmnlianuiantsnnugslug
A A Y Aq Y YR 9 v o ¢ A o P ~
unyone ldanlinnuidnneunme taz ldandydnualieudasenanyaliesMiumnTgIu
= dy Y 1 o dy 9 a Yy 9 o
wam3Any I uNmMIs muatioviayma Mmatanamen laaiee s lums
Y v Y
AMUUARNUHINEN NFYNTNYDINIAFINVUUNT AU guamIsdeu U@ lu
~ 4 v o Y A ~ A 1 [ I
puviunndlunszuavansivua Bvisuuuigunimnszuamadonaueut uanawuilu

[
~

a 9J 4? ] =1 o @ [ dyd a

gnvehilsgnovadwyumnlvilaslasedian detine (1) matiom
ady =) a aA A a [ as

ANUUUYUDIFUNNANADINTUNMNNYLLASIAA ummmumzumaimclumﬂu @) I5N1IALUA

ANUHVWYNNFUNN

4 9 oa Yay v an & v
gqunmiigndes Aemsguaguanlia Ridue Taenauna1uis mavesgunmnadonseudin

U

'
' A A v

Menuedeniiqunies 3) anudmiuguagunmdes lauasgu nagngusasauez @)

L)

19 o a a9y

v v '
NYUATUDTMIGUMNABFUFIINNTTIULMUATHFNIAABINITUT InAguM B Idyyziie
v
vl a ] Y Y
AN IUS NN U U ﬂ?iﬁiﬁuﬂﬂ ﬂ'liflﬂﬂ]'lil\ﬂll f)'li]ﬂﬁ1’3'1@’J'lﬂ'l‘i“]Ji%ﬂ'f)‘]Jﬁi'l\?ﬂ'J'liJ?‘iiﬂﬂ
Y { 1 a qg/l @ @
‘mmmqmm‘wﬁmﬂlﬂﬂizﬂmmwm@mmqmmwmﬂ‘mmﬁamu,azﬂizuﬁﬂmﬁaﬂuazmwu’m
a @ a a dyd dy 79 Y v a
Wii{]Nﬁ“llf]\ﬁgﬂﬂqellﬂ'lwuﬂﬂnuuEJlILLﬁZ’J@J‘L!‘ﬁiﬂJ“UiTﬂﬂuEJlI‘L!Lﬂuﬂ1i!ﬁ]@ﬂ5$18%uiﬁﬂﬂ‘qiﬂfﬂ

ah



Thesis Title Health Discourse of Spa Business in Chiang Mai Province
Author Mrs. Sivilai Limjeerajarat
Degree Master of Arts (Communication Studies)
Thesis Advisor Dr. Jiraporn Witayasakpan
ABSTRACT

This research project aims to investigate the construction of meaning related to health
resulted from the spa business in order to attain critical literacy of spa discourse which empowers
health dimension for the business. The objectives include: 1) to analyze the content of the health
discourse of the spa business in Chiang Mai province, and 2) to analyze language techniques used in
the health discourse of the spa business in the province of Chiang Mai.

This research is a qualitative research using textual analysis of the advertisement of 4 spa
businesses in the province of Chiang Mai. The study is divided into 2 parts. The first part is an
archeological study of the discourse by analyzing the episteme used to construct the discourse content.
The second part uses the method of critical linguistics by analyzing the use of language techniques of
the discourse.

The results of the health discourse study of the spa business in Chiang Mai province
revealed the following:

1. The spa business has determined the discourse content using 3 epistemic frameworks.
The first logical framework relied on a mixture of traditional and alternative health paradigms. The
result was the combination of trustworthy health management and integrated health care involving
body, mind, society and environment. The second framework was based on capitalist health care
system which viewed health service as a commodity to be purchased in order to ease health problems.
Health service entrepreneurs could then make profit from distinctive health services. The third
framework was the use of consumerism concept targeting on clients who could afford to buy

expensive and luxurious health care. This logic resulted in the content which persuaded the clients



who could pay high price for spa services to believe that in addition to good health, they also gained
beauty and high status.

2. The spa businesses used language techniques to support the logics of the discourse by
using sets of language to construct concepts that led to the beliefs that spa businesses have become
universal, modernized, reliable, and safe. Each spa business was uniquely focused on natural
environment, aesthetic and high social standing. The use of language techniques could be divided
into 2 categories. First, the verbal language included the use of Thai, English, and local languages.
While English words were used to provide international flavor, proper names in original languages
were used to maintain traditional identity. Technical terminology was used to reflect advanced
knowledge. Complicated words were employed to set a high social standard while simple words were
used to convey natural approach. Names were assigned to provide a sense of distinctive identity. In
addition, a persuasive rhetoric style was also used to encourage aesthetic awareness and trustworthy.
Second, the non-verbal language included all visual languages such as providing images of good-
looking local and foreign presenters in relaxed postures. The use of visual language conveyed the
senses of grandeur and trustworthy. The selection of colors provided a feeling of relaxation and
tranquility. Logos were designed to portray identity and reliable standards.

The results of the study indicated that the construction of content and the use of language
techniques of the spa business empowered the business sector to construct the definition of health.
The meaning of health has thus been changed from what was originally defined by mainstream
medical circles or as proposed by alternative health paradigm. It has been supplanted by the meaning
of health designed by the spa business. Thus a new definition of health has been constructed which
could be summarized as follows. 1) The definition of good health included body, mind, beauty and
social standing. 2) The proper health care was to always maintain good health by aesthetically
combining methods from both traditional and alternative concepts. 3) Venues that provided health care
must be of high standard and luxurious. 4) The target group of health care consumers was members of
the elite with good economic standing who demanded symbolic health care consumption to display
their social standing and good taste. It could be formulated that the construction of health meaning by
juxtaposing health concepts from both paradigms incorporated with logics from capitalist health

system and consumerism has rendered benefits for the spa business.



